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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The speed and ease of stacking an online site depend on the browser utilized, internet speed, your location, and whether you're employing a shared open Wi-Fi. Utilizing the University's Wi-Fi, the site transferred as normal inside the typical amount of time, for case, seconds.  The sum of activity getting to the site can moreover affect the response rate. For occurrence, if 100 individuals were to get to the same site employing a shared Wi-Fi, this would cause lagging.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website provides clickable tabs across the home page that lead to subpages. The site is user-friendly for a customer, as they would find it easy to navigate subpages by clicking with the mouse to lead them to another window. The subpages contain more information for users; on the other hand, a partially sighted or blind person may struggle to read.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yoga Reading allows clients to book online, but this occurs through a third party. Clients must first visit the timetable page on the website and choose the desired class. Once the selection has been made, the client is redirected to a third-party website to complete the booking/payment. Therefore, Yoga Reading’s website essentially gives access to another site designed for making reservations, not facilitating payments.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: By coordinating straightforwardly into the site versus utilizing an outer stage to book coordinate, the booking process can be made less complicated for the client's ease of use. Providing clearer menu categories that would streamline navigation and removing duplicate content on the site would give assistance in locating data faster for clients. Enhancing the visibility of a call-to-action on every page and improving mobile responsiveness would help both overall customer satisfaction and increase conversions for the site.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance ona mobile phone versus a computer? 


	Answer: Yoga Reading's website is designed to provide a tranquil experience consistent with the aura of a wellness studio. Its clean appearance includes soft color, easy-to-read content, and simple formatting all contribute to an attractive website and easy navigation.

The layout appears more spacious when viewed on a computer with horizontal navigation. Conversely, mobile viewing uses a more compact layout using stacked navigation and a menu button. While most of our design is responsive some elements may feel slightly less optimal when viewed on smaller screens versus large desktop monitors.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Yoga Reading makes utilize of symbolism, video, and color in a quiet and negligible way that reflects its business as a "wellness center." For case, soft/neutral colors, like green, create a unwinding environment, while pictures of practicing yoga and peaceful environments create an ambient atmosphere for students to attend class. There is restricted or zero obvious video content; however, visuals are used more regularly than videos are. In conclusion, the art course of the website is primarily dependent on basic, soothing visuals rather than colorful media.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There doesn't seem to be any internet chat function available with the Yoga Reading place. The website does offer ways to get in contact through either email or using a form with your queries. This can be helpful at times, but it isn't as effective as having someone available to receive your questions via chat because the consumer will not receive an instant reply to their questions. By adding an instant chat alternative, it increases the client experience by providing immediate assistance, adding more comfort to the customer, and may possibly lead to more booking.

	Question 2d – How effective are the social media links on the website?


	Answer: It looks like Yoga Reading has little to do with social media; instead of using an array of platforms to connect with members through social media channels, they have focused primarily on proving contact points via e-mail and in-person. While e-mail communication can still be used as a method of communicating with members, they may miss the advantages that social media channels would provide regarding connections and community building (such as sharing your classes with your members or sharing class updates). Therefore, due to limited or absent social connections, business owners could be missing possibilities for member interactions, member promotion, and member acquisition versus a business that successfully used the various social media platforms.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	[bookmark: _Int_1XGiPcmT][bookmark: _Int_hrl0tAfY]Answer: The organizations promoted by Yoga Perusing are made clear through a combination of the timetable, lesson depictions, and committed pages for courses, occasions, and estimating. Clients can viably see what sorts of yoga sessions are open, when they take put, and how to put through. Additional information, such as teachers' profiles and tributes, makes a distinction clarify the association and construct believe, making it less complex for clients to urge it and select fitting organizations.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: On their dedicated testimonials page on the website, you can read about what people who have taken classes at Yoga Reading thought of the class itself and their instructor. This feedback is available via client surveys and helps build trust by showing previous participants’ experience with both classes as well as their instructor. A limitation of these testimonials is that they generally do not have a date or a timeframe, which makes it challenging to know if they are recent (and may affect their value).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yoga Reading is administered in a manner that offers high-quality service by way of clarity of lesson descriptions; skilled/qualified teachers; and positive testimonials from users on professionalism and openness to others. The clean, calming layout of the website also further strengthens these traits of legitimacy and caring. Therefore, the service can be utilized or referred to because of its accessible schedule, variety of classes, beginner-friendly options (free trial), and its focus on wellness, appealing to a diverse group of users.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: At Yoga Reading's site, pricing is typically made available for clients to see in the specific pricing/booking sections of the site. While it may not always be immediately evident on the home page; the pricing can be easily accessed through researching classes/bundles. Pricing appears to reflect the level of service provided with an abundance of classes, qualified instructors and an overall professional presentation, indicating reasonable value for the service provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga

	
	2.reading, uk

	
	3. decent pricing 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes it appears as the first website on google 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Web sites are still extremely important for UK businesses today, as customers expect a strong and effective online presence. For example, a website acts as a central point of access to accurate information about products, pricing and schedules for businesses like Yoga Reading. Additionally, customers are more likely to trust a business with a professional website versus a business that only has social media pages. Furthermore, websites help improve search engine visibility, which helps new customers discover the business. Websites can also integrate with booking systems, contact forms and testimonials, making them great marketing and customer engagement tools and giving the business full control over how their brand is represented and how content is presented.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The purpose of this proposal for enhancing the Yoga Reading website experience is to connect the booking process within the actual site, rather than requiring the client to go to a different site to complete their bookings. Currently, the client's experience of booking requires them to leave the Yoga Reading website in order to complete their booking. Therefore, when clients leave the Yoga Reading website, it is likely to have a negative impact on their experience and lead to them dropping out of the experience altogether. If the entire booking process can be done while remaining in the Yoga Reading website, then it creates a single and systematic experience for the client, makes the overall experience more customer-friendly and increases the likelihood of the client completing their booking, as there is comfort involved in the decision to purchase and ease of use through easy navigation along the booking process contributes to the after-the-fact purchase decision. Having a strong connection with the brand throughout the complete experience builds trust with the client, as all experience elements are integrated within the same brand.
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