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There has been a certain shift in applying sustainable practices in the tourism and business industry. A large number of organisations are integrating circular economic ideas into their corporate social responsibility policies. It has been seen in Accor’s Business goals and objectives that, the company has successfully implemented a circular economy in its business operations. The company has reconsidered its business aims and objectives by removing the Linear economy (Haski-Leventhal, 2018). It has implemented a circular economy in its business practises that range from waste disposal to supply chain management. It has planned to excel in its business operations and make its industrious consumption efficient. This essay addresses the power to which Accor implements a circular economy. The company has successfully implemented a circular economy by investing large amounts of money to refurbish its CSR policies. Accor International is a worldwide leading hospitality group that has 300,000 hospitality experts who are placing people at the heart of different properties. It is known as a leading augmented hospitality hotel group that offers unique experiences for its customers in more than 5100 hotels across 110 countries. The company operates in 5445 locations and offers 802,269 rooms to the guests. For the last few years, the company has been successfully operating in the CSR sector.
A circular economy is known as the term to create a closed loop where items are purchased, then produced and then reused. It is a different term from the conventional linear economy method where products are taken, produced and disposed of. Reuse, refurbishing, remanufacturing, and recycling are some of the methods used to increase the lifespan of materials and products (Bari, 2020). This concept challenges the idea of disposable commodities by designing things with recyclability and durability in mind. The focus is on developing a regenerative system that separates economic expansion from the depletion of limited resources and the deterioration of the environment. Recycling is essential because it makes it possible for items to be recycled into new goods, which lowers the impact of waste on the environment and the need for virgin resources. The ideas of the Circular Economy go beyond manufacturing processes and include sharing platforms, cooperative consumption, and consuming practices that maximize the use of available resources (Batabyal, 2018). By reducing waste and carbon emissions, this strategy not only lessens environmental problems but also creates economic opportunities through resource efficiency, creativity, and the creation of circular business models (Baxi, Ray and All-India Council For Technical Education, 2015). Although the idea of a Circular economy has gained popularity around the world, systemic change and the creation of a more resilient, sustainable, and circular economic environment for the future require cooperation between businesses, governments, and consumers.
Business operations are changed by strategic operation, the circular economy as it is integrated into corporate social responsibility (CSR) draws attention to regenerative and sustainable procedures for resource management. Recognizing that conventional linear economic models are fundamentally unsustainable and contribute to resource depletion and environmental deterioration is at the core of this integration (Campbell, 2022). By promoting a closed-loop system, CSR projects that integrate Circular Economy principles show a dedication to reducing these difficulties. Resource efficiency, where items are created with lifetime and recyclability in mind, opposing the existing culture of disposability, is one of the main emphasis points within this framework. The circular economy is implemented to protect the environment. The concept promotes using and recycling products. This reduces pressure on the use of natural resources and landscapes. As a result, biodiversity loss is limited through a circular economy. The circular economy has promised to reduce total annual greenhouse gas emissions by 9.10% in the EU. It has also promised to reduce managerial waste by 3.32% (Fabrice and Sivarajah, 2021). As a result, a circular economy creates more efficient and sustainable goods for the customers. It helps to minimise energy users and resource consumption. Most of the environmental impact is done in the design phase, which is repurposed by a circular economy. As the world's population is slowly growing day by day, there is a large demand for raw materials. When most of the products are disposed of after a single use. It creates a trade deficit of €35.5 billion. Therefore, a circular economy encourages recycling raw materials that can mitigate such risks associated with supply. It can minimise price fatality and import dependency. A circular economy is also interconnected with CSR activities by creating more jobs for the people. It has been found that implementing a circular economy in business organisations can increase business competitiveness and also create 0.7 million jobs in future (Price, 2022). When the hospitality industry redesigns its materials and repurposes the ingredients for future service can also boost innovation among the employees across different sectors of the economy. As a result, consumers can also be provided with more durable and innovative solutions that can increase their quality of life and save money. The circular economy can be applied in CSR activities by recycling e-waste management. The circular economy contributes to CSR activities by improving the recycling rate. Most companies interact with recycling facilities to recycle their discarded products (Vertigans and Idowu, 2021). It also promotes sustainable packaging because it reduces waste and environmental impact. It can involve using recyclable and compostable materials for packaging that can be reused for customers. Hospitality companies can work with their suppliers to implement circular economic practices. Collaborating with the suppliers can close the loop of disposition and promote circularity across the entire value system. The circular economy also promotes sustainable agriculture and creates awareness among eco-friendly people. 
Accor is a leading Augmented hospitality service provider. The company has implemented a circular economy in its CSR policies to create awareness and education among the people working in the hospitality industry. The company has implemented recycled and waste management, sustainable packaging and also circular supply chain. Important Focus Areas: The primary areas of awareness for a powerful CSR policy should be stated explicitly (Edgell, 2020). For Accor, it is essential to determine the main principles that conduct its CSR programs. These could include social effects, environmental sustainability, worker welfare, moral business practices, and other relevant topics. Environmental Sustainability: A key part of Accor's CSR policy is its commitment to lessen its environmental impact. Energy-saving techniques, waste-lessening tactics, water-management techniques, and the utilization of sustainable equipment and sourcing are vital areas to assess. To address environmental concerns, the policy should include explicit goals, targets, and programs that exhibit a positive approach to preservation and are accountable for resource usage. Social Impact and Community Engagement: An important characteristic of Accor’s CSR policy is how much the company return to the areas in which it operates. This requires evaluating collaborations with neighbourhood groups, assistance for healthcare and education, and projects destined to empower and develop the communities in which they are executed. Employee Welfare: A company’s enthusiasm for its human assets is demonstrated by a CSR policy that places a high priority on employee welfare. Measures for diversity and inclusion, employee development, health and safety, and agreement with fair labour standards are the areas that require close assessment (Nogalski, 2020). The policy should exhibit open communication about the organization’s commitment to creating a hospitable and comprehensive work environment. Ethical Business Practices: Every aspect of a business's behaviour ought to be governed by an ethical framework. A clear dedication to a moral corporate demeanour that includes fair business practices, transparency, and anti-corruption measures should be included in Accor's CSR policy. The company's commitment to maintaining the highest ethical standards and making sure that its operations favourably impact society's values should be decorated in this area. Assessable Objectives and Reporting: A strong CSR policy should identify its objectives and aims as well as show a commitment to openness using recurrent reporting. The key performance indicators (KPIs) that are used to pathway the success of various CSR efforts should be incorporated into the policy (Costa and Costa, 2022). Frequent reporting builds assurance with stakeholders, improves responsibility, and demonstrates the company's dedication to ongoing improvement. Stakeholder engagement- Stockholder engagement is indispensable to the success of corporate social responsibility programs (Slattery, 2022). The policy has to provide more details about Accor's proactive stakeholder engagement encompasses interactions with investors, clients, staff, and local communities. It should be clear that there are resourceful routes of communication and processes for incorporating stakeholder response into CSR strategies, exhibiting an inclusive and cooperative approach. Innovation and adaptation: A forward-thinking CSR policy should make obvious dedication to innovation and adaptation in a frequently changing environment. This entails insistently seeking out cutting-edge solutions to recently developing environmental and social concerns in addition to ceremonial up with industry innovations. The company, 's ability to innovate and adjust its plans in reply to changing conditions should be emphasized in the policy. Alignment with Global Standards: To support its enthusiasm for international best practices, Accor’s CSR policy ought to be in line with global frameworks and standards. This could involve following industry-accurate sustainability rules, aligning with the Sustainable Development Goals (SDGs), and adhering to the principles of the United Nations Global Compact (Slattery, 2022). This kind of arrangement places the organization in an international community of ethical businesses and creates a shared language for sustainability.
Numerous businesses in the hotel industry have revealed that they support the circular economy by implementing sustainable practices into their daily operations (Jauhari, 2021). These illustrations highlight imaginative strategies to lessen their negative effects on the environment and give confidence in resource competence: Accor- A leading global supplier of hospitality, Accor, has been forcefully implementing the concepts of the circular economy into its day-to-day operations. The company prioritizes ethical expenditure, sustainable sourcing, and waste reduction. Accor has set high principles for sustainability, including cutting down on food waste, cheering sustainable sourcing in its supply chain, and putting energy-saving measures in place throughout all of its locations. Marriott International: In line with the principles of the circular economy, Marriott International has launched several projects (Vertigans and Idowu, 2021). Their commitment to reducing the usage of single-use plastics is one remarkable example. Marriott wants to get rid of incidental plastic stirrers and straws from all of its locations worldwide. The corporation is also aiming to improve power effectiveness in its hotels and diminish food waste. Hilton: With its Travel with Purpose; campaign, Hilton has embraced the ideas of the global economy. The company prioritizes throw-away minimization, community involvement, and sustainable sourcing. Hilton's soap recycling program, which recycles wasted soap and gives it to underserved communities, aims to send zero soap to landfills. Along with dropping waste, the movement towards sustainability improves sanitation.
To put it briefly, Accor has established a commitment to sustainable business practices by incorporating the concepts of the circular economy into its CSR policy. The assessment of Accor's CSR strategy reveals the company’s miscellaneous approach to community involvement, environmental accountability, and employee welfare. The hospitality sector is shifting in the direction of a more accountable and sustainable future, as confirmed by Accor and its generation. Companies that adopt the concepts of the circular financial system not only help to conserve the environment but also institute themselves as ethical businesses. The implementation of circular economy practices in the hotel industry can provide noteworthy benefits in terms of long-term resilience and positive societal effects, particularly as sustainability gains distinction in the global commercial prospect.
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