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The travel industry is dynamic and complex with many interrelated factors and different sectors and subsectors that play a role in its success. As tourism involves diverse elements and sectors, sustainable tourism promotes greener and eco-friendly alternatives to ensure healthy tourism while mitigating negative impacts, development and integration. A huge number of partners are included (Bansall & Gautam, 2007) and the economical tourism improvement points to secure and preserve normal assets for long-term success and to act as a driver against climate alter (Narasaiah, 2004).
France was chosen as the goal for this report (Ministère de l'Europe et des Affaires étrangères, 2021). Utilization and the entire consumption have expanded in France due to expanded tourism. From a financial point of see, it will advantage the nation, and from a natural and social point of see, it'll advance the advancement of social and common assets to pull in visitors. In addition, the French government is working with many stakeholders to develop several programs to promote sustainable tourism. (2019, Myfite.org)  
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With the support of international and national institutions, France has demonstrated a strong commitment to sustainable tourism development. In France, there are specific regulations designed to enable businesses and tourism actors to move to a more sustainable economic model in order to avoid negative socioeconomic and environmental impacts (Ministère de l'Europe et des Affaires étrangères, 2021).
Today, sustainable tourism is becoming a commercial trend, with visitors seeking more eco-friendly products and services for authentic cultural experiences and engaging in nature and adventure activities in pristine areas. Sometime recently advancing a put as a economical goal, tourism supervisors ought to conduct an investigation of the goal at all levels of the social, natural, political and financial framework. Generally, economic improvement is changing the operations of distinctive divisions of the tourism industry, with partners such as inns and travel agencies actively changing their business strategies to become more environmentally friendly and It encourages the company to develop customer-friendly packages and supports responsible travel, sightseeing and implementation (sustainabilityleaders.com, 2018).  
France is considered a worldwide advocate for feasible improvement. Mass tourism was a genuine issue in France. By employing a benchmarking approach to dissect French tourism plans, France has been able to apply control components from an economical point of view and advance vital development of tourism goals. The control mechanisms are (Ministère de l'Europe et des Affaires étrangères, 2021): 
France will work closely with the 2030 Agenda for Sustainable Development to reduce its negative environmental impact and promote climate sustainability by reducing and managing atmospheric carbon dioxide emissions. French authorities have prioritized environmental regulations to encourage eco-friendly business practices and ensure tourists comply with these guidelines (Ministère de l'Europe et des Affaires étrangères, 2021). In addition, environmental impact assessments allow France to monitor and restrain the utilize of assets such as water, fossil fills and power to decrease natural utilization (sustainabledevelopment.un.org, 2019). 
Economic Management Mechanisms – Destinations were able to generate creative economic development to alleviate poverty, and France was able to manage financial inflows and outflows through a holistic approach. Economy-based tourism allows France to use foreign aid to improve the lifestyle of its citizens and set long-term goals towards a healthy economy (Ministère de l'Europe et des Affaires étrangères, 2021).  
Social and Cultural Regulations – Cultural authenticity is an important aspect of French tourism. The French Tourism Democratic Party therefore guarantees the effective protection of cultural heritage and the avoidance of excessive tourism in these places. At risk of losing its cultural authenticity, France is making sure tourists know what they're doing and not doing, raising awareness of the need to preserve their culture. A shift to higher quality products and services is a strategy to overcome mass tourism in tourist destinations as lower priced products attract more tourists, leading to overuse of natural resources and changes in consumption patterns. Therefore, offering a higher quality product at a higher price not only has a lower environmental impact and attracts a smaller number of tourists, but also represents the brand of the destination, making it a powerful marketing tool, allowing destinations to sell and differentiate their products. to stand out from competitors (Aguilo et al., 2005). Because tourists rely on the environmental characteristics of destinations when making travel decisions (Piga, 2005), France is working with various stakeholders and NGOs to use environmental characteristics and other attractions to create sustainable has promoted environmentally friendly products. As France strives to protect its environment and culture, it works closely with tourism companies to promote this type of product and explores different sustainable strategies and approaches (Hassan, 2000, Korn et al. Wolf, 2011).  
At the level of corporate social responsibility (CSR), the French government and business actors are committed to making the nation an economical visitor goal. The quick extension of France's lodging and tourism industry has driven to a sharp decrease in unemployment. Moreover, the government has built a quality social solidarity framework as an exit component to diminish destitution and anticipate social disparity. Additionally, governments and the commerce division are working together to implement beneficial social and environmental reforms (OECD.org, 2019).  
The concept of sustainable tourism has taken off in the 21st century, and companies and governments involved in the tourism industry have been tasked with developing and implementing programs to reduce the negative impact of tourism on culture and the environment. However, the Brundtland Report is a forum for debate, which raises the question of whether the tourism industry can adopt sustainability as a guideline. This misconception arises because companies in the global tourism sector focus on maximizing profits without considering the common assets utilized to pull in visitors (WTO, 2002; Pigram J.J., 1990; Holloway et al., 2009). 
Transportation and its means - Transportation is essential to connect tourists with their destinations and facilitate their movement from one place to another. Alternatively, it contributes greatly to environmental deterioration and global warming by releasing harmful gases. To address these issues, France will incorporate sustainable development into its transport plans to address social, economic and environmental issues, promote environmentally friendly transport (hybrid cars and e-bikes), and ensure that people can live on their land. It allows people to move around the country without adversely affecting their health. Environmental Travel (Pouchy, 2004; sustainable development.un.org, 2019).  
Environmental issues – Increased pollution could exacerbate the impacts of climate change, so there's a got to direct the utilize of normal assets, teach individuals on maintainability standards, and raise mindfulness of the interface between contamination and environmental degradation. Furthermore, the French government has ensured that its citizens are informed and aware of their responsibility to protect the environment, and under the Green Growth Law, France will reduce her greenhouse gas emissions by 40% by 2030 (Ministère de l'Europe et des Affaires étrangères, 2021).  
Economic limitations - Countries that rely solely on tourism as a source of income are less likely to achieve sustainability and long-term It struggles to focus on economic growth, leading to disadvantages being ignored and have environmental impact (Ministère de l'Europe et des Affaires étrangères, 2021).  
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Eco-tourism - Ecotourism focuses on sustainable tourism and practices that reduce the negative impacts of tourism through renewable energy, waste management and recycling, culture and green development. Ecotourism focuses on bringing tourists closer to nature, educating them on responsible travel and providing unique experiences that are environmentally friendly (Newsome, Moore & Dowling, 2002). 
Culture and heritage tourism - France is known for its gastronomy, culture, art and nature, and is in high demand for cultural and historical tourism. Tour operators, therefore, focus on specific destinations and ensure that travel does not negatively impact the local community environment and culture, while allowing travellers to meet locals in person to create historical, architectural and cultural experiences. They offer eco-friendly packages that allow customers to discover the natural and cultural heritage (France Tour.com 2019).
Adventure tourism - It is a form of nature tourism in which tourists participate in risky activities in nature in order to have a fun and memorable experience (Swarbrooke, Beard, Leckie & Pomfret, 2003).  
Extreme adventure travel - This includes engaging in high-risk activities that require increased skill, as those embarking on high-intensity adventures crave the challenge and adrenaline rush (Hill, 1995). Extreme adventure sports are very popular in France. They offer a variety of activities including caving, climbing, canyoning and paragliding (responsibletravel.com, 2019).
Soft adventure - These are low-risk activities that require little physical effort. Soft adventure tourism is practiced by passive explorers who prefer to be guided by experts (Schott, 2007).  
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A tourist destination is a developing country with a variety of attractions and activities that attract tourists. enhance and promote responsible tourism practices. In addition, sustainable tourism destinations should consider the viability and competitiveness of destinations for the long-term prospects, and expand the sustainable tourism market while ensuring a fair direction of tourism diffusion. include important aspects such as respect for goals, principles and policies, competitiveness and responsible business practices (Panasiuk, 2011). Thus, the Sustainable Destination Competitiveness Framework developed by Ritchie and Crouch (2002) emphasizes the importance of responsibly producing sustainable products in promoting a destination as sustainable. gender is emphasized. Furthermore, the challenges in creating sustainable tourism stem from the lack of integrated regulations and systems to analyse all aspects of a destination's sustainability, resulting in potential unable to attract and engage good customers. 
[image: ]Butler’s area lifecycle model describes how a destination begins as a consumer novelty with no activities, features or amenities, and a place that can be used to deliver economic benefits and attract more tourists. Identifying and explaining how to progress through multiple stages (Mirror, undated). Similarly, France positions itself within the life cycle of Butler. After establishing its current location, France is conducting a hole examination to survey openings and create unused ventures, including different partners to create thoughts and rules for a feasible arrive advertise, in improvement (myfite org, 2019). Furthermore, companies within the tourism industry utilize his SWOT examination demonstrate as a system to dissect openings, dangers, qualities and shortcomings in arrange to create sustainable products that meet desires of sightseers (Jenner and Smith, 1992).  






Fig 1: Butler’s life cycle model (Source: Jenner and Smith, 1992)
Done right, sustainable tourism growth can improve communities through jobs, social change and economic benefits. However, tourism is a double-edged sword with advantages and problems (Mowforth & Munt, 1998). Sustainable development requires dramatic changes in local communities, thus affecting the social environment in which local cultures are commercialized and religious ceremonies, ceremonies, traditions and festivals are adapted to meet the expectations of tourists. and may result in social conflict for Doxey. The Irridex model is a framework that can be used to describe several stages of a resident's attitude towards tourists.  
The different stages show how the locals' attitudes towards tourists have changed over time. The euphoria phase begins when locals greet tourists and turns to apathy, anger, and hostility when locals complain about tourists. Local communities are an important aspect of destination tourism, allowing visitors to interact with locals to learn about their history and have unique experiences. In other words, the inhabitants are objects that tourists observe and interact with (Smith, 1994), and local products gradually change to suit tourist needs and eventually lose their authenticity. In addition, ethical issues such as prostitution and drug trafficking arise, leading to cultural upheaval (Craik, 1988).  
Globalization has made many travel destinations relevant for cross-border business activities. Each destination defines its own purpose to promote eco-friendly business practices and green economic growth.
[bookmark: _GoBack]This is achieved by creating jobs and building a foundation in multiple destinations. Institutions that attract social development. thereby encouraging investors in social development, promoting business growth, reducing negative impacts on the natural and socio-cultural environment, and raising awareness around the world of the importance of advancing maintainable improvement increment. Be that as it may, globalization postures a major challenge for France because it specifically influences French conventions and culture. In a few parts of France, locals are beginning to bother visitors as they realize they are losing authenticity. Moreover, globalization will be disadvantageous for France as it cannot control the economy completely from an economic point of view (Meunier, 2019; Brookings.com, 2019).  
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Sustainability refers to monitoring and protecting the environment, minimizing environmental impact, and maximizing socio-economic impact. In fact, the market is growing significantly in France, with record numbers of tourists contributing to economic growth. Focusing on the sustainable management and development of tourism in France, the report appears that through an all-encompassing approach and key arranging, France can successfully arrange, screen and oversee tourism exercises. In spite of the numerous downsides of tourism, different on-screen characters in goals are working together to moderate the negative impacts of tourism. It can be concluded that France has extraordinary potential within the tourism sector and thus must proceed to develop in a sustainable way, and the product diversification outlined above in the report gives France a competitive advantage. and claims to promote the target brand. In conclusion, through strategic implementation of sustainable development policies and regulations, destinations can mitigate negative impacts and solve the problem of over tourism in destinations.  
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