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Introduction

It is widely acknowledged that entrepreneurship has become an increasingly significant concept in the realm of business. Furthermore, it has been posited that we are currently in the midst of the fourth industrial revolution, otherwise known as "Industry 4.0." The period is characterized by the prominence of information and communication technologies, which serve as a cornerstone of this era. Given these two fundamental components, it is imperative to gain a deeper understanding of entrepreneurship and its relationship to this revolutionary period. This study explores the notion of entrepreneurship in relation to the utilization of information and communication technologies.
























[bookmark: _Toc151801185]Definition of entrepreneurship

Entrepreneurship can be approached with a broad perspective, leading one to believe that any small business owner could be categorized as an entrepreneur. This belief is not far-fetched, as it holds true in most cases. In general, two key traits of entrepreneurship are the willingness to take risks and the ability to think ahead, often with an innovative mindset (Urban, 2010).
Taking risks involves recognizing that your business may not unfold as you anticipate, but you are willing to proceed regardless. This willingness often stems from assessing the potential rewards against the associated risks.
Undoubtedly, risk-taking is an integral part of any new business enterprise as it is based on a certain degree of ambiguity. For instance, market analysis can forecast certain consumer trends, implying a requirement for your product or service- however, upon implementation of your business, you might realize that the need is not as significant as anticipated (Urban, 2010).
Innovation is often connected to forward-thinking. Entrepreneurship is often motivated by the aspiration to create a better future. This can manifest in various ways, such as introducing a new product that revolutionizes how individuals engage with the world, implementing a novel procedure that alters how businesses interact with their customers, improving the operational process of a company within an established industry, or any other means that can enhance the overall business experience.
Several business owners exhibit a level of foresight that distinguishes them as forward-thinking individuals due to their ability to anticipate the long-term potential of their enterprise. One noticeable contrast between an entrepreneur and a small business owner might be the extent to which they analyze the broader implications of their innovative approach.
The significance of entrepreneurship to society cannot be overstated, as it propels us towards advancement and encourages innovative thinking. Entrepreneurs are willing to take risks, which ultimately benefits the larger community they serve. It is on behalf of this community that they assume these risks (Urban, 2010).
Entrepreneurship, as a business function, is closely linked to the economy. The innovations that entrepreneurs bring forth have the potential to drive economic growth as businesses aim for greater efficiency. As these entrepreneurial endeavors grow, they can also create new opportunities and promote job growth.
When contemplating entrepreneurship, it is important to consider the potential impact your business may have beyond its immediate operations. A wider, more comprehensive outlook that takes into account how your business interacts with the surrounding community, society, other businesses, and the industry as a whole can differentiate simply starting a business from engaging with true entrepreneurship.
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Entrepreneurship can be classified into various subcategories that define the type of business or innovation that propels it forward. Among these subcategories, four types are widely recognized: small business entrepreneurship, scalable start-up entrepreneurship, large company entrepreneurship, and social entrepreneurship (Rauch & Frese, 2006).
Small business entrepreneurship is a field that requires a certain set of skills and knowledge. It involves the creation and management of a small business, and requires an understanding of various aspects such as finance, marketing, and human resources. Small business owners must be able to navigate through the challenges of starting and maintaining a business, including identifying their target market, developing a business plan, and securing funding. Despite its challenges, entrepreneurship can be a rewarding path for those who are passionate about their business and committed to its success (Hessels & Naudé, 2019).
Small business entrepreneurship is typically confined to a localized level, with little to no expectation of scaling up to a wider market. This form of entrepreneurship can include the establishment of a local restaurant, gift shop, or furniture restoration business, among other examples.
Entrepreneurship that is able to grow and expand seamlessly is referred to as scalable start-up entrepreneurship.
The concept of scalable start-up entrepreneurship is founded on the principle of innovation. It is a business model that starts with modest beginnings but has aspirations for extensive expansion over time. Demonstrations of profitable scalable start-up ventures include businesses such as Meta or Lyft (Maritz & Donovan, 2015).
Entrepreneurship in large companies is a complex phenomenon that involves various factors. The process of entrepreneurship within a large organization involves a wide range of activities, such as innovation, risk-taking, and the creation of new business ventures. These activities can be challenging to navigate within the bureaucratic structures of a large company. However, when effectively managed, entrepreneurship within large companies can lead to significant growth opportunities, increased competitiveness, and the ability to adapt to changes in the market (Cardon et al, 2012).
Entrepreneurship within a large corporation is a distinct sector of business that is initiated from within an established company. This can come about through the procurement of another business or the establishment of a new internal division. Instances of large company entrepreneurship include Disney's acquisition of Pixar and Google's creation of Google Maps.
Social entrepreneurship refers to the application of entrepreneurial principles and techniques to address social and environmental issues. It involves identifying innovative solutions to problems such as poverty, inequality, and climate change, and implementing them in a sustainable and effective manner. Social entrepreneurs aim to create positive social impact while also generating financial returns, and they often work in collaboration with local communities and stakeholders to achieve their goals. Through their efforts, social entrepreneurs are changing the landscape of business and contributing to the development of a more equitable and sustainable world.
Creating positive social change is the primary focus of social entrepreneurship. The ultimate objective is to improve the quality of life for individuals and society as a whole, whether on a local or global level. For instance, Seventh Generation operates with a strong commitment to ecological responsibility, and Grameen Bank is a microfinance institution that offers unsecured loans to small businesses, thus promoting socio-economic development (Gartner, 1989).
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In the year 2022, it was found that small and medium-sized enterprises (SMEs) constitute a significant portion of the UK economy, accounting for 99.9% of the total number of businesses in the country. SMEs, therefore, play a critical role in maintaining the economic vitality of the UK. Small and medium-sized enterprises, often abbreviated as SMEs, encompass a wide range of businesses in terms of both their size and structure. This term can include businesses that are operated by just one individual, as well as companies that employ hundreds of people. While the acronym SME, which stands for small and medium-sized enterprises, is the more prevalent term in the UK, it is not uncommon to see the alternative acronym SMB, which also stands for small and medium-sized businesses, being used in its place (Jones & Wadhwani, 2006). 
The UK government and the European Union agree on a single definition of SMEs, although the criteria for the number of employees has undergone modification. In this definition, SMEs are classified into three distinct categories: micro businesses, small businesses, and medium businesses. A micro business is defined as having no more than nine employees and either a turnover or balance sheet that is €2 million or less. A small business is typically defined as an enterprise with 10 to 49 employees and a balance sheet or turnover of €10 million or less. A medium business is defined as a company with a workforce of 49 to 249 employees in the European Union or 49 to 499 employees in the United Kingdom. Additionally, the business must have a turnover of less than €50 million or a balance sheet that reflects less than €43 million. It is important to highlight that, in this particular case, the UK government continues to employ the Euro as the standard by which to calculate turnover, rather than the British Pound (Baptista, Escaria & Madruga, 2005).
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	This study has discussed aspects in regards to the definition of entrepreneurship and SMEs in the UK. An individual who initiates their own business or company with the intent of generating a profit or effecting change can be described as an entrepreneur. These individuals are known for their willingness to take chances, seizing upon new opportunities as they surface, and are generally not limited to a single industry. In fact, it is common for entrepreneurs to oversee multiple companies operating in a variety of trades.
Those with a passion for language may find it interesting to note that the term "entrepreneur" has its origins in the French verb "entreprendre," meaning "to undertake." In modern times, the word encapsulates the spirit of proactivity, innovation, and enthusiasm for business, embodying a readiness to seize any opportunity that comes one's way.
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