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Drawing on Tenby Museum’s digital presence, how are both material (‘tangible heritage’) and non-material (‘non-tangible heritage’) aspects of Welsh life represented, and how might it develop such representations in the future?
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AI-generated content may be incorrect.]Museums are important tourist attractions, offering insights into local culture, history and heritage (Johanson and Olsen, 2010). Tenby in South Pembrokeshire is a leading Welsh seaside destination (Visit Pembrokeshire, 2025), making tourism vital to the local economy (Sinclair, 2025). Situated within this vibrant town, Tenby Museum and Art Gallery (hereafter, Tenby Museum) preserves the locality’s heritage, providing cultural insight for both visitors and the local community (see Figure 1). Founded in 1878, it is the oldest independent museum in Wales (People’s Collection Wales, 2014). As visitor expectations increasingly extend beyond the museum building, audiences now seek continuous digital access to collections and interpretation (Marty, 2008). In response, museums have expanded their online provision through digitisation and digital engagement strategies that enhance both on-site and remote experiences (Yap et al., 2024). Digital platforms are especially valuable for small regional museums like Tenby, allowing people to engage with heritage even if they cannot visit in person. This essay critically examines how Tenby Museum’s digital presence represents both tangible and intangible aspects of Welsh heritage. The first section explores how material and non-material heritage are currently communicated through the museum’s website, Blog, and social media platforms. The second section considers how these digital representations could be developed in the future to broaden engagement and strengthen community connections.

While tangible heritage comprises physical objects, intangible heritage sustains community identity through practices, rituals, and local traditions. Welsh traditions such as the Mari Lwyd (see Figure 2) contribute to contemporary cultural life but have historically lacked [image: A map of a country

AI-generated content may be incorrect.]formal recognition within heritage frameworks, highlighting the need for museums to actively preserve and interpret these practices (Howell, 2013). Welsh identity is regionally nuanced, shaped by language, history, and settlement. Tenby lies in ‘British Wales’ (Evans, 2019), specifically South Pembrokeshire’s ‘Little England beyond Wales’ (see Figure 4), where Anglicisation has limited Welsh language use and some traditional cultural elements. Jones (2019) argues that southern coastal towns exhibit [image: A map of the english isles

AI-generated content may be incorrect.]identities that are both regionally specific and historically contingent, shaped by local economic and demographic processes. This contextualises Tenby Museum’s digital strategy, which foregrounds local culture, maritime history, art, and everyday life rather than language or traditional Welsh customs. Adopting a grassroots perspective, the museum demonstrates how Welsh identity in Pembrokeshire is locally shaped, evolving, and constantly redefined.

Museums began establishing an online presence in the mid-1990s, experimenting with ways to extend access beyond physical spaces (de Wild and Povroznik, 2024). During the COVID-19 pandemic, closures prompted increased online exhibitions and virtual programs (Dumont, 2025). Tenby Museum launched its Museum from Home initiative, sharing daily collection images and content to keep audiences connected despite physical limitations (Evans, 2023). This approach reflects a broader trend in museum education, where digital initiatives complement traditional exhibits to maintain engagement and reach new audiences (Gherhes et al., 2025). Museum websites can also shape whether people decide to visit in person. As Marty (2007) notes, museum websites can influence visitation, reinforcing that digital tools should enhance rather than replace the in-person experience. 

The Tenby Museum website (see Figure 5) blends contemporary and historical imagery to situate the museum within Tenby’s long heritage (Tenby Museum and Art Gallery, 2025). The homepage provides practical visitor information, social media links, alongside a curator-led video tour, which together enhance accessibility and interpretive engagement. It highlights [image: A poster with text overlay

AI-generated content may be incorrect.]initiatives such as the Kids in Museums Manifesto (2025), dementia-friendly initiatives (Alzheimer’s Society, 2025) and charitable status, reflecting the museum’s commitment to community inclusion. The menu links to About Us, Collections, What’s On, the Shop, Blog, and Friends of the Museum. The About Us page includes a quote from Welsh poet Tony Curtis describing the museum as ‘a treasure, a little jewel of a place’ (Tony Curtis, 2025; Tenby Museum and Art Gallery, 2025-d). The shop offers merchandise and original artworks by local artists, some linked to the archive collection (Tenby Museum and Art Gallery, 2025-e), while the Friends scheme supports exhibitions, conservation projects and website costs (Tenby Museum and Art Gallery, 2025-b). 

The museum maintains a presence across several social media platforms, though engagement is uneven. The YouTube channel has been inactive since 2022 (YouTube, n.d.), the museum’s X account remains mostly dormant (Tenby Museum and Art, 2025), and the Facebook page shows only modest activity (Tenby Museum and Art Gallery, 2025). Instagram is its most active platform, mainly promoting exhibitions and artworks, but with limited interactive or community-generated content (Tenby Museum, 2025). This pattern mirrors broader sector trends, in which increased digital activity during and after the pandemic has not necessarily expanded audiences for small regional museums (Charlesworth et al., 2025). Unlike static websites, social media enables dialogue, peer influence, and participatory engagement (Fernandez-Lores et al., 2022), yet Tenby Museum’s inconsistent use limits its capacity to communicate heritage more widely. Instagram effectively represents material and intangible heritage through interactive storytelling, offering a key opportunity for Tenby Museum’s future digital growth (Rodríguez-Vera et al., 2024). Research shows social media influences visitors’ expectations before visits, as tourists rely more on peer reviews and shared experiences than on the source (Narangajavana et al., 2017). 
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AI-generated content may be incorrect.]Tenby Museum primarily shares its heritage through the Blog and Collections & Museum pages, where both tangible artefacts and intangible cultural practices are extensively showcased. The Blog is central to Tenby Museum’s digital presence, functioning as both a promotional tool and digital archive (Tenby Museum and Art Gallery, 2025-g). It features select exhibitions, key objects, and community events, enabling visitors to experience local heritage beyond the physical museum. For example, exhibitions like Tide and Pride (see Figure 6) and events such as Hands on with History! (see Figure 7) allowed interaction with Neolithic axes and Bronze Age tools, enhancing understanding of material culture through tactile and immersive experiences. Intangible heritage is illustrated through storytelling, literary workshops, folklore, myths, and community events. Initiatives like the Storytelling Workshop – Monsters, Mermaids & Myths, and the Windrush Celebration invite visitors to explore oral histories, local stories, and shared cultural practices, emphasising social and cultural identity. Fundraising events like the Friends Art Auction promote participatory learning, informal engagement, and local involvement (Tenby Museum and Art Gallery, 2025-g). The Blog covers Tenby and Pembrokeshire’s heritage, including local history, community events, and regional art. It features posts on historical lectures like Was Tenby Christian or Pagan? and RAF Carew Cheriton: A Moment in Time (see Figure 8), plus exhibitions and family events, highlighting the museum’s focus on tangible and intangible local heritage. Rooted in regional themes, the Blog also celebrates wider Welsh culture, from contemporary art to Celtic mythology and projects like the Welsh-Ukrainian Cultural Exchange. In doing so, it positions Tenby and Pembrokeshire as centres of cultural memory, bringing local heritage to life for both residents and wider audiences (Tenby Museum and Art Gallery, 2025-g).
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AI-generated content may be incorrect.]The Collections & Museum page provides an overview of the museum’s art galleries and archaeological and historical collections, presenting local life primarily through material objects, while intangible heritage is less emphasised (Tenby Museum and Art Gallery, 2025-h). Compared to the Blog, the page is more static with fewer interactive opportunities. It covers fine art, archaeology, natural history, and social history, illustrating Tenby’s history from prehistoric times to the present. The page displays a curated selection of twenty-two images offering a snapshot rather than a complete digital catalogue. A Neolithic flint axe (see Figure 9), Bronze Age cremation pots, fossil specimens, and a mammoth molar (see Figure 10) from Caldey Island all highlight local heritage spanning geological and prehistoric periods. While tangible heritage dominates the page, intangible heritage is still reflected indirectly through descriptive narratives linked to the objects and three audio descriptions for the Raschke sculpture (see Figure 11), the Celtic Eagle, and the Neolithic axe. Maritime objects such as a wooden ship’s figurehead (see Figure 12), Victorian items such as the penny-farthing bicycle, and [image: A mannequin with a dress

AI-generated content may be incorrect.]personal belongings of local artists such as Nina Hamnett (see Figure 13) provide insight into everyday life, social identity, and creative practices. The museum’s structure is explained, with three permanent galleries and two temporary exhibition spaces, further reinforcing this material focus, allowing collections to be organised thematically and chronologically while accommodating changing displays (Tenby Museum and Art Gallery, 2025-h).
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AI-generated content may be incorrect.]The permanent art gallery is crucial in expressing local identity. It features works by artists with strong Welsh and regional ties, like Gwen and Augustus John (see Figure 14), which serve not only as art but also as cultural records of Welsh landscapes, artistic communities, and regional pride. The temporary exhibition space, often showcasing local artists or themed displays, adds an element that presents heritage as an ongoing evolution rather than a static history (Tenby Museum and Art Gallery, 2025-h). In 2018, Nicky Wire’s debut solo exhibition was held there (see Figure 15). Wire called the museum ‘the most perfect setting’ for reflection and inspiration (Museum Crush, 2022). As a member of the renowned Welsh band Manic Street Preachers, Wire’s choice underscores the museum’s significance, returning for another exhibition in 2023 (Evans, 2023).
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AI-generated content may be incorrect.]The museum’s collection primarily reflects Pembrokeshire and Tenby. While elements of Welsh culture are present, they are framed through local associations rather than a unified national narrative. The focus on Tenby’s archaeology, maritime history, artists’ objects, and locally sourced artefacts presents Welsh life in a local, place-specific framework, with national identity implied through these local case studies rather than explicitly interpreted (Tenby Museum and Art Gallery, 2025-h). The website effectively communicates information through a logical navigation menu and clear categories, helping visitors plan their visit efficiently. A key strength is the Blog, promoting heritage interpretation, education, artistic activities, and showcasing community engagement. Downloadable content and social media links extend access beyond the physical site. In the UK museum sector, Tenby’s online presence is strong. About one in ten UK museums lack a digital platform, affecting Welsh institutions where access is often managed by local authorities (Charlesworth et al., 2025). Ranked 10th among 43 attractions in Tenby (TripAdvisor, 2025), the museum benefits from a steady flow of tourists, reducing reliance solely on digital platforms. Among regional peers, Tenby compares favourably. Museums like Pembroke (Pembroke Museum, n.d.), Haverfordwest (Haverfordwest Museum, 2026), and Milford Haven (Milford Haven Museum, 2026) mainly serve as informational spaces, emphasising visitor information and exhibition descriptions. Narberth Museum (2026) most closely resembles Tenby in digital engagement, thanks to its mix of exhibitions, blog posts, and community-centred interpretation. 
However, Tenby’s website has limitations. The lack of a search function limits the website’s navigability, making it difficult for users to explore past exhibitions or specific collections. Additionally, the Collections & Museum page offers only limited content, lacking features such as virtual tours and extensive image galleries that could create a more immersive experience, particularly for remote audiences. Furthermore, the website’s storytelling features are limited. Adding detailed information about artists linked to the museum, such as Gwen and Augustus John, could improve narrative insight and create a stronger emotional bond. While the website does not include advanced multimedia features common at national institutions, such as the 360° virtual tours offered by Amgueddfa Cymru (2025), it remains comparable to other local museums. Looking ahead, Tenby Museum could strengthen its digital engagement through richer multimedia content. This might include virtual tours, expanded image galleries, video tours, oral history recordings, curator commentaries, and short storytelling videos, creating a more immersive experience for remote users. Searchable collections and downloadable learning resources would support self-directed engagement, education, and community participation. Social media platforms such as Instagram could be leveraged more strategically through curated thematic campaigns, for example, Tenby in WW2, behind-the-scenes stories, and visitor-generated content, encouraging residents to share memories, family stories, and photographs. This strategy would animate local history, increase audience participation, and enrich the museum’s collections by encouraging community contributions (Dumont et al., 2025). Intangible heritage is particularly suited to these platforms, where trusted user-generated content can strengthen emotional connections more effectively than static collection pages (Narangajavana et al., 2017). Additionally, virtual communities like TripAdvisor significantly influence perceptions and visits by shaping visitor opinions (Fernandez-Lores et al., 2022). While Tenby Museum has a strong presence there, it does not utilise this feedback on its own website, unlike Milford Haven Museum, which effectively showcases visitor experiences (Milford Haven Museum, 2026). These digital initiatives should complement rather than replace physical exhibitions to preserve the authenticity of in-person visits. Research shows that clear, high-quality interpretation often affects visitors more than simply increasing collection size (Marty, 2007), making interpretation quality more crucial than content volume. 
[bookmark: OLE_LINK2]In conclusion, Tenby Museum effectively represents both tangible and intangible aspects of South Pembrokeshire heritage. Situated in ‘Little England beyond Wales,’ it emphasises local culture, maritime history, and artistic traditions over the Welsh language or national customs. While the Collections & Museum page presents material heritage, the Blog serves as a digital archive and storytelling platform engaging the community. Despite this, potential visitors increasingly rely on social media and platforms like Instagram and TripAdvisor to discover and engage with heritage. Instagram’s visual storytelling and participatory potential can animate local history and strengthen emotional connections. Enhancing the website with searchable collections, richer multimedia, virtual tours, audio-visual interpretation, interactive resources, bilingual content, and storytelling would complement social media, broaden access, and deepen engagement. Tenby Museum demonstrates that even small regional museums can integrate digital and physical strategies to preserve and promote heritage.



BIBLIOGRAPHY
Ahmad, Y. (2006) ‘The Scope and Definitions of Heritage: From Tangible to Intangible’, International Journal of Heritage Studies, 12(3), pp. 292–300. Available at: https://doi.org/10.1080/13527250600604639
Alzheimer’s Society (2025) Dementia-friendly resources. Available at: https://www.alzheimers.org.uk/get-involved/dementia-friends/dementia-friendly-resources#:~:text=Local%20organisations%20can%20make%20a,by%20making%20some%20small%20changes (Accessed: 15 December 2025).

Amgueddfa Cymru (2014) Christmas Traditions: The Mari Lwyd. Available at: https://museum.wales/articles/1187/Christmas-Traditions-The-Mari-Lwyd/ (Accessed: 3 January 2026).

Amgueddfa Cymru (2025) Explore Amgueddfa Cymru in 360°. Available at: https://museum.wales/learning/activity/717/Explore-Amgueddfa-Cymru-in-360/ (Accessed: 1 January 2026).

Charlesworth, E. et al. (2025) ‘Understanding levels of online participation in the U.K. Museum sector’, Museum Management and Curatorship, 40(1), pp. 36–59. Available at: https://doi.org/10.1080/09647775.2023.2188478

de Wild, K. and Povroznik, N. (2024) ‘Editorial: Museums on the Web’, Internet Histories, 8(1–2), pp. 1–8. Available at: https://doi.org/10.1080/24701475.2024.2346870

Dumont, C. et al. (2025) ‘Museum educators’ views on digital museum education: opportunities and challenges’, Cultural trends, 34(3), pp. 398–413. Available at: https://doi.org/10.1080/09548963.2024.2378324  

Evans, D.J. (2019) ‘Welshness in “British Wales”: negotiating national identity at the margins’, Nations and Nationalism, 25(1), pp. 167–190. Available at: https://doi.org/10.1111/nana.12390

Evans, P. (2023) Tenby Museum curator says farewell after 29 Years. Available at: https://www.tenby-today.co.uk/news/tenby-museum-curator-says-farewell-after-29-years-590999 (Accessed: 30 December 2025).

Evans, P. (2023) Manic Street Preachers’ rocker returns to showcase his work at Tenby Museum exhibition. Available at: https://www.tenby-today.co.uk/news/entertainment/manic-street-preachers-rocker-returns-to-showcase-his-work-at-tenby-museum-exhibition-586901 (Accessed: 3 January 2026).

Evans, P. (2025) Tenby Museum to close for winter and renovation work. Available at: https://www.tenby-today.co.uk/news/tenby-museum-to-close-for-winter-and-renovation-work-854480 (Accessed: 16 December 2025).

Fernandez-Hernández, R. (2021) ‘Online reputation and user engagement as strategic resources of museums’, Museum Management and Curatorship, 36(6), pp. 553–568. Available at: https://doi.org/10.1080/09647775.2020.1803114

Fernandez-Lores, S. et al. (2022) ‘Driving traffic to the museum: The role of the digital communication tools’, Technological Forecasting and Social Change, 174. Available at: https://doi.org/10.1016/j.techfore.2021.121273

Gherheș, V. et al. (2025) ‘Balancing Tradition and Digitalization: Enhancing Museum Experiences in the Post-Pandemic Era’, Information (Basel), 16(8), p. 711. Available at: https://doi.org/10.3390/info16080711

Gov. UK (2024) Welsh traditions set to be formally recognised as UK joins UNESCO Convention. Available at: https://www.gov.uk/government/news/welsh-traditions-set-to-be-formally-recognised-as-uk-joins-unesco-convention (Accessed: 29 December 2025).

Haverfordwest Museum (2026) About Us. Available at: https://www.haverfordwest-town-museum.org.uk/about-us/ (Accessed: 1 January 2026).

Howell, D. (2013) The Intangible Cultural Heritage of Wales: a need for Safeguarding? Available at: https://www.ijih.org/volumes/article/431 (Accessed: 29 December 2025).

Jamshidian, H. (2022) How Pembrokeshire became known as ‘Little England beyond Wales’. Available at: https://www.westerntelegraph.co.uk/news/20270348.day-flemish-community-belgium-myth-little-england-upon-wales/ (Accessed: 4 January 2026).

Johanson, L.B. and Olsen, K. (2010) ‘Alta Museum as a tourist attraction: the importance of location’, Journal of Heritage Tourism, 5(1), pp. 1–16. Available at: https://doi.org/10.1080/17438730903469797

Jones, R. (2019) ‘Place and identity: Wales, “Welshness” and the Welsh language’, Geography, 104(1), pp. 19–27. Available at: https://doi.org/10.1080/00167487.2019.12094058

Kids in Museums Manifesto (2025) Manifesto. Available at: https://kidsinmuseums.org.uk/what-we-do/manifesto/ (Accessed: 15 December 2025).

Lopatovska, I. (2015) ‘Museum website features, aesthetics, and visitors’ impressions: a case study of four museums’, Museum Management and Curatorship, 30(3), pp. 191–207. Available at: https://doi.org/10.1080/09647775.2015.1042511

Luck, A. and Sayer, F. (2024) ‘Digital Engagement and Wellbeing: The Impact of Museum Digital Resources on User Wellbeing During COVID-19’, Heritage and Society, pp. 1–22. Available at: https://doi.org/10.1080/2159032X.2023.2228173

Marty, P. F. (2008) ‘Museum websites and museum visitors: Digital museum resources and their use’, Museum Management and Curatorship, 23(1), pp. 81–99. Available at: https://doi.org/10.1080/09647770701865410

Marty, P.F. (2007) ‘Museum Websites and Museum Visitors: Before and After the Museum Visit’, Museum Management and Curatorship, 22(4), pp. 337–360. Available at: https://doi.org/10.1080/09647770701757708

Milford Haven Museum (2026) The Fishing Industry and Milford Haven. Available at:  https://www.milfordhavenmuseum.co.uk/ (Accessed: 1 January 2026).

Museum Crush (2022) When Manics mania came to Tenby Museum and Art Gallery. Available at: https://museumcrush.org/when-manics-mania-came-to-tenby-museum-and-art-gallery/ (Accessed: 17 December 2025). 

Narangajavana, Y. et al. (2017) ‘The influence of social media in creating expectations. An empirical study for a tourist destination, Annals of Tourism Research, 65, pp. 60–70. Available at: https://doi.org/10.1016/j.annals.2017.05.002

Narberth Museum (2026) Discover. Available at: https://www.narberthmuseum.co.uk/ (Accessed: 1 January 2026).

Pembroke Museum (n.d.) Pembroke Museum. Available at: https://pembrokemuseum.wales/ (Accessed: 1 January 2026).

People’s Collection Wales (2014) Tenby Museum & Art Gallery. Available at: https://www.peoplescollection.wales/users/4354 (Accessed: 30 December 2025).

Povroznik, N. (2024) ‘Museums’ digital identity: key components’, Internet Histories, 8(1–2), pp. 153–168. Available at: https://doi.org/10.1080/24701475.2024.2333094 
Rodríguez-Vera et al. (2024) ‘Instagram communication strategies of European museums’, Cogent Arts and Humanities, 11(1). Available at: https://doi.org/10.1080/23311983.2024.2360793
Sinclair, T. (2025) Tourism at the heart of Pembrokeshire’s economy. Available at: https://pembrokeshire-herald.com/112839/tourism-at-the-heart-of-pembrokeshires-economy/ (Accessed: 17 December 2025).

Tenby Museum (2025) Tenby Museum [Instagram]. Available at: https://www.instagram.com/tenbymuseum/ (Accessed: 16 December 2025).

Tenby Museum and Art Gallery (2025-a) Plan your visit. Available at: https://tenbymuseum.org.uk/plan-your-visit/ (Accessed: 15 December 2025).

Tenby Museum and Art Gallery (2025-b) Friends of Tenby Museum. Available at: https://tenbymuseum.org.uk/support-us/ (Accessed: 15 December 2025).

Tenby Museum and Art Gallery (2025-c) What’s on. Available at: https://tenbymuseum.org.uk/exhibitions/#newsletter (Accessed: 15 December 2025).

Tenby Museum and Art Gallery (2025-d) About us. Available at: https://tenbymuseum.org.uk/about-us/ (Accessed: 16 December 2025).

Tenby Museum and Art Gallery (2025-e) Museum Shop. Available at: https://tenbymuseum.org.uk/shop/ (Accessed: 16 December 2025).

Tenby Museum and Art Gallery (2025-f) Vacancies. Available at: https://tenbymuseum.org.uk/job-vacancy/ (Accessed: 16 December 2025).

[bookmark: OLE_LINK1]Tenby Museum and Art Gallery (2025-g) Blog. Available at: https://tenbymuseum.org.uk/blog/ (Accessed: 16 December 2025).

Tenby Museum and Art Gallery (2025-h) Collections & Museum. Available at: https://tenbymuseum.org.uk/gallery/ (Accessed: 16 December 2025).

Tenby Museum and Art Gallery (2025) Tenby Museum & Art Gallery – main page. Available at: https://tenbymuseum.org.uk/ (Accessed: 15 December 2025).

Tenby Museum and Art Gallery (2025) Tenby Museum and Art Gallery [Facebook]. Available at: https://www.facebook.com/tenbymuseumandartgallery/?locale=en_GB (Accessed: 16 December 2025).

Tenby Museum and Art (2025) Tenby Museum and Art [X]. Available at: https://x.com/TenbyMuseum/ (Accessed: 16 December 2025).

Tony Curtis (2025) Biography. Available at: https://tonycurtispoet.com/biography/ (Accessed: 16 December 2025).

Tripadvisor (2025) Tenby Museum and Art Gallery. Available at: https://www.tripadvisor.com/Attraction_Review-g191253-d2141449-Reviews-or40-Tenby_Museum_and_Art_Gallery-Tenby_Pembrokeshire_Wales.html (Accessed: 2 January 2026).

UNESCO (2003) Convention for the Safeguarding of the Intangible Cultural Heritage. Available at: https://www.unesco.org/en/legal-affairs/convention-safeguarding-intangible-cultural-heritage (Accessed: 30 December 2025).

Visit Pembrokeshire (2025) Tenby & Penally. Available at: https://www.visitpembrokeshire.com/explore-pembrokeshire/towns-and-villages/tenby-and-penally (Accessed: 17 December 2025).

Welsh Government (2025-a) Priorities for Culture. Available at: https://www.gov.wales/priorities-culture-html (Accessed: 16 December 2025).

Welsh Government (2025) St Fagans to host vibrant celebration of Wales’ living heritage. Available at: https://www.gov.wales/st-fagans-host-vibrant-celebration-wales-living-heritage (Accessed: 29 December 2025).

Yap, J.Q.H. et al. (2024) ‘The impact of digitalisation and digitisation in museums on memory-making’, Current Issues in Tourism, 27(16), pp. 2538–2560. Available at: https://doi.org/10.1080/13683500.2024.2317912

YouTube (n.d.) Tenby Museum and Art Gallery. Available at: https://www.youtube.com/channel/UCnM-uodfSgAd6vNb-UR08iA (Accessed: 16 December 2025).






1

image5.png
Figure 5: Tenby Museum Website Home Screen
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Figure 6: Blog Page
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Figure 8: RAF Carew Cheriton: A moment in time
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Figure 7: Hands on with History
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Figure 10: Mammoth molar
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Figure 11: Raschke sculpture
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Figure 9: Neolithic Axe
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Figure 13: Dress worn in 1899 by nine-year-old Nina Hamnett while living in Tenby.
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Figure 34: Augustus John
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Figure 15: Nicky Wire at Tenby Museum with curator Mark Lewis in 2018
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Figure 1: Tenby Museum and Art Gallery
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Figure 2: Mari Lwyd
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Figure 3: British Wales (Tenby indicated by blue arrow)
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Figure 4: Little England beyond Wales is indicated in blue
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