Manchester City FC plans for global brand domination
The following were taken from p23 of a book written in 2012 by Andrew Critchlow .
It is called Manchester City FC: Global brand domination and published in Manchester by Palgreve.
Activity one
Read the extract from the textbook by Andrew Critchlow  and put this in your own words (paraphrase) and correctly reference.
When Abu Dhabi billionaire Sheikh Mansour bought City in 2008 they were in a precarious state. However from the outset it was clear that in Sheikh Mansour, the club had secured a fabulously wealthy owner with the vision and deep enough pockets to buy it the success its ardent fans had long desired.
Activity two
“English clubs in general enjoy the advantage of a very strong local market.”
Show how this should appear in as a reference in the text of an assignment.	

	
