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1. Research Rationale:
The objective of this research proposal is to investigate the impact of price hikes on the purchasing behaviors of post-1995 British consumers, specifically those who opt for organic and non-organic products. Generation Z, a highly influential demographic, encompasses individuals born from the mid-1990s to the early 2010s (Ahdb.org.uk, 2022). This cohort is characterized by its progressive ideologies and inclination towards environmentally sustainable products and behaviors.
There exist three justifications for the pursuit of this particular line of inquiry. The market for organic foods has experienced a recent increase due to various factors, including health concerns, environmental sustainability, and ethical considerations. Nonetheless, the higher cost associated with organic products is occasionally mentioned as a factor hindering their broader acceptance, particularly among the younger demographic. Furthermore, the COVID-19 pandemic has had a significant impact on the global food supply networks, resulting in price fluctuations across various commodity categories (Harvey, 2021). The current circumstances have elicited apprehensions regarding the cost and accessibility of organic products, particularly among individuals belonging to Generation Z. This demographic may already be grappling with financial constraints stemming from factors such as student loan obligations, joblessness, or inadequate remuneration. It is imperative for food producers, retailers, and policymakers to comprehend the consumption patterns of Generation Z with respect to organic and non-organic food products amidst the backdrop of rising prices. 




2. Literature Review and Key Issues/Debates:
The literature review will provide a comprehensive overview of the existing research related to the following key issues and debates. 
Consumer Behavior of Generation Z:
1.1. Values and Attitudes towards Sustainable Food Choices:
According to Hoek et al. (2017), the realm of food and sustainability, Generation Z can be identified as a distinct group of consumers distinguished by their individualistic set of values and beliefs. When individuals participate in consumer behavior, they tend to prioritize factors associated with health, environmental sustainability, and ethics (Abdulla, 2022). In a recent study conducted by Ahdb.org.uk (2022), it was found that millennials hold the perception that organic food possesses greater health benefits and is more environmentally sustainable. According to Christopher and Holweg (2011), the members of this group demonstrate a predilection for organic and locally sourced products as they are in accordance with their moral and ethical principles. According to Harvey (2021) & Vermeir and Verbeke (2008), the youth group demonstrates a greater incidence of deliberate consumption as a result of their attentiveness towards environmental and social issues. Understanding individuals' preferences for purchasing organic and non-organic food requires a thorough examination of their values, beliefs, and priorities.
1.2. Price Sensitivity and Affordability Factors:
Understanding the impact of pricing on consumer behavior, particularly among the younger demographic, is of utmost importance. Robert, Schurr and Oh (2017), posit that certain individuals within this demographic exhibit a willingness to incur additional costs in exchange for organic food products, as they perceive inherent value in the associated health and environmental advantages. Nevertheless, Erdem, Swait and Louviere (2002) stated that concerns regarding the financial implications may impede the extensive adoption of organic foods. The financial limitations experienced by individuals, such as the burden of educational loans, unemployment, or inadequate income, can have a substantial influence on their purchasing choices and sensitivity to prices (Beer, 2016). 

Organic Food Market and Pricing Strategies:
2.1. Market Growth and Consumer Demand:
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According to Camron (2021), consumers' rising awareness of the importance of food's impact on their health, the environment, and their ethics has contributed to the growth of the organic food industry in the United Kingdom. The market value of organic products sold in the United Kingdom has increased since 2012 (Bedford, 2023). In 2020, the predicted market value is £760,000,000. Forecasts put the value at more than 927 million pounds in 2022 (Bedford, 2023). Recent research by Lill (2016), found that the demand for organic goods among members of Generation Z has increased dramatically in recent years. According to Lee (2023), understanding the characteristics, growth patterns, and specific preferences demonstrated by customers in the organic food industry is crucial for gaining insight into the factors influencing the choices made by Generation Z consumers regarding organic and non-organic food (Burrows, 2022). By analyzing market dynamics and looking closely at the variables that are driving up consumer demand for organic food products, one may get a solid understanding of the organic food sector in the United Kingdom.

2.2. Price Differential and Production Costs:
According to Williamson (2020), there are substantial variations in the approaches used to calculate prices for organic and conventional products. Several variables, such as certification fees and time, limited availability of organic goods, and higher production costs connected with organic farming, contribute to the higher pricing of organic food (Pettinger, 2019). The price difference between organic and conventional goods may influence customer decisions. Understanding the full extent to which the price difference affects customers' purchasing decisions necessitates an examination into the causes of the discrepancy. According to Shunko, Debo and Gavirneni (2014), cost structures involved in the production of organic and non-organic food must be compared in order to understand the dynamics of pricing and barriers to organic food's accessibility. There are several aspects to take into account in this research, including as organic certification, agricultural methods, and economies of scale.
Impact of COVID-19 and Food Price Hikes:
3.1. Disruptions in Supply Chains and Price Fluctuations:
Food prices have fluctuated as a consequence of the COVID-19 pandemic's significant disruptions to global food supply networks. People may have a hard time finding affordable and nutritious alternatives in the middle of the current epidemic (Pettinger, 2019). When looking at people from Generation Z, this statement is really pertinent. Due to the observed increases in price, customers have altered their behavior and preferences as a result of the crisis, particularly with respect to their choice between organic and conventionally farmed items (Gundala and Singh, 2021). Investigating Generation Z's response to the price hike brought on by the COVID-19 epidemic is important for gauging the long-term viability of sustainable food choices in times of crises (Organic UK, 2021). The challenges faced by members of Generation Z in maintaining their propensity towards organic food choices can be better understood with a thorough examination of the distinct impacts of the pandemic on the pricing of food, disruptions in the supply chain, and changes in consumer buying patterns.
Policy Implications and Future Directions:
4.1. Promoting Affordability and Accessibility:
Research on the effect of price increases on the purchasing habits of millennials and Generation Z with respect to organic and conventional products might have far-reaching policy implications. According to Bocarejo S. and Oviedo H. (2012), the policy community, in light of this demographic, has to consider strategies that may increase access to organic goods at lower costs. The cost of organic food might be reduced in a number of ways, including via government subsidies, public education initiatives, and retail partnerships (Bio Eco Actual, 2023). There is a plethora of other strategies that might be used. Conducting an examination of the effectiveness of sustainable food policies targeted towards Generation Z consumers and identifying the most successful techniques may be useful for the implementation of these policies.

3. Research Aims and Objectives:
The aim of this study is to look at how price increases affect Generation Z shoppers in the UK and how they decide between buying organic and conventional goods. 
Research Objectives:
The following are the study's goals:
· To investigate Generation Z consumers' beliefs, attitudes, and motives regarding sustainable food choices, including their preferences for organic and non-organic foods.
· To determine how affordability and price sensitivity affect Generation Z consumers' choices to buy organic and non-organic food.
· To examine market expansion, customer demand, and pricing tactics in the UK's organic food industry.
· To investigate how Generation Z customers' decisions between organic and non-organic foods are impacted by COVID-19-related disruptions and food price increases.
· To recognize the implications for policy and suggest tactics to encourage the availability and affordability of organic foods for Generation Z customers.

The central research question of this study is:
" What is the impact of price increases on the buying patterns of Generation Z consumers in the United Kingdom with respect to organic and non-organic food products?"
Sub-questions:
· What do Generation Z consumers believe about sustainable food options, especially when it comes to organic and non-organic foods, and what drives them to make such decisions?
· When buying both organic and non-organic foods, how price-sensitive are Gen Z consumers? What elements of affordability impact their choice?
· What are the market trends and levels of demand for organic foods in the UK among Generation Z consumers?
· How has Generation Z customers' decision between buying organic and non-organic foods been impacted by COVID-19-related disruptions and food price increases?
· What are the policy repercussions of encouraging Generation Z customers in the UK to choose affordable and accessible organic foods?

4. Research Paradigm and Methodology:
[image: Guide to Understanding the Research Onion | 15 Writers]

Research Philosophy:
For this investigation, we'll be using the interpretivist paradigm. When examining social issues, the interpretivist approach gives weight to individual points of view. Generation Z customers' beliefs, attitudes, and motives for organic and non-organic products, as well as their reactions to price increases, are best studied using an interpretivist technique (Satria et al., 2022). It offers a more nuanced understanding of the investigated issue by factoring in customers' unique behaviors and the impact of their surroundings.
Research Approaches:
Methods from the qualitative and quantitative research spectrums will be used. To better understand the priorities and preferences of the next generation of customers, Generation Z, we will undertake in-depth interviews and focus groups. Using these techniques, the researcher may learn more about why people prefer organic to conventionally produced goods (Goodwin, 2020). Large-scale information on customer preferences, financial constraints, and price sensitivity, however, will be gathered by quantitative approaches like surveys and questionnaires. More light will be shown on the issue at hand thanks to the inclusion of both qualitative and quantitative data.
Research Strategies:
For the purposes of this study, a survey will be the main information-gathering tool. Multiple methods will be used to conduct an accurate poll of British members of Generation Z. The planned questions will probe consumers on their shopping habits, reactions to different price points, financial constraints, and preferences between organic and conventional options (Ponto, 2015). When it comes to collecting massive amounts of data for statistical reasons and broadening the impact of research results, nothing beats a good old-fashioned survey. Qualitative research methods like interviews and focus groups will be utilized to delve even deeper into the values, perspectives, and preferences of the generation Z client (Ponto, 2015). Using a qualitative approach, researchers may learn more about the motivations behind their subjects' choices.
Research Choices:
A longitudinal study and a cross-sectional research will both be available. Generation Z consumers' current shopping habits, price sensitivity, and food preferences will be studied by cross-sectional analysis. In this scenario, patterns of customer behavior may be studied over time and compared. On the other hand, we'll use longitudinal research to keep tabs on how our customers' tastes evolve over time. With this setup, we can examine how things like price changes and the COVID-19 outbreak affect the system as a whole (Moccia et al., 2020). The study will be all-encompassing, using cross-sectional and longitudinal approaches to uncover both stable and dynamic features of millennials' and Gen Z's shopping preferences.
Time Horizons:
Both the past and the future will be considered in the investigation. Generation Z consumers' organic and conventional food purchasing habits, attitudes, and motives will be studied using historical data. Future consumer behavior, especially in reaction to price changes and market conditions, will be forecasted using the data acquired. By looking at the issue from the past as well as the future, this study will shed light on its entire breadth.

5. Advantages and Disadvantages of the Research Methodology:
Advantages:
· Comprehensive Understanding: The use of interpretivism as the research philosophy in conjunction with a mixed-methods approach provides for a thorough comprehension of the topic being examined. This comprehensive study investigates Generation Z's beliefs, attitudes, and motives towards organic and non-organic foods, as well as their reactions to price increases, using a mix of qualitative and quantitative methodologies (Voxco, 2021).
· Triangulation of Data: Using both qualitative and quantitative approaches, as in a mixed-methodologies approach, allows for triangulation, which improves the validity and dependability of the findings. By combining data from several sources and methods, researchers may increase confidence in their study's conclusions.
· Statistical Analysis and Generalizability: Researchers may potentially reach more individuals with their surveys and questionnaires if they employ quantitative methods. This section's emphasis on numbers makes it ideal for doing statistical research and drawing broad conclusions about Generation Z consumers in the UK (Voxco, 2021).
Disadvantages:
· Time and Resource Intensive: When compared to adopting a single research technique, implementing a mixed-methods strategy might be more time- and resource-consuming. Time is needed to plan, execute, and transcribe interviews and focus groups for qualitative data collecting (Vaughan, 2021). Quantitative data collecting also requires time and skill for tasks like survey administration, data entry, and statistical analysis.
· Integration Challenges: It might be difficult to combine qualitative and quantitative information. To maintain uniformity in data collection, analysis, and interpretation, researchers must meticulously oversee the integration process. In order to keep the study's validity and reliability intact, this calls for well-defined procedures and efficient cooperation (Vaughan, 2021).
· Complexity in Analysis: It might be difficult to analyze and combine qualitative and quantitative data. In order to successfully integrate and understand the data, researchers need to be proficient in both qualitative and quantitative analytic methods. This intricacy increases the difficulty of the research endeavor.

6. Effective Methods/Tools for Data Collection:
Secondary Data Collection:
To utilize information that has already been gathered for another reason is known as secondary data collecting. Governmental reports, business periodicals, and scholarly journals are all good examples (Alsayed, Maguire-Wright and Flickinger, 2016). Conducting longitudinal or comparative research using secondary data might save time and resources. When primary data collection is not an option or when equivalent data already exists, it might be helpful to collect secondary data. Potential bias in data collecting, discrepancies across sources, and a lack of control over the data collection process are all drawbacks of relying on secondary data. Secondary data has to be evaluated for quality and credibility to ensure it serves the study's purposes.
Surveys:
Surveys are a common method of data collection, especially in quantitative research. Conducting surveys and collecting data using online forms fall under this category. The ability to collect data from a large, diverse sample and do statistical analysis on the results is only one of the many advantages of conducting surveys (Noussair and Tucker, 2013). They are convenient and cheap since they can be dealt with electronically, through email or mobile applications. Surveys may have problems such as low response rates, non-response bias, and an inability to capture complex responses. Validity and reliability of data must be ensured by proper questionnaire design, thorough instructions, and representative sample.
Cluster Sampling Method:
Using preexisting clusters (geographic or otherwise) in a population, cluster sampling selects a representative sample for statistical analysis. From a broader population that has been segmented into smaller groups (such as classrooms, neighborhoods, or businesses), a representative sample is collected for analysis (Kim, Kwon and Paik, 2016). Data gathering from geographically distributed populations is made easier, cheaper, and more efficient by cluster sampling (Morris and Nguyen, 2008). For example, if researchers are able to zero down on distinct subsets of a population (termed "clusters"), they may gather and analyze data more efficiently. Cons include the challenge of determining an acceptable cluster size and the possibility for bias at the cluster level.
Data analysis: 
A regression analysis can be employed to investigate the impact of price increments on the purchasing inclination of Generation Z consumers towards organic versus conventional products. The regression model facilitates the investigation of the impact of a modification in an independent variable, such as a rise in price, on a dependent variable, such as consumer purchasing patterns.






7. Resource Implications and Needs:
Human Resources:
A group of researchers is needed to plan and carry out the study, gather and evaluate the data, and deduce the results. Staffing up on survey takers, interviewers, and quality assurance auditors might be necessary.
Participants:
It will be crucial to find a good cross-section of UK customers from Generation Z. Participant engagement may entail some work, such as providing incentives or working with related groups and communities (Wordvice, 2022).
Research Materials and Equipment:
Additional costs may be incurred for the design and administration of online and offline surveys as well as for the acquisition and upkeep of survey infrastructure and software. The cost of interview and focus group materials, audio or video recording equipment, transcription services, and equipment may all add up (Wordvice, 2022).
Data Analysis and Software:
Depending on the specifics of the quantitative data study, researchers may need access to statistical tools for data cleaning, analysis, and interpretation. Qualitative data analysis tools like NVivo or MAXQDA may be required for coding and analyzing transcripts from in-depth interviews or focus groups (Franzosi et al., 2012).
Sample Budget:
The following is a sample budget table outlining the estimated costs for the research project. Please note that the amounts provided are for illustrative purposes and may vary based on specific project requirements and institutional guidelines.
	Expense	Estimated
	Cost (Amount)

	Researchers' Salary and Benefits	
	30,000

	Participant Incentives	
	2,000

	Survey Development and Software	
	1,500

	Interview/Focus Group Materials	
	500

	Transcription Services	
	1,000

	Statistical Software Subscription	
	1,200

	Qualitative Analysis Software	
	800

	Ethical Approval Application Fees	
	500

	Travel Expenses	
	1,000

	Miscellaneous (contingency)	
	1,000

	Total Budget	
	39,500



8. Present a time plan for the research process 
	Phase		
	Tasks
	Timeframe

	Research Preparation	
	· Define research objectives and questions
	1 week

	
	· Literature review
	2 weeks

	
	· Develop research framework	
	

	
	· Obtain ethical approvals	
	

	Data Collection
	· Recruit participants	
	2 weeks 

	
	· Administer surveys	
	3 weeks 

	Data Analysis
	· Clean and organize quantitative data	
	

	
	· Perform statistical analysis	
	

	
	· Transcribe and code qualitative data	
	

	
	· Analyze qualitative data	
	

	Data Integration and Interpretation	
	· Integrate quantitative and qualitative findings	
	2 weeks

	
	· Interpret and analyze the data	
	

	
	· Identify key themes and patterns	
	

	Report Writing
	· Draft research report	
	2 weeks

	
	· Revise and finalize research report	
	

	
	· Prepare presentation and documentation
	

	
	· Submit the final research report	
	

	Total Duration	
	
	16 weeks



9. Conclusion: 
The purpose of this study is to determine whether or not price increases influence the purchase habits of Generation Z customers in the United Kingdom with relation to organic and non-organic goods. This research aims to give a complete knowledge of Generation Z consumers' values, attitudes, and motives towards sustainable food choices by adopting a mixed-methods approach, combining surveys and data analysis. With interpretivism as the guiding research philosophy, the selected research technique facilitates a nuanced examination of customer behavior and preferences. The results of this study will help us better understand how rising food costs affect the purchasing decisions of members of Generation Z and guide efforts to make healthy, affordable food more accessible to this group.
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