Marketing in Practice

Assignment 1: Creative brief for TV advertisement
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Please provide the link to your Video Presentation in the box below:
	

https://uowtsd-my.sharepoint.com/personal/1904528_student_uwtsd_ac_uk/_layouts/15/stream.aspx?id=%2Fpersonal%2F1904528%5Fstudent%5Fuwtsd%5Fac%5Fuk%2FDocuments%2FRecordings%2FMeeting%20with%20Lina%20Abu%20Tair%20%281904528%29%2D20230330%5F181812%2DMeeting%20Recording%2Emp4

https://uowtsd-my.sharepoint.com/personal/1904528_student_uwtsd_ac_uk/Documents/Presentation(%201)%20%20Marketing%20in%20practice%201.pptx?web=1.






Please provide a Reference list of all the sources used to support your Video Presentation in the box below:
	

https://rechargepayments.com/blog/key-benefits-challenges-of-every-food-subscription-box/

Brand assessment: a key element of marketing strategy
https://www.proquest.com/docview/220579779?accountid=130472#center

https://librarysearch.uwtsd.ac.uk/discovery/fulldisplay?docid=alma99100316826302421&context=L&vid=44WHELF_UWTSD:44WHELF_UWTSD_VU1&lang=en&search_scope=Search_ELEC&adaptor=Local%20Search%20Engine&tab=Everything&query=any,contains,marketing%20%20communication&facet=searchcreationdate,include,2015%7C,%7C2023&offset=0
Marketing as a process to ensure needs satisfaction, Promotion and marketing communications


https://r1.vlereader.com/Reader?ean=9781292269603
 Principles of marketing, creating customer value and engagement p. 7 
Integrated marketing communications p.84 (product disposal)
https://r1.vlereader.com/Reader?ean=9781405870931


https://academic.oup.com/heapro/article/36/3/660/5908259?login=true#289691141 
Are meal kits health promoting? Nutritional analysis of meals from an Australian meal kit service


Theory of Communication objectives, p. 234
Marketing communications: integrating offline and online with social media
https://r2.vlereader.com/Reader?ean=9780749461942
Statista website 


https://dashboard.askattest.com/survey/Q2NCFC58XSXK4W/results/overview?date=1629273281742
https://www.askattest.com/blog/research/brits-are-hungry-for-food-and-drink-subscriptions-in-2022
Integrated marketing communications. P. 9 
https://www-vlebooks-com.ezproxy.uwtsd.ac.uk/Product/Index/2025591?page=0

Marketing communication / Marketing communication planning 125 ( segmenting, targeting and positioning)
https://r1.vlereader.com/Reader?ean=9781292135793
I used marketing theory about advertising (Essentials of marketing communications [electronic resource]) P. 222 – 225 
https://www-vlebooks-com.ezproxy.uwtsd.ac.uk/Product/Index/303944?page=0
I used marketing theory about advertising (Essentials of marketing communications [electronic resource]) P. 222 – 225 
https://www-vlebooks-com.ezproxy.uwtsd.ac.uk/Product/Index/303944?page=0






























