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In today's economy, international financial management is more important than ever. With businesses expanding across borders, it's essential to have a good understanding of the different financial systems and how they work together. This report will take a look at some of the key concepts in international financial management, including risk management, hedging and currency exchange. We'll also explore some of the challenges that come with managing finances internationally.
[bookmark: _Toc122113654]Importance of international financial management (IFM) in Unilever Plc.
Unilever Plc is a British-Dutch multinational consumer goods company. It is the world's largest consumer goods company with products sold in over 190 countries. Unilever is one of the largest advertisers in the world and has a long history of international marketing. The globalisation of business brought new challenges for Unilever. In order to maintain its position as a leading player in the global marketplace, Unilever needed to ensure that it had an effective international financial management (IFM) strategy in place.
An important part of Unilever's IFM strategy was to centralise its treasury operations. This helped to improve risk management and increase efficiency. Centralising treasury operations also meant that Unilever could take advantage of economies of scale and make use of new technology more effectively. In recent years, Unilever has continued to invest heavily in emerging markets (Madura, 2020). These investments have been made with a view to increasing market share and driving growth in these regions. 
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The Unilever Group is a British-Dutch multinational consumer goods company. It is the world's largest consumer goods company with operations in over 190 countries. The company has its headquarters in London and Rotterdam. The group has two main divisions: the Beauty & Personal Care division and the Foods & Refreshment division. The Beauty & Personal Care division includes brands such as Axe, Dove, and Lipton. The Foods & Refreshment division includes brands such as Hellmann's, Knorr, and Lipton.
Brexit:
The United Kingdom's vote to leave the European Union on June 23rd, 2016 (Brexit) has created uncertainty in the international financial markets. This has led to a decline in the value of the pound sterling against other major currencies such as the US dollar and the euro. This has adversely affected Unilever's profits since a large portion of its revenues are derived from outside of the UK. In addition, Unilever has also been affected by higher prices for raw materials due to Brexit-related inflation (Shapiro and Hanouna, 2019).
Volatile Currency Markets:
Unilever generates a significant portion of its revenues in foreign currencies. However, these revenues must be converted into pounds sterling for accounting purposes. As a result, Unilever is exposed to currency risk - fluctuations in exchange rates can lead to gains
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Different international financial markets present different challenges for Unilever Plc. In order to maximize profits and shareholder value, the company must carefully consider each market and tailor its strategy accordingly.
One challenge that Unilever faces is the volatility of exchange rates. The company must constantly monitor currency fluctuations in order to minimize exposure to currency risk. In some cases, it may be beneficial to hedge against currency risk using financial instruments such as forward contracts or options.
Another challenge that Unilever faces is the differing levels of economic development in different markets. Developed markets tend to be more stable and offer greater opportunities for growth, while developing markets are often more volatile and present greater risks. As a result, Unilever must carefully allocate its resources across different markets in order to balance risk and reward.
Finally, political risk is another significant challenge that Unilever must navigate when operating in international markets. Political instability can lead to disruptions in supply chains, changes in government regulations, and other factors that can adversely affect the profitability of a market. To mitigate this risk, Unilever conducts thorough due diligence on potential markets before entering them and maintains close relationships with key stakeholders in each market (Block, Hirt and Danielsen, 2018).
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In order to understand how Unilever Plc. uses the Theory of Purchasing Power Parity (PPP), it is first necessary to understand what PPP is and how it works. Purchasing power parity is an economic theory that states that the exchange rate between two currencies is equal to the ratio of the prices of a basket of goods in each country. In other words, PPP suggests that a dollar should buy the same amount of goods in different countries. 
So how does Unilever Plc. use PPP? Well, they use it to help them make decisions about pricing their products in different countries. For example, let's say that Unilever sells a certain soap for $1 in the United States. Based on PPP, they would expect to be able to sell that same soap for about ¥6.29 in China ($1 divided by $0.16 = ¥6.29). Of course, there are many other factors that go into setting
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In order to maintain a consistent level of profitability, Unilever Plc. uses the theory of interest rate parity. This theory dictates that in order for two currencies to have equal purchasing power, their interest rates must be equal. By keeping its interest rates in line with those of other countries, Unilever Plc. ensures that it can continue to operate profitably no matter what currency it is dealing in. This theory is especially important for a company like Unilever Plc., which operates in many different countries and deals in a variety of currencies. If the company were to let its interest rates stray too far from those of other nations, it could find itself at a competitive disadvantage (Ubi and Nyiputen, 2020).
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As one of the world’s largest consumer goods companies, Unilever Plc. is constantly searching for ways to minimize costs and maximize profits. One way the company does this is by taking advantage of the Fisher Effect. The Fisher Effect is an economic theory that states that the relationship between inflation and interest rates is inverse. In other words, when inflation increases, interest rates decrease, and vice versa. By understanding and utilizing this relationship, Unilever Plc. can save money on its financing costs.
Of course, there is always some risk involved when using the Fisher Effect to make financial decisions. If inflation unexpectedly rises or interest rates change for another reason, Unilever Plc. could end up paying more than anticipated. However, by carefully monitoring economic indicators and being proactive about potential changes, the company can minimize these risks and continue to use the Fisher Effect to its advantage.
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In order to understand how Unilever Plc. uses the International Fisher Effect, it is first necessary to understand what the International Fisher Effect is. The International Fisher Effect is a theory that states that the interest rate differential between two countries is equal to the expected change in the exchange rate between those two countries. In other words, if one country has a higher interest rate than another country, then that country's currency is expected to appreciate against the currency of the other country. Conversely, if one country has a lower interest rate than another country, then that country's currency is expected to depreciate against the currency of the other country (Adam and Ofori, 2017).
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The company declares and pays dividends in British pounds sterling, which is the functional currency of the company. The Board of Directors currently intends to pay a progressive ordinary dividend policy, subject to review, of at least 20% of underlying net profit attributable to shareholders (excluding exceptional items). The company’s payout ratio target is 50-60% of underlying net profit attributable to shareholders (excluding exceptional items).
Special dividends are not paid out on a regular basis, but may be declared by the Board if there are sufficient profits available after taking into account the need to invest for future growth and maintain a strong balance sheet.
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The market hypothesis theory is used by Unilever Plc. to guide its decision making when it comes to investing in foreign markets. The company believes that by adhering to this theory, it will be able to maximise its return on investment. Unilever Plc. has used the market hypothesis theory to successfully invest in many different foreign markets.
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Unilever Plc. uses a number of different methods to appraise projects. These include:
Net Present Value (NPV)- NPV is the most commonly used method, and takes into account the time value of money. The NPV of a project is the present value of all future cash flows, discounted at the company's required rate of return.
Internal Rate of Return (IRR)- IRR is another popular method, and is simply the discount rate that makes the NPV of a project equal to zero.
Payback period- Payback period is the length of time it will take for a project to pay for itself, and is generally used as a quick way to compare different investment options (Hella and Ndyetabula, 2017).
Benefit Cost Ratio (BCR)- BCR is a ratio that compares the benefits of a project to its costs, and is used to assess whether a project provides value for money.
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In conclusion, financial management is vital to any business or organization, no matter its size or location. Good financial management can help a business or organization to grow and prosper, while poor financial management can lead to financial difficulties and even failure. International financial management is a specialized area of finance that deals with the financial affairs of businesses and organizations that operate in more than one country. As global trade becomes more common, more businesses and organizations are finding themselves in need of international financial management expertise.
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