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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quiet quickly and without delays. The main elements (menu, image, navigation) appear almost instantly, which provides a pleasant customer experience.
If you use the mobile version, it works fine, but there are slight delays when scrolling.
Overall, the website has good performance.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains multiple sub-pages covering different aspects of the business – such as food, menus, room bookings, events, and contact information.
Navigating the site is convenient thanks to the top navigation bar with clear links.
The structure of the resource is logical and adapted both for viewing on a computer and on mobile devices.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can make a booking via the webpage. There is a «Book a Table» and «Book a Room» button at the top of the page. When you click it, you can choose the date, time, and number of people for your visit. It is simple and fast to use.

	[bookmark: _Int_v0vJ3EBX]Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website could be improved in a few simple ways. Some pages load slowly, so making them faster would help. The text could be clearer by using a bigger and darker font. The top menu has many options, so it could be made simpler for new visitors. Also, adding more pictures of the food and drinks would make the site more attractive. Finally, the mobile version could work better, as some parts are harder to use on a phone

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage looks pleasant and stylish. It uses nice colours, good images, and a clean design, which gives a good first impression. On a computer, the website looks more complete and easier to use. On a mobile phone, it still looks nice, but some parts are smaller and a bit harder to click or read. Also, the menu is different on a phone – it becomes a small icon you need to tap to open. Overall, the design is good, but the computer version is easier to use.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses imagery, video, and colour in a nice and elegant way. There are many high-quality photos of the restaurant, food, and drinks, which help show what the place looks like. On the homepage, there is a video that plays in the background, showing the restaurant and staff — this makes the website feel more lively and professional. The colours are soft and stylish, with a lot of black, white, and gold. These colours make the website look modern and high-class. Overall, the design feels calm and welcoming.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not have an online chat tool. There is no chat icon or live help option on the pages. This means that if a customer has a quick question, they cannot ask it in real time. To contact the restaurant, visitors have to call, email, or use the booking system. Adding a chat tool could make the website more helpful and faster for people who want to ask about the menu, opening times, or special events.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are quite effective. They are easy to find at the bottom of the page. The icons for Instagram and Facebook work well and take you directly to the restaurant’s social media pages. These pages are active and show photos, news, and updates, which helps customers see more about the restaurant. This can help build trust and interest. However, the links could be even better if they were also placed at the top of the page or shown more clearly.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are made clear in a few ways. The homepage gives a short introduction to the restaurant and what kind of experience it offers. The menu section shows the food and drinks available, with detailed lists and prices. There is also a “Private Dining” section that explains options for events or group bookings. The “About” page gives more information about the team and the style of service. Overall, the website explains the services well, but some information could be easier to find or shown more clearly on the homepage.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The website gives good information about the restaurant and looks nice. It uses beautiful pictures, soft colours, and a video to show the place and the food. The website works better on a computer than on a phone. There is no online chat, so you cannot ask questions quickly, and there are no customer reviews on the site, only on social media. The social media links work well and show updates and photos. The services, like food, drinks, and private dining, are explained clearly, but some things could be easier to find. The website could be better with faster loading, easier menus, and more photos of the food.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
[bookmark: _Int_Rw5dtXzy]The service is presented as high quality through the design, language, and images on the website. The photos and video show a stylish and clean restaurant with well-dressed staff and beautifully presented food. The words used on the site describe the food as fine dining and the experience as elegant and special. The menu also shows high-quality dishes and ingredients.
I would use the company’s service or recommend it to a friend or family member for a special occasion, like a birthday, anniversary, or romantic dinner. The place looks peaceful, professional, and perfect for a nice evening out with great food.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are made clear to customers. The website has a menu section where you can view the prices of food and drinks. The prices are higher than average, but they match the high quality of the service, food, and restaurant style shown on the website. The elegant design, fine dining experience, and good presentation all help explain why the prices are more expensive. This shows that the company wants to give a luxury experience, not just a simple meal.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Luxury

	
	2.Restaurant

	
	3.Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When searching for "luxury restaurant Birmingham" on Google, the company's website does not appear in the top ten search results. The results primarily feature lists and reviews from sources like TripAdvisor, the MICHELIN Guide and Time Out cite. This suggests that the company's website may benefit from improved search engine optimisation (SEO) to enhance its visibility in search results.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites still have relevance in modern UK business. While social media and apps are becoming more important for reaching customers, a website is still a central part of a business's online presence. It provides essential information like opening hours, menu, services, and contact details. A website also helps build credibility and trust with customers, showing professionalism. Additionally, businesses can use websites for online bookings, shopping, or customer support, which social media alone cannot fully replace. So, websites are still an important tool for businesses in the UK.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to make one recommendation, it would be to add a customer review section on the website. This would help build trust and credibility with potential customers, as reviews from past visitors are often seen as reliable and helpful when making decisions. Many people like to see others' experiences before choosing a service, and including reviews directly on the website could improve customer confidence. Additionally, it would make the website more interactive and engaging, encouraging potential customers to explore and feel more connected to the business.
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