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Introduction

The aim of this report is to investigate how social and digital media can be used to reach a wider customer base. The content in this report will be about different social and digital media and its benefits when it comes to reach customers. How to engage with customers via social media, understanding of the customer base, and how to build a strong customer relationship with social and digital media. 

SOCIAL AND DIGITAL MEDIA FOR BUSINESS PURPOSES

When it comes to reach customers via any social media platform there is some strategies that we must follow. The first thing is to have social media account where is going to be used to reach customers, some popular social media platforms to use is Facebook, Instagram, and twitter. It is especially important to be active every time, engaging with the audience by posting everyday content. These platforms are used to post and running targeted ads. Additionally, is an innovative idea to engage with others creator and partner with successful businesses, it can help to expand your business and target a wider audience. 
Social and digital media is a dynamic field that has enormous potential for bringing and keeping clients. Social networks, and social networking websites compose the social media mix, it gives individuals the ability to produce, modify, arrange, and distribute content that helps organisations in achieving their goals, The most frequently platforms that marketers utilise are podcasts, blogs, radio, tv, and social media accounts like Instagram, YouTube, TikTok or Facebook.
Social media is used by marketers to build their brand and inform about their products and services, learn what customers think, draw in new clients and engagement.
Some of the benefits are the flexibility to target audiences, low cost, or no cost, and its simpleness. The social media likes, provides advertisers with credibility that the product is good. Since social media is growing so quickly many marketers are feeling overwhelmed by it. There is a lot of work behind, staying up to date, current trends and understanding which social media is targeting more.


Strategies to target a wider customer base.
Visibility: The websites that is used must stand out from the competitors, more customers that visits the website, the more familiar they become with your brand.
Products and services: The virtual store in your website must have high-quality products images, reviews, descriptions of your products. Attracting consumers just by your website creativity, will provide with an opportunity to explore more of the offerings and increasing the chances of buying.
Email marketing, and any other digital media such as Ads, can be used to promote your brand and reach more consumers. It increases brand awareness, build relationships, cost effective and allows for targeted messaging. 
Using social media provides direct communication with your customers, it allows you to reach a large audience, one advantage is that social media offers analytics that can help to understand your audience and optimise the marketing strategies.


 

How to engage with customers via social media
· Start a conversation, pose questions and opinions; many platforms allow you to create polls so your audience can engage with your content. It will increase participation.
· Be responsive: It is important to show that you value your customers by replying to comments messages in a timely manner.
· Visual is necessary, images, videos to grab attention and make consumers to engage with your content. 
· Giveaways: Participants can engage with the content and sharing with other people, it will attract more consumers and it will increase engagement
· Always keep an eye on comments and reviews or mentions. Be professional with any positive or negative feedback. 

Understand your customer base and build good relationship.
It is crucial to understand your customer base when it comes to social and digital media,
Firstly, it helps you understanding their preferences, interests, wants, and needs. Creating content that speaks directly to consumers and increases engagement.
Second, understanding your customer base will allow you to identify the most effective social media to reach them. By focusing on the platform that your customers are more active, your message will target them.
Additionally, it helps providing better customer service, you have the chance to answer any questions and it will build loyalty.
Lastly, understanding your customer base in social media allows you to measure the business success, analysing engagement, assess the effectiveness of the strategies used. 
Social media statistics
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Facebook: This platform has become the most popular social network. More than 3 billion active accounts during the past year what make it a successful platform to reach a wider audience.
You Tube: the second more used social media that also is used for marketers to target audience by making ads. It plays a vital role for marketers as you engage with consumers with online videos and creating your own channel where they can subscribe and engage with your content.
[bookmark: _Int_PtEQieAP]Last but not least, Tik Tok, this application became one of the most used as well. It has more than 2 billion active users. The biggest advantage is this Platform is a massive reach and engagement. The features that this application has can reach customers worldwide and your content can get viral more easily. It has a feature that allows you to sell products and at the same time engage with audience via short videos and lives.
 Conclusion
In this paper, we have analysed how social media is beneficial to reach a wider customer base and the statistics the most popular platforms, strategies and understanding of the audience. It allows for targeted and personalised communication with a wider audience. Businesses can build strong relationships and successful business growth. Digital media can be a powerful tool when you learn how to use it, the right strategies and effort will lead to achieving your goals and staying ahead of competitors.
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