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Introduction

The  following essay is a comparison regarding the marketing strategies used by the two multinational hotel chains as Marriot International Hotels and Premier Inn. All the following statements are based on research and will  highlight the strategies and methods these hotels are using to promote their services.
Marriott International’s birth took place back in 1927 in Washington D.C. being more like a bar at the beginning , serving cold beers, then later on adding hot foods to their menu and  continuing growing as a business and building an international well known brand up until these days, when is one of the biggest hotels chains all over the world being also franchised in many holiday destinations.
Premier Inn was established in 1987, as Travel Inn at the time, and then in 2007 took the name that today is very well known by everyone  in United Kingdom and not only, as they expanded outside of the UK also, like in Germany, Ireland, and also outside Europe. Trought the years they build their brand and  at the moment is considered to be one of the largest UK’s hotel chain. 
For the following essay the comparison was made in general between the two hotel chains, but most between London Marriott Hotel and Premier Inn Victoria London.
















The Main Body

Marketing is very important for every business on a highly competitive environment  and leads to success. The channels used to promote a business are usually social-media channels, Tv, radio, newspapers, banners, flyers and of course satisfied customers are a good way to promote a product or service. 
‘’ Marketing is not the art of finding clever ways to dispose of what you make, is the art of creating genuine customer value’’.  ( Kotler, 1967). 
According to Kotler (1967), marketing should not be just a way to sell the service or product, but should be in the favour of the customer by adding value. On a highly competitive market the product or service should not just appear as it is but it has to highlight it’s feature, what it has special and why the customer should buy it. 
In order to place a product on a market, businesses should use ‘’marketing mix’’ and use the 4 P’s as following: product, price, place and promotion (McCarthy, 1960).
A  business brand usually includes the name of the business, a logo, colours or symbols, but for the customer to recognize it, it takes time to be build. As commented by Keller (2008) the brand is something that has created an amount of reputation, awareness or a prominence in the marketplace.
Marriott International operates 30 brands worldwide, hotels and resorts and is very well known for its big portfolio of luxury properties. Its  brand logo is quite simple using only ‘’Marriott’’ as the very first owner’s name, they have this simple logo as they have a big history and reputation behind. They have build this brand offering high quality services, considering the size of their rooms, the fine dining restaurants and the holiday resorts all over the world, that’s why Marriott had been franchised many times and expanded all over the world, and recently according to Reuters (2022) Marriott International joined its rival Hillton in raising its annual profit forecast.
 Premier Inn instead, is using an image that is very well known all over UK and it is a moon and a few yellow stars on purple background. The colours used in their brand logo are very eye catching because of the combination of yellow and purple. 
Premier Inn has build its brand through the years offering low prices and a good quality rooms and fare prices in their restaurants. 
Considering the market segmentation Marriott Hotels is targeting usually people that can afford as the price per night can be also 765 £ for a double room in London. Of course, the price is also justified by the stars, 5 stars hotels, their positioning, usually being near city centre, the room size which is 30 square m. , the beds are double and many other facilities included in the price. Premier Inn, instead is targeting different type of consumers, is the type of hotel more for business travellers, city breaks travellers, usually people staying maybe one or two nights, and they charging around 200£ per night for a double room in London. The price is much more lower than Marriott because of what they offer and their positioning as well. The Premier Inn hotels are usually positioned near train and bus stations, near airports and outside the city centre and regarding the facilities are much less than Marriott, so the price could not be higher. Their rooms are much smaller, no on-site parking, limited wheel chair access and of course many other missing facilities .
The marketing strategies used by Marriott on their website are very attractive as they have an entire welcoming page with all their brands and a collection of different packages, luxury, premium, select, longer stays and collections to satisfy every preference of the customer to guarantee an unique experience during the stay; while on Premier Inn website the things are very different, the very first page is welcoming the customer with pictures of their rooms and reception, offering the possibility to book flexible, refundable, the quality of the pillows and mattress in the room and the cleanliness, all to assure a good night sleep. 
The both hotel chains are easy to be found on all social media channels, as they promote themselves and their services and of course the social media channels are used by everybody and are free of charge most of them. When speaking about advertising on tv, radio, newspaper the things are different and it is all about the budget they allocate for marketing and also the professionalism of the people creating the advert. 
Marriott’s advert on YouTube is mind blowing as it has the power to make the customer dream about the next holiday or even better to start planning it already. They use images from the most beautiful  places all over the world and they promote as well their fine dinning restaurants and amazing cocktails from their bars, overall the advert is eye catching when seen. 
Premier Inn’s new 2022 advert is focused on short stays, business travellers, young people in city breaks and of course they promote the bike-in facility and it is called ‘same feeling, whatever the trip’. Overall a good advert, simpler than the Marriott’s one, but very interesting for people who travel a lot and stay often in hotels.
In the 21st century the people’s lifestyle changed a lot, people do more sports, eating vegan or raw-vegan, people is travelling with their pets, they are more attracted to nature and its sustainability, the need of internet connection is vital and all this changes lead to the need of more facilities in hospitality industry. From this point a view Marriot Hotels is offering a wide range of facilities, the most popular being free wi-fi, facilities for disabled guests, spa, swimming pool, fitness centre, room service, special diet menus and many others but the most important their hotels are Travel Sustainable, which means a lot for the environment and also for many travellers. As stated on www.booking.com the hotels are making efforts to reduce food waste on their restaurants, to recycle all waste, the rooms have water-efficient showers and toilets, most lighting is energy-efficient LED bulbs and 100% renewable electricity is used throughout; they also support the local community by investing a percentage back into community or sustainability projects. When speaking about Premier Inn Hotel   the things are a little different comparing to Marriott Hotels, as they state on their website they encourage sports especially biking and allowing customers to come with their own bike, but regarding the other facilities they offer for example wi-fi free and the possibility to upgrade for a better wi-fi for an extra charge of 5£ for 24 hours, then for the rest of the facilities are less than Marriott Hotels.   On Premier Inn’s official website is stated that they are committed to cut their carbon emissions intensity by 50% by 2025, being part of a wide Whitbread initiative. Premier Inn is playing an active role in supporting the community through charity fundraising, volunteering or providing work experience opportunities.




Conclusions 

Conducting the research in regards the marketing strategies used by Marriott International and Premier Inn hotels it has been noticed that Marriott’s website is more welcoming and attractive, designed to catch the audience’s eye, comparing to Premier Inn that is very simple and does not expose their product/service in order to be attractive for the audience. 
In regards to the facilities that both hotels are providing, pets are not allowed and this could be changed, of course for an extra charge per night, considering the fact that a lot of people are travelling especially with dogs in this times.
Considering the sustainability it has been noticed during the research that Premier Inn is promising to reduce the carbon emissions by 50% by 2025 but they do not give the actual figures at the moment, what the carbon emissions are at the moment.  
Starting from the premise that the customer is the King, the Premier Inn hotels, the way they promote themselves seems to just trying sell the product/service and ideal would be to also gain the loyalty of the customers, to convince that audience to return in their hotels whenever having the chance, to be the first option.
To  conclude, ‘’ why should I buy your product? ‘’  Kotler et al. (2018, p. 232) , is a question to be asked before promoting a product, this will enable the business to highlight the feature of the product in order to gain the audience’s attention on a highly competitive market.
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