What does high altitude mountaineering tell us about outdoor values?

Chairman: Thanks to Sam for stepping in at the last minute. 
Lead speaker: Emyr
First Responder: Jodie B

Video clip re ‘Leaving a man to die on Everest’ (Mike reinberger??)

Emyr raised several issues about ‘what drives people to do such challenges.’
Is it the challenge? Or sense of achievement?

He refers to Zachaman who talks of humans as thrill seekers looking for the ‘intense sensation’.
Also Furedi who claims humans seek risk due to the over emphasis on safety within society.
Miller, R who refers to achievement and the need to boast socially??
He refers to the use of badges as rewards and indeed advertisement of achievements on Kilamanjaro. 
For sherpas this challenge provides a living through tourism and commercial high altitude climbing. He refers to the sherpas belief that a cry for help from a dying man, means that he will die if he offers help…
He refers to human nature and our need to explore and seek novelty.
Marksman refers to mans need to overcome risk since time began.

Jodi talks of the physical and psychological effects of high altitude mountaineering, hunger for accomplishment. She refers to the commercialism of climbing on Everest which he is very much against and sees it as a way of ‘buying your way up’.

She refers to permanent physical and mental health problems it causes. 

Jodi raises the issue of peer pressure amongst mountain guides. She explains how some people manage to accept that they have failed in their Everest summit attempt and are content to return to their families, beaten by Everest. Others are not so willing. 
She raises the question of effects on families.

Chris raised the point that Malory visited Scott’s wife and family to see the effects of grief. But it did not deter him from attempting Everest. He never returned. He put the mountain before his family.

Thom refers to Andy KirkPatrick and how he constantly considers his wife and children before leaving for a climb, again the mountain always wins. He also refers to the social factor of being able to tell people his stories. 

Jamie points out that when we are closer to death, we realise the value of life better.

Anna explains that families make a choice. People marry knowing what they are letting themselves in for. 

BK asks what if we are considering a woman leaving the family, would that be different? He refers to Alison Hargreaves (mountain guide) and how the press gave her a negative write up after her death. Why is it different?
He also pointed out the line in the video when the female climber was told;

‘You can’t stay here if your gonna cry? Students expressed the need to control emotions and be professional.

How does this affect children? Do we have a responsibility to them? Is it selfish? 
Whose life are we living?

Reference was made to female deaths in the army being publicised more than their male colleagues. Is this right?

Are mountaineer guides simply trying to provide for their families? 

What is their motivation? Professional guides  are under massive pressure to achieve successful summits. Why did the guide in the film insist that they turn back? The same question should be asked of the 1996 disaster.

Can the paying customer insist or influence the guides decisions simply because they are paying?

Jodi asked about the difference between a guide who is sponsored and a guide who is has paying customers? Does one have more pressure than the other?

What effects does altitude have on the mind and the body? Does this effect behaviour?

Jodi makes a link between this and the ethics of those survivors from the ‘Andes’ plane crash who survived by living off the frozen flesh of their friends. Do extreme situation requires extreme measures to be taken?

Reference made to mob morality and how a person’s morals change. Also reference to prisoners of war abuse in Iraq. 

Do we know how we will react in a given situation? Should our morals change or should we stick with them? Ie religious beliefs and those burnt at the stakes given as an example.

What about walking on by someone in need of help on Everest? Would we do the same to an old lady crossing who’s fallen in the road? Can we make these comparisons?

Does the paying customer pay their guide to ‘act as God’ and make the right moral decisions or get them to the summit? Clients do not have the required skll or knowledge.

[bookmark: _GoBack]Concluding thought: does the outdoor profession which seeks to encourage the discovery of personal values act as a role model?







