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                           Event Content and Context ● The focus of the event is to increase awareness related to diversity, inclusion and equality in the hospitality sector ● Conference events is beneficial in enhancing networking with professionals (Skiles et al . , 2022 ) ● The introduction of conference events can shed a positive impact in discussing regarding issues in equality such as biased recruitment, flexibility in working and others (Marabelli et al . , 2023 )    


image7.png
MarnketFactors s

55.5%

Talked with
friends / family
about this

ne of these

Posted publicly  Encouraged my

on a social media company to take

platform actior

Participated in a
peaceful protest

Focussing on the market factors is beneficial
in understanding the demands along with
identification of the risks (Thakkar and
Chaudhari, 2021)
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Reports revealed that 55.5% respondents
support for inclusion and diversity and talked
with family and friends (statista.com, 2024)
The demand for such conference events are

high in the present market of the UK
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                           Market Factors ● Focussing on the market factors is beneficial in understanding the demands along with identification of the risks (Thakkar and Chaudhari, 2021 ) ● The potential target market are the business managers, leaders as well as employees from the hospitality industry ● Reports revealed that 55 . 5 % respondents support for inclusion and diversity and talked with family and friends (statista . com, 2024 ) ● The demand for such conference events are high in the present market of the UK    
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Event Content and COntexdtx

The type and nature of the conference is brainstorming sessions

Providing brainstorming sessions can shed a positive impact in generation new ideas freely as well as
collaboratively (Gong et al., 2022)

In the conference event renowned leaders will be approached in order to provide appropriate guidance
regarding equality, diversity and inclusion

The inclusion of brainstorming sessions can shed a positive impact in encouraging diversified

perspective from experiences that can enhance knowledge regarding agenda (Mohamed et al., 2021)
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The conferences held by the government can shed a negative impact on this event as the enrolling costs
of the conferences provided by the government is low

In government based conferences enrollment price for private sector is £649.00+VAT, Voluntary
Sector £379.00+VAT followed by Public Sector £449.00+VAT (government events.co.uk, 2024)
Social media marketing can be helpful in increasing the awareness of the conferences (Pandiangan et
al., 2022)

For the conference event different social media platforms can be used such as Instagram, Facebook,

Twitter, YouTube and others
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Operational Factors: s

The conference event can be held in Central Hall Westminster which is one of the largest conference
and event venues in London, UK.

Event management software, marketing tools, speaker procurement, budgeting tools are some of the
major resources for conducting a conference event (Dounavi et al., 2022).

The conference events are likely to be successful with the skill sets of the organisers and staff such as
by excellent humble communication , active listening, time management, creativity and many more

(Kapa et al., 2022).
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                      Operational Factors ● The conference event can be held in Central Hall Westminster which is one of the largest conference and event venues in London, UK . ● Event management software, marketing tools, speaker procurement, budgeting tools are some of the major resources for conducting a conference event (Dounavi et al . , 2022 ) . ● The conference events are likely to be successful with the skill sets of the organisers and staff such as by excellent humble communication , active listening, time management, creativity and many more (Kapa et al . , 2022 ) .


image15.png
Operational Factors: s

Catering, lighting, parking facilities and seating arrangements of the conference event can accurately
be measured by the hosts for conducting large conference events (Lahlou et al., 2022).

The hosting teams need to book the venues at least before 6 to 8 months for its easy availability
(Murphy et al., 2022).

An excellent creativity and speaking ability of the staff are really needed for attracting the investors

and organisational managers of different multinational business firms (AlHamad et al., 2022).
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The revenue of the conferences can be easily gathered from the sponsorship deals, exhibition booth
rentals, merchandise sales and many more (Shujaat et al., 2021).

Eventually dealing with the catering and lighting service providers for promoting their services in the
conferences can generate high revenue (An et al., 2021).

The strategy to channelise the event on different platforms and get online media engagement can also

generate revenues in large conferences (Veksler and Thorgren, 2023).
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Financial

A total estimated cost of approximately £15
billion which will be collected from different
multinational organisations in the UK hospitality
industry.

The table has shown a predicted breakdown cost
for the event which assumes the expenditures and
revenue of the conference

Spreading the agenda of the conferences and
generating a high revenue by promoting the
sponsors and deals as well as engaging the online
media are the major purposes of the corporate

events (Mohamad, 2022).
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Total Budget £15 billion
Booking the conference hall £4 billion
Cost for Lighting, Catering and other £3 billion
Complimentary Arrangements for Guests
Inviting the Business Leaders and Other Guests | £0.50 billion
Procurement Charges of the Multiple Speakers £3 billion
Engagement of the employees such as marketing | £1.5 billion
teams and operational teams
Retaining the investors with exciting deals £3 billion
Ticket selling price including the VAT £6 billion

Expected Generated Revenues from Promoting
Services, Dealing and Agreements with Sponsors

£11.5 billion

Expected Revenue

£17.5 billion
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                      Financial Factors ● A total estimated cost of approximately £ 15 billion which will be collected from different multinational organisations in the UK hospitality industry . ● The table has shown a predicted breakdown cost for the event which assumes the expenditures and revenue of the conference ● Spreading the agenda of the conferences and generating a high revenue by promoting the sponsors and deals as well as engaging the online media are the major purposes of the corporate events (Mohamad, 2022 ) .                                   £15 billion Total Budget £4 billion Booking the conference hall £3 billion Cost for Lighting, Catering and other Complimentary Arrangements for Guests £0.50 billion Inviting the Business Leaders and Other Guests £3 billion Procurement Charges of the Multiple Speakers £1.5 billion  Engagement of the employees such as marketing teams and operational teams £3 billion Retaining the investors with exciting deals £6 billion Ticket selling price including the VAT £11.5 billion Expected Generated Revenues from Promoting  Services, Dealing and Agreements with Sponsors £17.5 billion Expected Revenue
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e Conferences on diversity and inclusion can
be a useful and unique way to spread
awareness among multinational businesses
(Kipnis et al., 2021).

e The entire presentation will show the
blueprint of the venue, budget, skill sets
and other formats that will be considered in

this conference.
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                           Conclusion ● Conferences on diversity and inclusion can be a useful and unique way to spread awareness among multinational businesses (Kipnis et al . , 2021 ) . ● The entire presentation will show the blueprint of the venue, budget, skill sets and other formats that will be considered in this conference .    
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                                Introduction ● Inclusive workplace culture helps in attracting diverse workforce (Kiradoo, 2022 ) ● Presentation aims to analyse the conference event regarding maintaining equality, diversity and inclusion in workplace ● Focussing on conference events can help organisations operating in the healthcare sector to focus on equality, diversity and inclusion (Lingras et al . , 2021 )        
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The focus of the event is to increase awareness
related to diversity, inclusion and equality in the
hospitality sector

Conference events is beneficial in enhancing
networking with professionals (Skiles et al., 2022)
The introduction of conference events can shed a
positive impact in discussing regarding issues in
equality such as biased recruitment, flexibility in

working and others (Marabelli et al., 2023)




