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If you want to make a difference join us!
If you love animals? then help us! 
  
If you are looking to help animals, then you have come to the right place because we also help their habitat, and so can you if you decide to join today! Now if you want to help us all we need is for you to volunteer. This helps us by making sure our projects can be achieved because while you help with setting up events and other volunteer work, it allows us to put more resources into helping animals and their habitats.  
If you want to help us even further, you can become a member. This allows you to help us because you are helping us to be funded but also allows you to gain knowledge to tackle important issues that we face. We also send you magazines or emails on how to make your home more nature friendly so nature can thrive along with our other magazine that keeps you updated on work for nature as well as gifts. Our memberships are not only for adults but also for children too with our junior membership contains toys that are informative so that they will also have fun while learning about animals and nature. It also a go wild magazine four times a year and it contains an abundance of information and fun activities inside it. 
So please join us as a volunteer or further support as a member and help us protect nature for a better future. https://support.wwf.org.uk/join-wwf-as-a-member 
 
#WWF #WWFMEMBERSHIP #VOLUNTEER #HELPNATURE 
-Ewan MacOmish  

Want something affordable for Christmas gift and help nature at the same time? then look no further! 
 
Here at WWF, we have a wide selection of gifts for this Christmas, but we do focus on children. The gifts that we have are wide, so you are not limited to one option. You can see which one you would like to choose for your child, the range goes from plushies to games and clothes, everything you buy will be used to help our resources so that we can finish our projects to help nature and animals. The plushies will have their favourite animal on it so they will always love it and want more as well we have books so that they will have fun facts about the plant and the animals so they will learn and enjoy the pictures in it so they will be kept entertained.  
We do not only have toys for children but some luxury gifts for adults so that we can give to your partner, so they do not feel left out this Christmas, these luxury gifts range from lovely soft bath robes, comfortable pjs and fashionable scarfs making them the perfect gift for loved ones. 
Now you must be thinking why should I buy these gifts? Well, you can buy them from other stores, but that money will go towards just more products. However, when you buy gifts from us, they will go towards funding to protect nature life and help save animals.  
So, when you are thinking about this Christmas and what gifts to get look at WWF and not only put a smile on your loved one's face but our faces as well knowing that you help towards saving nature  
To buy gifts please go to this link: https://shop.wwf.org.uk and again, thank you for helping nature. 
#WWFGifts #Helpingnature #WWFchrismas  
-Ewan MacOmish  







Evaluation of marketing theory that underpins your blog: e.g. how your blog helps to market your charity, the target audience, the objective of each blog, how you engage the target audience, the marketing metrics to evaluate each blog.


Using social media as a form of marketing is helpful since it gets your message across and can be accessed by everyone, and it also allows you to speak to your customers and members according to The Red & Yellow Creative School of Business (2022) this helps will help customers understand the message that you are trying to get across. Since you are putting out your message some people might you have never seen the charity before agreeing with that message can try their best to support your cause and this is why blog helps market our charity because it shows what we have to offer. The main target audience for blog one is family’s and since most people who do use social media to read blogs and articles are parents, this would reach out to them as an activity to do with the family so they can have a day out with the family for volunteering. If they enjoy volunteering, then they might become members however if it was just their children that enjoyed it, they can get a membership just for them since there are multiple memberships for that reason which can give them gifts and can also teach children about helping towards are helpful goal. The target audience for the second blog was Parents because the blog focus on Christmas gifts to get loved ones this helps our charity because we offer gifts that when paid for it applies to our projects of taking care of nature and that it will as make the buyer know that their money is going to a good cause. The objective of the first blog is to gain more members and money to fund protecting animals and according to RS7 (2004) that memberships made useful contribution to running their charity, this shows that charity’s focusing on gaining members helps them and makes an impact and that they wouldn’t be able to achieve their goal with out them. The goal of the second blog was to gain money so it can have the funding to help the cause of that charity and according to Sparling. J (2024) it is more popular form of fundraising. This is why I chose to talk about gift shops because it would engage the reader, and not only will they help fund the charity they will also get a good gift for their loved ones. How I engage the audience with the first blog was by making the first line a plead by asking ‘’if you want to make a difference’’ then I would have a follow up rhetorical question asking ‘’do you love animals?’’ and then the rest of the blog would be how you can help the charity and BBC (n.d) says that using rhetorical questions are useful for speaking directly to the reader making them interested, this is effective for blogs since they can be short and a quick read when you have the time. In the second blog what I use to engage the reader was by mentioning an upcoming holiday because it can use emotions of good memories of the reader from past holidays and hope to do the same for their someone they care for and according to LinkedIn (2023) using emotion can make readers take action. For the metrics of the fist blog we would say that it would gather 3,000 readers because how it is already a know charity so there would be a people who are already volunteers then they take it a step further by paying to become members I would say roughly 1,000 already volunteers would become members we would see this information from how they would use the link and then how many new members came from that link. Then there would be people who would be interested and find and want to find out more and only a select few who will be interested to volunteer I would say 500 people would become volunteers, the rest would not take interest since some people will read it and not be interested and the other will simply skip past the blog. For charity gaining any more members will be helpful for funding alone but the success of this blog would be found out on how many new members are gained from the link. For the second blog to measure performance we would see how many people would have read the blog post then see how many clicked the link to go to the gift store and gain the percentage of how many out of the readers did click the link then see if it was a high percentage or low one. However, another factor that must be taken in is to see how much of an increase of sales there are for toys and other gifts, the beset way to do this by having them take a survey before they by and ask if they found the gift shop from the blog or other resource, this is how we would be able to find the performance increase of this blog posted. 
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