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[bookmark: _Toc124280540]Introduction
According to Parker (2018), entrepreneurship is the process of developing and running a new business with the aim of generating profit with the risk of financial loss. In the highly competitive job market, the development of entrepreneurship support to provide a good number of employment opportunities. With the increasing job crisis scenario, even the government provides various subsidies to promote entrepreneurship development. Which reduces unemployment and also helps to add to the national income. In this scenario, the current assignment is going to evaluate the concept of enterprise and entrepreneurship by describing the concept from a different perspective.
Along with the characteristics, traits and attributes of the entrepreneur. Furthermore, a comparison between the profit and non-profit small organisations or entrepreneurship also going to undertake based on their entrepreneurial value and beliefs. In order to make the theoretical description more understandable suitable real-life examples also facilitate throughout the assignment.
[bookmark: _Toc124280541]Concepts of Entrepreneurship 
Frederick et al. (2018) illustrate that the ability to develop and run business operations in undertrained business environments with financial risk is called entrepreneurship. The basic principles of entrepreneurship are the same. It includes planning, starting and running a business, but the nuances and skills required will differ according to the business type. At the same time, a person who starts a business and willing to bear the future risk to make profitability is called an entrepreneur. 
According to Kuratko (2016), entrepreneurship is categorised in many ways, including small business, scalable startup, large company entrepreneurship, social entrepreneur, imitative, innovative entrepreneurship, intrapreneurship etc.  Small business entrepreneurship is the venture through establishing a small business that undertakes from its own funding and borrows money from family or friends. At the same time, scalable entrepreneurship is introducing a new venture into the market through a new and unique business idea, aiming to make higher growth and profitability in the future. 
On the other hand, Mishra et al. (2015) state that large company entrepreneurship is the companies start with a finite life cycle and sustain innovation. Moreover, social entrepreneurship is a entrepreneurship which undertakes through solving important social problems and developing services, solutions or products that make a difference in society. The social changes include environmental protection, animal rights protection or philanthropy for underserved communities. Achieving social benefits is the driving factor of social entrepreneurship. Microfinance institutions will be a good example of this because these organisations provide banking services for low-income and unemployed individuals. 
At the same time, from the study of Simón-Moya et al. (2014), it was recognised that imitative entrepreneurs imitate the business idea of the existing business. Fast food companies and multinational conglomerates are good examples of it. Because through a franchise agreement, those organisation imitates the business. At the same time, innovative entrepreneurship includes inventions and new ideas. In addition, to introduce unique business ideas, those ventures think about new ways of doing business. Moreover, strive to make maximum productivity through technological advancement.
As mentioned above entrepreneur is the founder of a startup. But the intrapreneur may be an employee in an existing organisation. Because an intrapreneur is a worker at the organisation, who develops a new and innovative line of business within a company. At the same time, even if an entrepreneur takes a higher risk, it is less in the case of an intrapreneur. Moreover, even if the entrepreneur source money through their own effort, the intrapreneur steams from the existing company. Google's Gmail and Sony PlayStation have become globally accepted intrapreneurship (Kerr et al., 2014). 
From the study of Davidsson et al. (2017), it was realised that in the majority of the cases, the intrapreneur and intrapreneurship develop in the organisation with decentralisation and ensures two-way communication. Moreover, in addition to the safety and security of the employees. Receiving suggestions and ideas from the employees results in the development of intrapreneurship. At the same time, according to Morris et al. (2015), the enterprise is the business undertaking of the entrepreneurs, physically built to make monetary benefits from the day-to-day operations. In the highly challenging labour market, the development of enterprises acts as one of the major contributions to economic development through contributing income and reducing the unemployment rate. 


[bookmark: _Toc124280542]Support providers of entrepreneurs
While considering the case of entrepreneurship, support providers play an important role, especially in the development phase of a new venture. According to Le Dinh et al. (2018), the support providers are the public and private actors who facilitate support services to the business creators. The support providers may be the providers of business equipment, management and legal consulting, financial support providers in the form of investors etc. As capital is the major part of starting a new business, the investors act as the key support providers for the entrepreneurs and for entrepreneurship development. The government also act as the financial support provider for new businesses in the form of subsidies for small and medium-scale enterprises. 
At the same time, angel investors and venture capitalists also act as financial support providers for entrepreneurship development.  Rather than just investing in startups, venture capitalists and angel investors make an investment in startups only after analysing the business idea and concepts the entrepreneur put forward. Before making the investments, the feasibility and suitability analysis will undertake by those private investors. In addition to those private investors, family and friends are also great support providers for the startup by providing financial and emotional support (Li et al., 2018). 
In addition to that, the accountants and lawyers support providers for the business. The accountant monitors the business and facilitates suggestions about the funding of the business and also helps in preparing the financial proposal and budget for the new business. The lawyers also support the new business development in establishing the business structure and registering the business. Moreover, through ensuring the license also helps in ensuring the intellectual property also protected (Clayton et al., 2018). 
[bookmark: _Toc124280543]Traits, characteristics, attributes of entrepreneurs
According to Ndofirepi (2020), in the highly competitive business market, it is hard to be successful, and it is challenging to stand out from the existing business and attract customers. Many startup companies fail before entering into the market. And this is mainly because of the paperwork, new technology etc.  Many people want to become entrepreneurs but do not know if they can. Here are some common traits seen in entrepreneurs. This does not mean that entrepreneurs need everything or that a person cannot succeed in entrepreneurship without these. Ultimately, success depends on a lot of effort and a little bit of luck. In addition to the following skills.
According to Farrukh et al. (2018), the ability to take risks is essential for entrepreneurs. If you don't have the will to explore the unknown, you can't discover something unique. And that uniqueness can make all difference. Entrepreneurs have a different approach to risk. Good entrepreneurs always invest their money and time, and at the same time, they always are prepared with backup for any danger. While exploring the unknown future and exploiting the opportunities, the entrepreneur needs to be undertaken risk, and the individual is also well aware of the consequences of the development of entrepreneurship. 
At the same time, Smith et al. (2014) illustrate that it is not necessary that every idea turns into a successful business. In order to compete with the existing business, it needs to be the idea unique. So, creativity plays an important role in entrepreneurial development. Creativity results in the birth of something new and innovative. When an individual with good creative capability allows one to think outside of the box. This further support an individual ability to develop new products to compete with the existing products.
Successful entrepreneurs need to understand failure is not a bad thing. And always be in the mindset to accept the loss or profits from the business. Failure is not the end of the idea; when an entrepreneur fails, they can learn important lessons about what works and what doesn't. That will support the entrepreneur in their future operations. In addition, it also helps in personal life. So, as an entrepreneur, an individual need to understand and accept that failure and be prepared to learn the lessons that only failure can bring (Naumann, 2017).
In addition to that, from the study of Karabulut (2016), adaptability is also recognised to be one of the key traits or characteristics of an entrepreneur. This is because we live in a dynamic world where economic conditions and technological movement or upgradations are undertaken very fast. And those are not under the control of any individual entrepreneurs. So, to cope with the changing scenarios, it was critical for the entrepreneur to be flexible, nimble and adaptable to the changing situations. 
Şahin et al. (2019) illustrate that entrepreneurship development is the result of the risk-taking ability of an individual along with the business idea and striving to achieve better results in future. In addition to those, self-belief is an important characteristic an entrepreneur possesses. Because self-motivated entrepreneurs believe in their abilities and conduct themselves in a way that conveys to others, "I am knowledgeable, smart, and confident that I can change the world." Naumann (2017) states that for some entrepreneurs, the adage "fake it till you make it" rings true. At the same time, some may not have a clue about where the business is headed and how profitable it will be in the future.  Their confidence helps them overcome the obstacles they will undoubtedly face and make it possible. Imagine Jeff Bezos, the famous entrepreneur and one of the richest persons in the world, who founded Amazon. Even if the stratup undertaken started as an online book store, believing in self and risk-taking resulted in amazon becoming the top e-commerce platform in the world.
In addition, communication and relationship building are also found to be attractive characteristics of an entrepreneur. Because while undertaking the startup, the entrepreneur needs to ensure proper communication and relationship with many parties, including the government authorities for getting licensing, suppliers, customers etc. 
[bookmark: _Toc124280544]The motivation of entrepreneurs
As mentioned in the need hierarchy theory of Maslow, individual motivation wary according to t the individual and their stages in the life cycle. At the same time, the motivation of the entrepreneur also varies according to their motives. Even though there are two common types of motivations behind entrepreneurial development. Including financial and non-financial motivations. All business ventures or entrepreneurs have the ultimate motivation to make a profit. The monetary gains from the business for the long term are one of the major motivations for entrepreneurs. Rather than working as an employee, acting as the boss and achieving financial gains further make them satisfied (Germak and Robinson, 2014). 
At the same time, more freedom and authority also motivation for individuals to become entrepreneurs. Because entrepreneurship facilitates flexible work schedules and also gives the freedom to make choices and final decisions. Authority is the power of the individual to make decisions and give orders. Starting entrepreneurship ensures full authority of the entrepreneur from the development of the products and selecting the target customers (Harrison et al., 2016). 
[bookmark: _Toc124280545]Comparisons and contrasts between 'for profit' and 'not for profit small organisations 
As identified above, entrepreneurship was undertaken for different purposes. The majority of individuals start a business with the aim of ensuring a financial return or monetary gain. Even though there are organisations that start a business with the aim of serving society. In most cases, rather than product development, those non-profit SMEs are service providers, facilitating services needed by the community. And small non-profit organisations are mainly in the form of trusts, clubs etc. As stated above, the majority of entrepreneurship starts with the aim of making financial benefits. Even if the profit organisations aim to make more revenue than expenses, the non-profit organisations aim to create a surplus. By ensuring the surplus, those organisations can achieve their mission (Herrera et al., 2014).
Action for ME is one of the non-profits making organisations in the UK that started to support individuals of all ages who are impacted by M.E. Rather has impacted than making a profit, those organisations aim to the provision of services to individuals with ME. In addition to the employee, volunteers are also one of the attractive features of Action for ME. The amazing volunteers and the dedicated team members were some of the factors that supported the organisation in achieving (Hyndman and McConville, 2018).  Mycashline (2022) states that as a profit motive, small organisations like Mycashline (debt financing company) achieved growth in the market by selling their services to customers. At the same time, even if the non-profit organisation is a mixture of both paid and unpaid staff. Mycashline employees are fully paid, which is a purely profit motive organisation. 
As stated by Shahriar et al. (2016), profit motive entrepreneurs make investments in business by putting their creative idea into implementation. In addition to the execution of the idea into practice, those entrepreneurs also aim to serve society through the provision of good quality products and services at reasonable prices. But the, creativity in a non-profit organisation is not compulsory because competition will not affect those organisations, as those are not developed for making a profit. 
Sciascia et al. (2015) state that a company like John good shipping as one of the small, independently owned logistic companies in the UK. Even if there are several logistics companies already in practice, the company believes in competing with the existing organisation by framing attractive competitive strategies. But through aiming at the welfare of society and a particular community, the non-profit organisations not giving emphasis on framing strategies. Because the continuity of a non-profit organisation like Al hidayah is not based on profit, it is highly based on donations, subscriptions and grants. Through this, the organisation concentrates on providing a true understanding of the Muslim community and emphasis ensuring peace and humanity.  But the profit-making business is purely based on the private money of the founder or loans. 


[bookmark: _Toc124280546]Conclusion
Starting with a brief analysis of the entrepreneur and entrepreneurship, this assignment critically evaluated the different practices and concepts related to entrepreneurship from different perspectives. In order to get idea about the term entrepreneurship, the different types of the entrepreneur were described in this report. Moreover, the major differences between entrepreneurs and intrapreneurs were also identified. Even if the entrepreneur is the individual who starts a business to make their ideas into actions using their own capital and taking the risk. The intrapreneurs are the employees at existing organisations who exploit their own ideas into actions as a part of existing business with company risk and finance. Moreover, the support providers of the entrepreneurs are also recognised. In addition to financial support providers, accountants for ensuring the right financial approach and monitoring and lawyers for due diligence, and getting easy licenses were also recognised. Moreover, the fundamental and basic traits, attributes of the entrepreneurs and the main motivation for the entrepreneurs to start a business were also examined. Finally, the major differences between profit and small non-profit organisations are also described with an example. 
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