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Research Proposal

Topic: The Impact of Dietary Sugar Consumption on Childhood Obesity in the UK: A Scoping Review


1) Review question: What is the extent, range and nature of the evidence regarding the impact of dietary sugar consumption on childhood obesity in the United Kingdom?


2) Objectives:
-To determine the body of research on the connection between dietary sugar intake and childhood obesity in the United Kingdom

-To investigate how exposure to food marketing and promotion, along with socioeconomic and environmental factors, affects children, parents, and families' consumption of sugar. 

-To determine environmental and socioeconomic variables linked to dietary sugar consumption

-Assess the success of UK public health initiatives and policies targeted at lowering sugar intake.

3) Rationale: 
According to the Office for Health Improvement and Disparities (2024), childhood obesity is a major public health concern since over one-third of children in the UK graduate from primary school overweight or obese. Obesity risk is strongly associated with high sugar intake, especially from sugar-sweetened beverages and highly processed foods (SACN, 2015). Furthermore, there is evidence that children's eating patterns are significantly influenced by food marketing. On television and social media, children are continuously exposed to marketing for high-fat, high-salt, and high-sugar (HFSS) goods, which shapes their preferences and increases their consumption of unhealthy meals (WHO, 2016; UKHSA, 2022).
  
4) Methods: 
Levac, Colquhoun, and O'Brien (2010) and Arksey and O'Malley (2005) served as the foundation for this scoping review's methodology. The PRISMA Extension for Scoping Reviews (PRISMA-ScR) standards shall be adhered to when reporting the review (Tricco et al., 2018).

Databases: Google Scholar, PubMed, CINAHL, Scopus, Web of Science

"YouTube marketing," "television advertising," "childhood obesity," "dietary sugar," "free sugar consumption," "food advertising," and "United Kingdom" are some examples of search terms.


Inclusion criteria: UK peer-reviewed research (2016–2026) about children aged 0–18's exposure to advertisements, sugar consumption, or obesity.

Adult populations, non-peer-reviewed sources, and research conducted outside of the UK were excluded.
We will map and thematically analyze sugar consumption, advertising exposure, socioeconomic determinants, and the efficacy of policies.

5) Ethical considerations: Since the study simply makes use of secondary data, ethical approval is not required. Accurate reporting of findings, academic integrity, correct citation of sources, and avoiding plagiarism are all examples of ethical norms that are upheld. The analysis of all the data will be transparent and impartial.









References 



Arksey, H. and O’Malley, L. (2005) Scoping studies: Towards a Methodological Framework, International Journal of Social Research Methodology, 8(1), pp.19–32. Available at: https://doi.org/10.1080/1364557032000119616 (Accessed: 8 July 2026).
Levac, D., Colquhoun, H. and O’Brien, K.K. (2010) Scoping studies: Advancing the Methodology, *Implementation Science*, 5(1), pp.1–9. Available at: https://doi.org/10.1186/1748-5908-5-69 (Accessed: 8 July 2026).
NHS England (2025) National Child Measurement Programme. Available at: https://digital.nhs.uk/services/national-child-measurement-programme (Accessed: 8 July 2026).
Scientific Advisory Committee on Nutrition (SACN) (2015) Carbohydrates and Health. London: Public Health England. Available at: https://www.gov.uk/government/publications/sacn-carbohydrates-and-health-report (Accessed: 8 July 2026).
Tricco, A.C. et al. (2018) ‘Prisma extension for scoping reviews (PRISMA-SCR): Checklist and explanation’, Annals of Internal Medicine, 169(7), pp. 467–473. doi:10.7326/m18-0850. 
UK Government (2018) Soft Drinks Industry Levy comes into effect. Available at: https://www.gov.uk/government/news/soft-drinks-industry-levy-comes-into-effect (Accessed: 8 July 2026).
UK Health Security Agency (2022) Adolescents' media usage and self-reported exposure to advertising across six countries. Available at: https://researchportal.ukhsa.gov.uk/en/publications/adolescents-media-usage-and-self-reported-exposure-to-advertising (Accessed: 8 July 2026).
World Health Organization Regional Office for Europe (2016) Tackling Food Marketing to Children in a Digital World: Trans-disciplinary Perspectives. Copenhagen: WHO Regional Office for Europe. Available at: https://www.who.int/europe/publications (Accessed: 8 July 2026).
2

