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As a graphic designer, there are lots of important elements that go into a piece of work that can make it a more unique and quirky experience for the audience. The basis of any piece of design work can be broken down into type, image and communication (Shaughnessy and Sagmeister, 2012). However, the art of how you place and work with those elements is what creates a piece of graphic design work that will truly stand out. That's what really draws me into graphic design as a whole. However, the graphic design that I find the most inspiring and that influences me the most with my own work, is the work that has a comedic spin on it. Therefore, I naturally wanted to create a dissertation piece revolving around these themes, so in order to develop an interesting and probing question that I can pursue further in a dissertation format, I am going to be exploring a few keywords that I think will aid this process as well as relate to my chosen area of study.  
Comedy -
At the end of the day, comedy boils down to what makes us laugh.  The term comedy within graphic design is very broad, as many people use it to sell products and media (Green, 2018).  In the terms of what I'm looking at, I'm mainly going to be focusing on satirical designs and pieces that have a comedic overarching theme.  
An artist by the name of Brecht Vandenbroucke explores satire through their illustrations and artwork, it comes across as very shocking and unsettling to newcomers to their work (Immi, 2017). For example, with their piece entitled "True Love", the image itself depicts two blind figures crossing the street, one being a person of colour, and the other being a member of a racist group. This image can be very unsettling because of the historical background and the amount of hatred such groups have shown against people of colour, and then when we see them hand in hand crossing the street it creates this jarring comedic effect that is quite clever in creating an effective message against racism (Achmar, 2018).  Vandenbrouke is somewhat of an expert when they create illustrations that weave the concept of satire within them. Their work is so successful because most of the concepts and ideas they come up with you'd never expect (Immi, 2017). That's what often makes things funny even if they were never meant to be taken in a comedic way, the element of surprise and out of the box thinking that can only come from a comedic approach is what will always be one of the main driving forces of iconic graphic design (Green, 2018).  Without the comedic charm this piece has, it would probably be considered offensive and mocking to people and cause many a controversy. However as it knowingly tilts its hat to comedy through the playful and whimsical style it avoids a large majority of criticism it could have faced otherwise (Instruct, 2012). 


(Brecht Vandenbroucke, 2011)
Everyone to some degree has a sense of humour, which makes comedy within design work very successful as everyone can relate to it and it will leave the user with a positive feeling on the material the design is based on (Green, 2018).  It allows the viewer to create a connection with the work in front of them that they might not get from other blander works, it strengthens the bond between the designer and audience. Comedic design is an effective tool for creators to use in order to appeal to their audience on a personal level. Even in places where comedy fails in design it can still be positive for the designer as it comes across as very endearing and human to audiences (Achmar, 2018).  
The comedy in graphic pieces works at its best when the audience for a specific joke or work is small (Green, 2018). That way they feel closer to the designer who made the work and they feel good about themselves because they are 'in on the joke' (Green, 2018). People enjoy feeling included in things. An example of an audience that is targeted quite often is other graphic designers, they are often appealed to through the means of puns and jokes to do with key elements to do with practical design like colour spaces, typography and character styling. It creates an instant repour with the audience in question (Bierut, 2016).


(Gary Nicholson,2016)
Typography -
Typography in its simplest form is the art of creating letters in a way that pushes information in a visual way. Many people would consider typography to be an art form with the amount of skill and care it takes to learn such a craft (Munari and Creagh, 2008). However, with the rise of online content it waters down the amount of talent that it takes to create complex typography.  
Many find Amy West's work to be very inspirational, especially her satirical and humorous approach towards graphic design. Her work is designed in order to poke fun towards the beauty that the end product turns out to be when in reality it's based on no substance what so ever. This can also be said for Pippo Lionni's work at times, in which he designs vinyl figures with no direct meaning in mind, and allows the viewer seeing the piece to conjure up a meaning (Lionni, 2015). Amy west's experimental work really captures the current attitude with online media and shows how easy it can be to trick people into believing that a piece of work is more complex than it really is; and with the invention of social media and other image-based sharing sites it makes it even easier for meaning, or lack thereof in this case to be lost (Shaughnessy and Sagmeister, 2012).  
The experiment that she created known to the public as 'Grafik Bs' really embodies her message of showing that the current internet audience prefers the aesthetics and overall style of the work more than the actual meaning which in this case is nothing. When asked about the project in an interview she argues 'The experiment proved that there is an online community practising design with the understanding that the entire process consists solely of applying style to anything' (Cartwright, 2013) This comments on the current climate very accurately and shows that as designers and viewers we tend to be blinded by blocks of type and images;  it also comments on how graphic designers seem to go on autopilot when making pieces and how it may be holding us back if we don't take into consideration what the information we are designing with actually is. It raises lots of questions about the ethics of design and whether or not design needs to have meaning to be considered valid (Munari, 2008). The meaning doesn't need to be something big and profound it could just be used for comedic reasons like Amy's experiment here, where she designed work just for the sole purpose of laughing at it later when people mistake it for 'serious' design (Bierut, 2016). 


(Amy West. 2013)
Her work comments on the sense of irony when designing with typography and how it really makes her work be brought forth more in the main media (Instruct, 2012). Her design work with this experiment wouldn't have been so iconic if it wasn't made with this comedic twist (Atavar, 2018). It purposefully plays around with the visual disciplinaries that graphic designers put themselves through to create refined work.  
Communication- 
Within graphic design, the designer in question will always trying to be communicating something across to their audience. We typically see examples of this in our everyday lives when we see advertising material in the form of posters (Bierut, 2016). However, the designer won't always be designing in the mindset of selling to an audience. For example, when it comes to road signs the designer who makes them will have to take into consideration what the best possible way of communicating the issue in question in a short amount of time as the intended audience will not be able to glance at them for very long. However, within the exploration of this keyword I'm going to be focussing on the art of communication through the lens of parody. Parodies have a lot to do with communication, they use the basic groundwork of a design or concept and will turn it on its head, or shine a different light on it to communicate a different narrative than the one that was presented originally. This can be for a multitude of reasons, the most common being for comedic purposes, but sometimes it can be used to create a provocative statement (Achmar, 2018).  
Without communication the meaning behind a parody will be lost because you lack the context needed to fully understand the image, this can be compared to modernist paintings in which the viewer of the work needs to read up on the piece in front of them as in most cases it isn't presented outright. This can be seen in such works as Rauschenberg who most famously created 'White Painting (Three Panel)' in which it displays what appear to be three blank canvases (SFMOMA, 2013). However, they were in fact painted with latex paint and his goal and meaning behind them was to create something that had very pure intentions. He wanted his pieces to have the appearance that they had never been tainted by another human being before (SFMOMA, 2013). However, without knowing the background to the paintings no one would know what they were supposed to represent (Munari and Creagh, 2008). 


(Robert Rauschenberg, 1951) 
There's a group of designers named Maentis, that have created lots of satirical work in the past and they have recently created a project that goes by the name of 'Universal Unbranding' in which the designers use the popular imagery of famous brands such as McDonalds and parody them to highlight more important messages within society (Savić, 2016).   
The image that I feel summarises their project the most and encompasses the values that they try to push out to their audience would be their 'Child Labour' piece to do with Nike.  I like how they have taken the iconic tick symbol that Nike is known for and turned it on its head to create a truly haunting image that makes the viewer uncomfortable with how desperate the face depicted looks (Savić, 2016). I feel that by using the same colours and imagery of the brand Nike by using their same bright and bold colours really helps to solidify the fact that this is a parody and it has something valid to say about the original media it's based from. This image communicates not much at face value however and does rely a lot on the projects goals to make it as successful as it is. But I still believe that this piece of design work is very iconic as it communicates and highlights the true issue of companies using child labour in order to create their products which morally isn't right, however you don't really hear anything about these issues until designer's works like this one are brought up in the mainstream media (Bierut, 2016). 


(Maentis, 2016)
From exploring my keywords, they have led me towards creating a question for my dissertation. I am aiming towards performing an exploration of how designers use the sense of irony and satire when designing with certain typefaces, specifically with typefaces like comic sans. I am also going to be exploring why and how these designers use these typefaces. Comedy is often used within graphic design, it can be used for shock value or to engage with the audience on an emotional level to quickly gain repour and trust (Green, 2018) . This kind of design method is made in a way in which it amuses you at first, but then it makes you stop and consider the information right in front of you (Instruct, 2012). Most of the time the designs won't make you crawl on the floor crying laughing, but they can still provoke some form of emotion. Overall, my question is 'How Comedy can be used in conjunction with Typography'. 
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