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Introduction 
Traditionally UK and US sports have completely different models and goals when it comes to sports and sporting events. UK has a ‘‘utility maximisation’ model and the US tends to be all about ‘‘profit maximisation’. Here in the UK the primary focus within sporting teams is to win no matter what whether that be a game or competition it's all about the results instead of profits and we see this in practise at the top end of the English football system with teams such as Arsenal and Crystal Palace who have both stated their frustration with that lack of investments from owners leading to poor periods in the clubs history. On the other hand, you have US sports where it's almost the complete opposite the primary focus of sporting teams in the US is to make as much money as possible in oppose to getting results or trophies. 

Culture vs Globalisation 
Culture is defined as “The processes, artefacts, ideas, rituals, narratives, myths, words and practices that bind a particular group of people together” Spracklen (2015).  Samovar et al (2013) identifies 5 different elements that make up a culture they are: 
· Religion
· History
· Values
· Social organisation
· Language


 When looking at the culture between US and UK sports we see several differences and similarities. The characteristic of culture tends to be learned or passed on through generations for example in football young football fans tend to support the same team as their families meaning the culture of that team is passed on to the next generation. The definition of globalisation is “The process in which the world’s different cultures and countries are becoming closer; the process in which those different cultures and countries are becoming similar through modernisation, homogenisation and Westernisation,” Spracklen (2015), p.229. You could argue that through westernisation that UK and US sports are growing closer together as both spread their ideas to the other an example of this is Tottenham hosting NFL games and then the growth of the MLS using the Premier League as a target for where they would like to be. ‘’ 

This article draws upon the claim that an analysis of globalization in football may enhance our understanding of globalization processes in the ‘real world’. 8 Such a view is shared by Foer,9 who goes to claim that football may actually be the best way of explaining globalization; an argument that naturally is highly debatable and controversial. Regardless, it is agreed upon that football deserves to be seriously analysed within sociology,10 as football, like anything else in the contemporary social world, is influenced by the globalization processes.

National Identity 

“What we think we are and what we think others are; and what they think we are” Spracklen (2015) p. 230. National identify is proven to be important in both the UK and US sports with a huge amount of national pride shown through big sporting events such as the Six Nations and Super bowl. 

UK vs US colleges

When evaluating the similarities and differences between UK colleges which is University and US colleges which is equivalent to University's in the UK there is a clear divide especially in sport. The higher education system in both courties are a million miles apart which the US running a much better and successful system. US students pay lots of money to attend these top colleges with millions of pounds worth of sports equipment and facilities with chances of trying to make it in the NFL, which is the aim of most students, over in the UK this is not seen at all with much less sporting support from universities and way more focused on the academic side of studies which is create but when comparing from a sports perceptive the US are leading in this field and seems a long way from bridging that gap between the two. 

College sport is always a clear example of how the two countries are much further apart in this area as college sport is taken very seriously in the US with attendance figures of an average premier league game. Over in the UK they have sports which doesn’t even have attendances. The US host an event called March Madness this is a basketball event which draws in loads of spectors and this is something not seen in the UK. The fact that college basketball is considered as a revenue sport shows the difference between the two and backs the point of US theory of ultimate profitability. ‘’ Basketball is considered a revenue sport within the context of the National Collegiate Athletic Association (NCAA). The annual March Madness tournament brings in over a billion dollars in advertising revenue alone’’ Johnson, Nicholas (2017). UK college sport is not about revenue at all and more about results and providing a platform for young students to improve within their sports. This is something smaller colleges in the US are also trying to undertake during a piece of research by Kurt Edward Keemer he details the ‘’unsuccessful fight by small colleges to keep basketball from becoming highly commercialized in the hands of the larger universities, as had happened with football. Since its inception’’ McInerny, P. M. (2021). The US and UK college systems has lots of benefits but also comes with has negatives ‘’ Today, college sports are at the threshold most feared by the early reformers who fought to keep athletics completely under the academic umbrella. Their efforts and arguments, even though futile in the end, are what Kemper skilfully articulates. We have seen some changes within the US college system with the ban of paying college students to help improve the system and help smaller colleges. The UK would like to take a leaf out the US book by introducing the Welsh Varsity Games which is a competition between two local universities to create some sort of competitive rivalry between the universities. When we look to compare both the US and UK from a college point of view and if they are getting closer together or not it’s quite clear that US college are far more advanced than the UK and that gap will never be filled with the gap being too big. The US are all about revenue where the UK is about academic performance with no sign of these changing. The UK have made some improvements with the Wales Varsity Games and Cardiff Met making it to the Europa league, but they aren't on the US level for sporting goals and achievements. 

Overall, when looking at the UK college system also known as university is somewhat structured but mainly student led. University in the UK is a non-profit organisation and run through governments. When it comes to sport coaches are usually students gaining experience. In the US this is almost completely the opposite with the US being very structured and commercialised with very little student input and the coaches are all paid members of staff. This is changing for the UK to lean towards the US model but still a long way off. When comparing the leagues between the two again we see two different scales with the NCAA divisions in the US drawing in numbers as high as 42,00 on average for a top basketball game. In the UK college scene, we hardly even see a crowd at high level university games.






Sponsorships 
Sponsorships in sports are seen more and more often these days with them being main revenue increasers. We see sponsorships in different ways such as the traditional ways like shirt sponsorships and billboards around the stadium, but companies will find any way to promote their brand in the most unique way possible this has been seen through Samsungs campaign in rugby with the Samsung slider given fans a unique experience to watch rugby up close and personal and move with the players. The purpose of this is to deepen the impact of their sponsorship. In the US billions of dollars are spent on sponsorships.  $15-17 billion dollars were spent on sport sponsorship each year between 2015-2017. Both the UK and the US are very similar when it comes to the importance of sponsorships in their popular sports. ONe similar form of sponsorship between NBA and Football is shirt sponsorship with huge amounts of money made through the brands involved. ‘’ Premier League clubs will rake in a collective UK£313.6 million in shirt sponsorship deals alone this year’’ Friend (2018). With NBA clubs ranking in anywhere from $2.5-$20 million in through the number is much lower its still huge amount of importance on these sponsorships. The one difference we do see with shirt manufacturers with Nike signing long term contracts with both NBA and NFL teams to make their shirts when in the Premier League we see a variety of different manufacturers. ‘’ Eight different clothing brands sponsor the 20 Premier League teams this season. Adidas, Castore, Erreà, Hummel, Macron, Nike, Puma and Umbro are all represented. It is one more brand than during the 2022/23 and 2020/2021 seasons. During the 2021/2022 season there were 10 different kit suppliers, the highest amount during the last five seasons. While there were also eight different kit suppliers in 2019/2020.’’ Score and Change (2023). Sponsorships in both the UK and US sporting industries are massively important and companies pay high amounts of money in order to land a sponsorship for their companies this is scene in both the Super Bowl and Champions League games. The relationship between the two countries is strong with sponsorships at the hearts of both countries.

Global bodies
Global bodies are defined as ‘’the group of people who are responsible for controlling how a sport, activity, school, or other organization is run’’ Cambridge Dictionary (2023). Some of these global bodies are either non-profit such as FIFA or Commonwealth games. Others are for-profit such as Formula One or MotoGP. The relationship between UK and US sport is questionable on if it's getting closer or not but the one way in which they are similar is in their main sports they operate a distributed-operate ownership where the governing bodies does not own the clubs like in a single entity club ownership. An example of this is ‘’Major League Soccer is a single entity structure; the league is the sole body that oversees each club. Investors are able to 'purchase a club', meaning they can purchase the rights to operate a team within the MLS’’. Both countries in their top sports operate with a single entity club ownership it only tends to be the countries smaller sports that tend to operate with a distributed-operate ownership.

Club ownership 
Club ownerships in sports across the UK and US have different requirements and trends. US biggest sport is the NFL. The NFL requires a controlling owner to hold at minimum a 30% stake, ‘’A majority owner must pay at least 30% of the agreed-upon price to become the general partner with the approval to proceed. If the franchise is not paid in full, the remaining balance must be paid through the other stakeholders within the consortium labelled as limited partners’’ Hedges, R.Matthew, Hughes, David (2023). The one difference we do see between ownership in the NFL and the Premier League is that NFL owners tend to be American because they tend to stay within the family. ‘’ One of the primary reasons for the lack of ownership turnover is that the franchise is predominately put into an irrevocable family trust. By passing the organization down from generation to generation, keeping it within the family forms an enormous tax benefit’’ Hedges, R.Matthew, Hughes, David (2023).  This is unique compared to Premier League where we see lots of ownership takeovers from all over the world. The reason we don’t tend to see many forgein owners in the NFL is because of this model by NFL teams to keep within families and closer partnerships. ‘’ General partners of NFL organizations infrequently put a team for sale voluntarily. Typically, franchises only come for sale due to fatality, or the owner is ostracized by their 31 other colleagues. The Carolina Panthers and the Denver Broncos were the two most recent ownership transactions’’ Hedges, R.Matthew, Hughes, David (2023). Over in the UK and particularly in football we see a dominance of foreign takeover in the Premier League. This started with Roman Abramovich purchase of Chelsea F.C this opened the door for other ownership takeovers and not long after Sheikh Mansour's Abu Dhabi United Group (ADUG) bought 90 per cent of Manchester City for £200 million which started Manchester City dominating the Premier League. We tend to see a lot of American owners in the Premier League such as Kroenke Sports and Entertainment at Arsenal and Fenway Sports Group at Liverpool. Both own several American sporting clubs. These owners buy them purely for commercial reasons. They are good income producing assets which are experiencing strong capital growth. The value of clubs in the English football tend to increase massively if done right for example Abramovich sold Chelsea for £4.25 billion when he bought it for £140 million 20 years before. We have recently seen example of Americans jumping over the English football in order to create a profit in a few years' time this includes The R.R. McReynolds Company owned equally by Rob McElhenney & Ryan Reynolds who bought 95% of Wrexham AFC Limited. Tom Brady recently became a minority owner of Birmingham City.

League Structure
The UK and US have two very different league structures. In English football they have a promotion and relegation system where teams can go up and down the leagues this has always been the case and adds to the culture of English football. The issue that comes with this system is that if a team struggles with ownership, they can suddenly find themselves down a few leagues and struggle to find their way back, teams such as Portsmouth, Sunderland and Bolton Wanderers who once all found themselves in the Premier League and now down in Leagues 1 and 2 usually linked to poor ownership making bad decisions and financial troubles. 
The US have closed leagues in most of their sports for example in both NFL and MLS have closed leagues this means that no matter what happens or how bad a season they have they can’t be relegated there is just one league every season. This is the culture in America and some people think this is better especially the owners who know that this isn’t much risk to their investment like in English football where if relegated the value of the club drops with it. The MLS opt a different structure to their leagues than most European leagues by splitting their leagues into western and Easten leagues based on geographical location. Clubs face each team in their own conference twice – once at home and once away – and play eight games against teams from the opposing conference – four at home and four away. ‘’The Supporters’ Shield is awarded to the team with the best regular season record across both conferences. But the main attraction is the MLS Cup, which is lifted by the end-of-season playoff winners. The top eight sides from each conference qualify for the MLS playoffs and compete in the knockout format. The top seed from each conference – the side that finishes first – host the eighth seed, second hosts seventh and so on. All rounds are single-match elimination games hosted by the higher seed. This means that the first round will consist of the second versus seventh-placed sides, third versus sixth and fourth versus fifth. First-round winners then advance to the Conference semi-finals and then the final – the winner of the final will then advance to the MLS Cup final. The final is played at the ground of the team with the best record in the regular season.’’ Betway (2015).  The MLS use a play-off format similar to NBA and NFL to continue the American system these a revenue boosters for the league and teams involved alongside the drafts they use as well. When looking at if the two countries might be getting closer or further apart in their sporting ways, I believe in this case they are further apart, and I don’t think any country would change their league structures as this is the culture in their own ways. It's very ‘American’ to have closed leagues and drafts as this is what their other sports are like such as NFL and NBA. On the other hand, English football has always been this way and with over 92 teams in the football league not including the lower divisions of the English football pyramid closed leagues would not work at all, maybe with more MLS teams forming that they could produce other leagues which are open by no current sign of that.

TV Broadcating
The United States one of the most influential broadcasting markets in the world. Sports in the United States are shown on various broadcast networks with the most popular ones being CBS, FOX and ESPN. The purchase of broadcasting rights for football in the UK is the biggest source revenue. Companies such as Sky and TNT pay a substantial amount of money for these rights to broadcast sporting events such as football, boxing and UFC. Both systems are very similar with a bidding war between TV broadcasting companies to have the rights for sports. The relationship between is pretty close and broadcasting each others sports in the others countries is accessible through broadcasting companies ‘’North American Sports Network (NASN), a TV broadcaster dedicated to US sports, is kicking off a direct marketing drive to boost its UK subscription base. NASN is now in its third year of UK broadcasting, screening National Football League, National Basketball League, Major League Baseball, NHL Ice Hockey, National Association Stock Car Auto Racing and exclusive US college sports''. Precision Marketing (2005). This company is now known as ESPN one of the most globally recognised TV broadcating companies in the world. The formation of network in the US paved the way for the boradcasting and streaming we see today. ‘’ Network television was particularly potent when ABC Sports emerged and thrived. Between the 1960s and 1980s, ABC Sports’ regular Saturday afternoon programming—from football to bowling—drew total audience numbers that rival those for the most popular programs in the fragmented, digitized, and multiplatform media environment that has replaced the network era.’’ Vogan, T. (2018)
Sporting infrastructure
Stadiums in sporting club are huge capital builders with stadiums being an interest to public and tourist. Both UK and US are hosts to some really impressive stadiums, the US lead the way for capacity of stadiums with the smallest NFL stadium being 66,000 which would be one of the largest in the UK. The US can host huge events with the sporting infrastructure that they can provide and is why there is so much money pumping around the US sporting scene. The UK have much further behind when it comes to stadiums which can be down to geographical issues with most US stadiums built in more rural areas away from the heavy urban areas to allow themselves to build a bigger stadium, the UK doesnt have this luxury where most stadiums are older and based in the heart of the city centres which doesn’t allow them to increase capacities. Premier League clubs have made improvements to solve this problem by moving out of their long-term stadiums with lots of history to move to a fancy new and bigger stadium which sometimes upsets the culture. This started with clubs like Manchester City and Southampton moving out of their stadiums for their new ones, followed by more recent examples such as Arsenal, Everton and Tottenham who all chose to build new stadiums in order to increase their capacity. In recent years we have seen the UK take on US model by lending out their stadiums for other events other than the sport played in it recently we have seen Tottenham host lots of event such as NFL and concerts to help with the cost implications the stadium had. ‘’ Over the past 15 years, new stadiums in the National Football League have been built at an unprecedented rate, and most new facilities have utilized significant public funds.’’ Baade, Matheson (2006).

Conclusion
UK and the US are two giants of the sporting world, when looking at different subject areas there are many differences and similarities between the two countries. Traditionally US sport remain focused on maximum revenue whereas UK sport is more about success and achievement even through this isn't always the case with the many ownerships takeovers in English football are used for big profits and US teams focusing a lot of winning titles. When looking at sporting infrastructure the two countries are much further apart with the US dominating this field but Premier League clubs making changes to help improve their infrastructure. Is there relationship getting closer or not? overall I think culturally there are a lot of differences which presents a barrier for the relationship from getting closer, but both made differences that brings them closer together.
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