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Blogs: Reckitt Benckiser 
[bookmark: _Toc9914]Blog-1 World Most Lovable brand 
[image: ]In 1999 the Reckitt Benckiser started 	its 	business. 	Its headquarters of it is in England. Almost 43000 people work in it and the revenue is almost 13234 (Palmer, 2014) billion. Reckitt 	Benckiser 	follows various marketing strategies 
for growing its business. Manufacture and supply the major products of healthy nutrition and hygiene products. Reckitt Benckiser is the world's best lovable brand because of their familiar products which are used every day everywhere. Almost 200 countries used their product around the whole world. Every product of them helps to lead a healthy, hygiene and nurture people. All kind of products used for mental health and cleaning is manufactured by Reckitt Benckiser and provided all over the world (Armstrong, Kotler and Opresnik, 2019). 
[bookmark: _Toc9915]Blog-2 Reckitt Benckiser looking for customers with good Health 
Health products mean the products which give energy and make a person healthy. Reckitt Benckiser launches different kinds of health products for different age groups. The main health products of them are Clearasil which helps to remove spot (Home Health Care Products, 2022). It is a good product for those who face the problem of skin, and acne. It supports acne cream, pads and a cleansing product. It gives the consumers the confidence for clear skin. Another product is Dettol which gives the consumers hygiene against difficult germs. Their objective of them is to protect health with innovation for the customers (Reckitt, 2022). In the health sector, Reckitt has a £4,890m net revenue and the growth rate is 12.1% in 2020. Nurofen is the first drug used for ibuprofen Innovation by the Reckitt Benckiser. It is now available on market in liquid form, pills and gel caps which is a great chosen option for the consumers. Veet is a first world hair removal cream (Palmer, 2014). It helps to remove hair from the root of the skin and gives a healthy silky, spotless and smoother skin. The 
products can be used in arms, bikinis, body, legs and underarms. Consumers can get perfect skin without going to a parlour and painless beauty. Another beneficial health product innovated by Reckitt Benckiser is Gaviscon works as a digestive and antacid health product. It gives a long-lasting heart bum experience and fast-acting products. The medication works by generating a top covering that rises to
 
the surface of the
 
stomach 
contents. This prevents digestion from leaking into the 
gullet (Baines, Fill and Page, 2013)
.
 
Durex is the condom brand of Reckitt which gives a happy family life with tension
-
free 
celebration.
 
 

[bookmark: _Toc9916]Blog-3 Catch more hygiene product  
[image: ]In the modern world hygiene is a major issue. People face many unhygienic problems because of unclear hair, bad smell in nature and choosing soiled clothing. Reckitt Benckiser innovates various types of hygiene products for nature and humans (Kotler and Armstrong, 2016). In the hygiene sector, Reckitt's net revenue is £5,816m in the financial year 2020. Like air freshener, bathroom cleaner, floor cleaner, 
protection against insects etc. Consumers can use Airwick which feels consumers fresh from any bad odour. They provide the opportunity or chance to imagine the home with perfume. Another product is a surface cleaner name Cillit bang (Van der Westhuyzen and Van der Merwe, 2017). Their strong cleansing products help to remove the home from dirtiness and germs. People face many problems with annoying insects. Mortein is a product that acts against insects. It is mostly used in Australia. Mortein was in powder form but it now grows as a battle spray, power cord, and baits. Consumers will get the highest satisfaction by using it (Reckitt, 2022). Vanish is another product that helps consumers to wash their cloth which gives the amazing, proper and safe stain from germs. It is committed to growing sustainable development. Reckitt Benckiser also innovates other products like Calgon, Lysol, finish power gall and Harpic as hygiene products for consumers.  
[bookmark: _Toc9917]Blog-4 Enjoy Fresh Air now  
[image: ]Air wick is the most favourite product of consumers which builds the emotional network 	with 	the 	consumers. 	The fragrance helps to express love and makes the house a comfortable place for a human. Air wick is the most innovative and effective product of Reckitt Benckiser (Kotler and Armstrong, 2016). The main purpose of innovative Air wick is to make 
nature fresh with natural fragmented. Reckitt enjoyed creating exquisite scents based on life's greatest elements for generations, and Air Wick items are sold in more than 80 countries all over the world. Air Wick, as an aspirational leader in the field of air hygiene, is always working on creative technologies for consumers. As a result, the diverse product mix includes automated aerosol, electric connectors, important mist air fresheners, lotions, sprays, and more. Reckitt Benckiser has different flavours like an almond blossom, lavender honey, papaya, Hibiscus, lemon and chamomile (AirWick US, 2022). Lavender and Chamomile scented oils are one of the best-selling plug-in fragrances products. Almost 12% of their products are traded due to their electronic advertising or branding. 
[bookmark: _Toc9918]Blog-5 Keep you and your loved ones' healthy 
[image: ]Dettol works against germs, viruses and bacteria. It is used famous for cleanliness. Dettol provides liquid hand wash, hand sanitiser, original soap, and various kinds of purpose cleaner, antiseptic liquid and surface disinfectant (Šegota, 2019). Dettol liquid hand wash gives soft skin because it is made up of a rich and soap-free formula. Customers can use Dettol antiseptic disinfection as first aid treatment because it is approved by the doctor. It works as a safeguard against germs and bacteria from the skin and makes it safe from any kind of infraction (Dettol, 2022). Dettol hand sensitize is the best product against the COVID-19 virus which kills 99.99% of germs without using any water and liquid cleanser. It also makes skin refreshed and soft. It is also helpful for Pocket use when travelling, in-office or in any place where water is not available. Another surface disinfected is a spray form product that loves to protect the surface from viruses. Dettol Original Soap is a mild bacterial cleanser that provides proven Dettol treatment against germs which is the main problem of sickness. This cleanser is excellent for family members and has a distinctive authentic evergreen aroma (Dettol, 2022). The rate of people's hygiene was 79% before COVID but it increase after COVID which is 85% now. 
[bookmark: _Toc9919]Blog-6 Take healthy and nutrition product 
Reckitt Benckiser provides nutrition products for the consumers' benefit. Nutrition food and others are important for a healthier life. The nutrition products help consumers nurture. In nutrition, Reckitt Benckiser innovates various types of nutrition products like Enfa, Airborne, Neuriva, move free and Nutramigen. Enfa is newborn child food (Midgley, 2015). It is a recommended product by the world 
health organisation for a newborn baby who is under six months old. In Mexico, they expand their Latam Nutrition factory dryer which cost almost $60m and increase production capacity by 20%. Enfa ensures good and safe food which fulfils the nutrition demand of children. Airborne is a supporting system of the immune of humans. The formula of airborne was ready by the talent cooker 20 years ago. Move free is the product of relief from pain. It is helpful for the players, athletes and old people for getting relief from discomfort (Van der Westhuyzen and Van der Merwe, 2017). Neuriva is a product that increases the brain's brain and is especially helpful for increasing brain performance. The main element of Neuriva is the essence of coffee cherry which is clinically approved and gluten and GMO-free. Another product is Nutramigen. It is an iron-fortified sensitive solution that supports the baby's central nervous system growth. Nutramigen is a supplement that can aid newborns with milk allergies, sensitivity, heartburn, or discomfort. The speciality combination is available in liquid or as a ready packet product (Šegota, 2019).  
[bookmark: _Toc9920]Blog-7 Grab relaxation and relief from cold 
People of all ages face a large problem of mouth infections, feeling dryness and problem of cough in every season. Strepsils are used for the relief of cough problems, relief of throat problems etc. It gives soothing comfort for a mouth infection and sore throat. Strepsils is the most selling mouth infection relief product in the world (Sore Throat Relief Lozenges, 2022). With dehydration and healing process to dual activity antiinflammatory Nicorette that enable patient’s combat cold and cough illnesses, Reckitt got consumers covered. Strepsils give immediate comfort, which works to keep sinus infection pain from spreading. 
Strepsils Lemon, ginger and honey chewable relieve the customer's tongue and throat and also help fight against internal viruses and germs by containing two antibiotics (Reckitt, 2022). Strepsils include treatment that continues to act long after it chewy has been swallowed, and the ginger capsules have been medically confirmed to function for 2 - 3 hours. 
[bookmark: _Toc9921]Blog- 8 Reckitt Benckiser react with insect 
Insects and pests make life annoying and difficult. People always face the problem of various kinds of insects like ants, cockroaches, mosquitos and other pests. The customers can be surprised because of Reckitt Benckiser's innovative products for protection against these pests (Baines, Fill and Page, 2013). 42% of the revenue comes from the health sector. Mortein is the product of this company which gives an effective and quick solution for this insect’s 
[image: ]problem. Customers can try fast-acting vaporizers and bug control mists for pests like mosquitoes and ants. Tobacco products, for instance, are connectors with a plugin solution that start killing mosquitos in 5 minutes. Alternatively, if people want to get a head start on a rat infestation before it gets out of hand, the rat death biscuits are a great way to go (Palmer, 2014). Despite the 
insect situation the customers have, Reckitt Benckiser solutions are aimed at attracting specific pests and providing fast, effective relief. Mortein is easy to carry with the moneysaving price. It protects 100% against all flies’ mosquitoes and cockroaches. Mortein is now available in the market in plugin form, spray or mist and baits which is easy to use for the customers (Kotler and Armstrong, 2016).  
[bookmark: _Toc9922]Blog-9 Yes! The innovation is made 
[image: ] Innovation means inventing new things. Innovation is a crucial term for business as well as the opportunity to grow the business (Midgley, 2015). Reckitt Benckiser innovates various kinds of new products for their valuable customers. With new products, customers can fulfil their demands and 
[image: ]desire. Innovation has played a crucial part in Reckitt Benckiser's history, not just in the journey of the company, but in the lifestyles of the employees. Reckitt Benckiser has attracted creators from all regions of the world (Focus on Surfactants, 2016). Reckitt doing innovation based on customer-focused, science-led innovation, various innovative advertisements, and innovation for the sustainability of the business. 	For 	customer-focused innovation, Reckitt Benckiser innovates various care products. They’re turning new findings into one-of-a-kind ideas for previous, today and the future. User input supports the work and is evaluated across the creative process, in addition to 
technology innovation (Midgley, 2015). As a technological innovation, they innovate glassware, kitchen appliances and dishwashing machine and washer in exchange for aspiring which was a great innovation from them to the customers.  
[bookmark: _Toc9923]Blog-10 Future of Reckitt Benckiser 
Reckitt Benckiser is a British group situated in England. The manufacture and provide of healthy, hygiene and nutrition products for the home and human body and skin (Palmer, 
[image: ]2014). The thinks a consumers’ desire and demand for the company, the Reckitt Benckiser can provide all kinds of products for their customers. Consumers can grab the products at an effective price and get higher satisfaction. Not only for the consumers but also for the employees who change the work environment (Reckitt, 2022). They ensure the 
safety of employees and inform the approach of future work. They use a hybrid method for working in Reckitt Benckiser. In future, they will try to innovate new products for the customers to cope with the modern environment and competitive market. In the financial year 2020, 70% of the fundamental Hygiene sector economic factor and 85% of our Health common measure-maintained sales growth.  
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