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This research paper has been designed to evaluate the financial performance of football clubs. For this to be achieved, an aim is to be created. The aim of this research is to evaluate the financial performance of football clubs. Looking at what effects the financial performance and how the sportive performance of a football club has an influence on the financial performance. Therefore, the aim of this chapter is for the researcher to provide a literature review that relates to financial performance of football clubs. To meet the overall aim, the following objectives will have to be met, these are to:
1. Discovering what effects the financial performance of football clubs, using business theories.
2. Discovering how the sportive performance of football clubs has an influence on the financial performance through conducting a literature review.
3. To explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games through primary research. 
4. To provide recommendations which have been discovered based on what has been written throughout the research paper for future developments in the topic area. 
A range or journal articles, academic textbooks and websites have been used to create a literature review. A total sample of 61 respondents have been collected through the distributing of a survey through Survey Monkey. The findings of this research, have found that the majority of football fans appear to prefer to spectate games through television broadcasts, more than attending games. It has also been identified that fans as a stakeholder have an influence on the financial performance of a football club.
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[bookmark: _Toc514030678]1. Chapter One: Introduction

1.1 [bookmark: _Toc514030679]Introduction to the Study
This research study will be evaluating the financial performance of football clubs. The study will be looking at what effects the financial performance using business theories and how the sportive performance has an influence on the financial performance. There will be a literature review looking at secondary research behind the financial and sportive performance, also the researcher will be conducting primary research and there will be an analysis of the two. The research will be mainly focusing on the top two tiers of English football, being the Premier League and EFL Championship.

1.1.1 [bookmark: _Toc514030680]Background

England is considered the home of football and International (2014) lists a few reasons why this is believed:

· The Football Association (The FA) was created in 1863 in England, the modern rules that are played by were set up in the same year.
· In England, there are over 40,000 registered football clubs which is the highest in the world. That is 10,000 more than the second highest country that is Brazil.
· The Premier League is one of the most popular sports leagues in the world.

The Premier League (the top tier in English football) had an opening season in 1992/93 where 22 clubs competed in the competition (Premier-League, 2018). There has been many achievements in the Premier League, for example, the 2011/12 season Arsenal were known as in the “invincibles”, after going a season undefeated and out of the 25 season as of yet Manchester United have won the league a staggering 13 times (Premier-League, 2018).
The second tier down in English football is the EFL Championship, often referred to as the Championship for short or Sky Bet Championship, the EFL Championships’ first season was the 2004-05 (EFL-Championship, 2018). The top two teams of the EFL Championship get promoted to the Premier League with 3rd to 6th places playing in play offs for the third spot (EFL-Championship, 2018). 

1.1.2 [bookmark: _Toc514030681]Definition of Financial Performance

Financial performance as defined by financial-directory (2012) is:
“Any of many different mathematical measures to evaluate how well a company is using its’ resources to make a profit. Common examples of financial perfromance include operating income, earnings before interest and taxes, and net asset value.”

1.1.3 [bookmark: _Toc514030682]Sportive Performance

Sportive performance of football clubs is how the club is performing throughout their games. For example, if Chelsea FC were on a ten win streak in the Premier League, this would be seen as a good sportive performance.

1.2 [bookmark: _Toc514030683]Research Aims & Objectives
1.2.1 [bookmark: _Toc514030684]Aim
The overall aim of this research paper is to evaluate the financial performance of football clubs. Looking at what effects the financial performance and how the sportive performance of a football club has an influence on the financial performance. 

1.2.2 [bookmark: _Toc514030685]Objectives
In order to meet the aim, there are four objectives that will need to be met. These objectives are:

1. Discovering what effects the financial performance of football clubs, using business theories.
2. Discovering how the sportive performance of football clubs has an influence on the financial performance.
3. To explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games through primary research. 
4. To provide recommendations which have been discovered based on what has been written throughout the research paper for future developments in the topic area. 

1.3 [bookmark: _Toc514030686]Rationale
The reasoning behind this research is because the researcher has a keen interest in the football industry and after conducting research on the topic, the researcher found that there has been research on this topic but not specifically to the aim of this research study. Therefore, with the keen interest, the researcher would like to find secondary research evidence available and conduct primary research through the use of an online survey and identify correlations between the two. 

1.4 [bookmark: _Toc514030687]Structure of the Research Paper
This research study will be structured through the following chapters:

1. Chapter One – Introduction. This chapter of the study will give a background on the study, and specify the aim, objectives and reasoning for choosing this field of study.
2. Chapter Two – Literature Review. This chapter will discover what effects the financial performance of football clubs using business theories, and how the sportive performance influences the financial performance through conducting secondary research.
3. Chapter Three – Research Methodology. This chapter will explain what research methods will be approached to collect the findings of primary research.
4. Chapter Four – Data Analysis. This chapter will discuss the findings of the primary research that has been conducted. The researcher will inspect if there is any correlation between these findings and what has previously been found in Chapter 2.
5. Chapter Five – Conclusion and Recommendations. This final chapter will present the conclusions that have been found from the research being carried out. In addition, recommendations will be provided to what areas the researcher considers could require further attention in future studies.


[bookmark: _Toc514030688]2. Chapter Two: Literature Review

The overall aim of this research paper is to evaluate the financial performance of football clubs. Looking at what effects the financial performance and how the sportive performance of a football club has an influence on the financial performance. Therefore, the aim of this chapter is for the researcher to provide a literature review that relates to financial performance of football clubs. To meet the overall aim, the following objectives will have to be met, these are to:

5. Discovering what effects the financial performance of football clubs, using business theories.
6. Discovering how the sportive performance of football clubs has an influence on the financial performance through conducting a literature review.
7. To explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games through primary research. 
8. To provide recommendations which have been discovered based on what has been written throughout the research paper for future developments in the topic area. 

Chapter Two will be focusing on objective one and two. Providing secondary research on these two objectives.

There will be strong consideration with the content that will be provided within this chapter. The research used will be taken from a wide range of resources from academic books from the on-campus library, journal articles from the online library and online articles. Ensuring that the research is correctly referenced, there will be an in-text citation, showing where the information has originally been sourced from.
[bookmark: _Toc514030689]2.1 Freemans’ Stakeholder Theory
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[bookmark: _Toc514029599]Figure 1: Ed Freemans’ Stakeholder Theory (Spidermak, 2016)

The figure above shows the stakeholder theory that was created by Ed Freeman. The definition of a ‘stakeholder’ proposed by Freeman (2010) is “any group or individual who can affect or is affected by the achievment of the organisation’s objectives”. Lumenlearning (2015) states that the goal of a business is to maximise profits, this is argued by Freeman (2010) that suggests that profit is a consequence of the companies activities, not the primary cause.

The idea of the stakeholder theory suggests that value is created as much as possible for stakeholders. This is because, for the business to succeed and be sustainable, interests of the customers and other stareholders should be kept aligned and going in the same direction (Freeman, 2010).

[bookmark: _Toc514030690]2.1.1 Freemans’ Stakeholder Theory effect on Financial Performance of Football Clubs

2.1.1.1 Media

Over the years it is not difficult to understand that football as a sport that relies on attendance to games for the income has been nervous about television rights. This is backed by Morrow (1999) that stated since the rights to televised coverage, there has been a threat to the football attendances. This has been backed years later by Taylor (2015) that discovers that 80-90% of the Scottish leagues income comes from televised games, he also states that games that are scheleduled on television show a drop in attendance. 

Most of the biggest football games are televised through channels such as Sky Sports. Televised games are where football clubs in the Premier League make a large amount of revenue and this is backed by Fisher (2017) who states it has been a central part of making revenue and in the Premier League the broadcast income is distributed evenly amongst the division’s 20 clubs, which last season worked out at £39,090,596 each. On further investigation, Ahmed (2017) states that the wealthiest teams such as Manchester United demanded that 35 per cent of overseas television income was to be distributed according to where a team finished in the league table. The Premier League had a meeting and went on to say that there was “no censenus for changes” (Ahmed, 2017). If this was to take place the financial performances of all Premier League football teams would be effected differently.

Sky Plc has the rights to most games and has an average of 819,000 viewers per match since the beginning of this footballing season (Hellier, et al., 2017). The EFL Championship, the second tier down in English football is seen to becoming a more recognised league. This is backed by Cadden (2017) that has reported that the EFL Championship has agreed a five year deal with Sky Plc worth £600 million. This deal gives Sky Plc the rights to show any midweek game of the league via interactive services (Cadden, 2017). This would benefit the EFL Championships clubs financial performances due to there being more revenue coming from televised income.

It is evident that media can be seen as one of the biggest stakeholders to a football club, due to the amount of revenue that it brings in from televised games. Although with the increase of media revenue, there could be an effect to the match days attendance revenue in which both can effect the financial performance of the club.

2.1.1.2 Customers

Customers, that will be referred to as fans are one of the biggest stakeholders in football. This is due to the fan attending games and watched television broadcasts of games to bring in revenue for the club. The interest of the fans can be an influence on the financial performance which can be seen by Liverpools fans walking out of a game in 2016 due to ticket prices arising. The Guardian (2016) states that with a £77 match ticket (from £59), around 10,000 Liverpool fans decided to protest and walk out in the 77th minute. Fans are going to be unhappy about this and want to know their opinions matter. Fans are crucial to the financial performance of football clubs and it is more sensible to see and threat them as stakeholders. The fans also reflect on the sportive performance of the club, as the the game they was playing seen the away team, Sunderland, after the walkout, come back from 2-0 down to 2-2 (Guardian, 2016). It was reported by Hunter (2016) that the Liverpool owner backed down on ticket prices and apologised. This is evident that the fans of a football club are one of the main stakeholders of a business, which determine that can effect not only the financial performance but the sportive performance of the club.

[bookmark: _Toc514030691]
2.2 Corporate Social Responsibility
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[bookmark: _Toc514029600]Figure 2: Carroll’s Corporate Social Responsibility Pyramid (Riley, 2017)

Corporate Social Responsibility (CSR) as defined by Bliss (2016), is a theory that accesses how businesses impact society. CSR assesses how businesses use ethical policies to support the environment and local communities (Bliss, 2016). The goal from CSR is normally sustainability and the use of CSR is to identify concerns within an organisations and to create a better relationship with the environment, communities and customers. With the use of of CSR a business can receive many benefits which some as listed by Fenn (2013) are:

· Improve financial performance
· The ability to attract talent is greater
· Organisational growth
· Better brad recognition and positive business reputation

Shown in figure 2 is the Carroll’s Corporate Social Responsibility Pyramyd, this helps argue how organisations should meet the social responsibilities. This is categroised in to four responsibilities which are economic, legal, ethical and philanthropic.

[bookmark: _Toc514030692]2.2.1 How does Corporate Social Responsibility effect the Financial Performance of Football Clubs

Corporate Social Responsibility is said to increase the companies profits, this is due to the promotion of respect for the company which can result in higher sales and loyalty (Robins, 2015). Going back to the stakeholder theory, Freeman (2010) states that the by having a dissatisfaction of any of the stakeholders can compromise a company’s future.


How has CSR effected football clubs? Firstly, Arsenal at their home ground, the Emirates Stadium, has a recycling and waste system as part of their CSR commitment (Arsenal, 2017). Examples of what has been developed by Arsenal (2017) are “a recycling area has been designated and fenced off within the underground car park and an oil recycling system is being operated.” This is evident that the club are undergoing responsibilites to ensure a more ethical business which comes under ethical on Carroll’s CSR Pyramid.

Another club that is using CSR is Chelsea. Simpson (2011) states that Chelsea provide free coach travel for selected away games, and also introduced a liftsharing scheme. All this in help to build the sense of community with fans and the loyalty to their team. 

These CSR traits for the teams are in hope for a better financial performance, business reputation and brand recognition. After further research there is not much information on how the financial performance is effected, therefore there will be a question in the survey to promote a research in to this topic.

[bookmark: _Toc514030693]2.3 Sportive Performance of Football Clubs

The main objective of a sports manager is to maximise the financial performance, maximise the sportive performance or maximise both of the performances (Nurcan, et al., 2016). When the studies in the literature are considered, it is seen that these theories link the sportive performance of the football clubs to their financial performance. 

[bookmark: _Toc514030694]2.3.1 Relegation of Sunderland

The first study that backs up the relationship between the financial and sportive perfromance was by Arnold (1991), the study used an ordinary least squares (OLS) regression method of analysis which defined by Gale (2008) as “a statistical method of analysis that estimates the relationship between one or more independent variables and a dependent variable.” Arnold (1991) found that there is a strong correlation between the revenue that is generated by English football clubs and their sportive performance. To back this up the club Sunderland are looked in to. Sunderland are now having back to back relegations, where they were in the Premier League and got relegated to the EFL Championship, and now being relegated to League One. It is discovered that the sportive performance of the team has had an effect on the financial performance with Mennear (2018) reporting from an interview with the clubs owner Ellis Short, the words of the Sunderland owner were “We acknowledge that our financial perfromance must improve signifcantly.” 
There are many elements of to how the financial performance is effected by the sportive performance of a football club, with the first bit of evidence reported by Rayner (2018), the clubs average home attendance has seen a third of a drop from last seasons Premier League attendance that seen 41,287 to an average of 27,699. When Sunderland are playing in League One, they are to see a further drop in attendances. This is linked to the sportive performance from the losses the team has brought in, with a losing streak and being relegated, less fans are attending games which sees a drop in revenues from ticket sales which reflects on the financial performance. 

Another way in which the sportive performance of Sundarland has an effect on the financial performance of the club is through TV money and the funding from the league. Mennear (2018) reports that Newcastle, in the Premier League could earn £121 million from the season, made up of mostly television rights and their place in the league. Yet the teams in the EFL Championship receive flat ‘basic award’ payments of just over £2 million which drops to £670,000 in League One for their league positions (Newsum, 2018). The Championship and League One also get ‘solidarity payment’ from the Premier League, which reported by Mennear (2018), is money donated from the huge television deal and each club in the Championship gets £4.3 million and £645,000 for League One clubs (Mennear, 2018). This is evident that from the bad sportive performance of Sunderland being relegated from the Premier League, then again from the Championship, that they will receive cuts in television revenue and league position awards. From the relegations due to sportive performance, these cuts reflect on the financials of the club as there is less revenue coming in. This shows a strong correlation between the sportive and financial performance.


[bookmark: _Toc514030695]2.3.2 Leicester winning the Premier League

Szymanski (2003) conducted a study to discover a relationship between the financial performance and sportive perfromance of football clubs. Szymanski (2003) found in the results of the study that a clubs growth in spending is correlated to a better sportive performance that has an effect on the financial performance. This can be argued however, with the Premier League winners of the 2015-16 season Leicester City. Fraser (2016) reports that Leicester, in that season had a starting XI (starting eleven players) worth £24 million with other teams such as Manchester City had a staggering starting XI worth of £225 million. Feng (2016) reported that Leicester are the cheapest team to have won the Premier League title being the only Premier League champions since 1995 to have spent less on wages than the mid table teams with an annual wage bill of £64.
[image: ]

[bookmark: _Toc514029601]Figure 3: Leicester City displace football’s financial elite (Fraser, 2016)

As shown in figure 3, Leicesters’ full squad cost is towards the bottom of the table with only £52.8 million spent on their entire squad, being around 12 percent of Manchester Citys’ total costs. This provides evidence against Szymanski (2003) study that states the growth of spending correlates with a better sporting performance of the club. It is evident that there are many more factors that correlate with the sporting performance that can be due to fans and player mentality. Hall (2016) has reported that the 5000/1 outsiders banked almost £250 million from prize money in winning the Premier League (which includes other factors such as television revenue) but also getting Champions League qualification which has a rise on their brand value. This is an example of how the sportive performance of a football club has an influence on how the financial performance is effected, with a club that was never expected to win the Premier League, rising to the challenge and making history. It is also reported by Hall (2016), the average attendance for leicester in the EFL Championship was 24,990 and with their winning season in the Premier League the average attendance increased to 31,998, which is around a 20 percent increase. This is evident that due to the sportive performance of the football club, the attendance rises which has a positive effect on the financial performance of the club.

[bookmark: _Toc514030696]2.4 Financial Fair Play

One factor that may have an influence on the financial performance of a football club is the introduction of financial fair play (FFP). UEFA (2015) states that “financial fair play is about improving the overall financial health of European club football.” FFP was introduced to stop clubs spending beyond their means, in which the president of Uefa, Michael Platini has said to stamp out what is called ‘financial doping’ in football (UEFA, 2015). As reported by BBC-Sport (2014), to comply with FFP clubs can spend only up to £3.9 million more than is earnt during their assessment period, but total loses of £35 million were allowed, if only the clubs owner could cover the amount. Clubs need to balance their expenditure such as transfers and wages with the television rights income and ticket income of the club but such factors as youth development and money spent on the stadiums is exempt (BBC-Sport, 2014). The Club Financial Control body (CFCB) polices these regulations and was set up by UEFA (UEFA, 2015). The first chairman of the CFCB, Jean-Luc Dehaene told in an interview with BBC-Sport (2014) that if FFP is breached, the possible sanction is “the atomic bomb is a ban from European competition”. 

[bookmark: _Toc514030697]2.4.1 Manchester Citys’ Breach of Financial Fair Play

Manchester City was a club that breached the FFP and faced the biggest fine in football history at the time of £49 million (Robson, 2017). Rumsby (2014) reported that Manchester Citys’ £35 million sponsorship deal with Eithad were said to be by the CFCB not valid for them to balance the books under the financial fair play rules, and the fine was over three seasons which also seen a cut in their Champions League squad from 25 to 21 players and transfer restrictions. The fine would have been reflected on the financials of the club, and with the squad and transfer restrictions in place, the clubs’ sportive performance could be affected due to not being able to spend as much on players as in previous years. It has been reported by Robson (2017), that Manchester City has been handed a refund 3 years after the incident for complying with FFP measures. Months after the refund was handed to Manchester City it is reported by Ducker (2017) that Manchester City were back on the FFP watch list after a £220 spending spree in the summer window through purchasing of players. It was later confirmed by UEFA that no investigation was to take place (Malyon, 2017). It was also reported by Ducker (2017), in the season of 2015/16 Manchester City spent more than £170 million which generated £20.5 million of profit on a record revenue of £391.8 million. This supports the study by Szymanski (2003) that states that the growth of spending has a correlation to have a greater sporting performance after as reported by Delaney (2018), Manchester City win the Premier League season of 2017/18. This reflects on the financial performance of the club as with the win of the Premier League, Manchester City get awards.

[bookmark: _Toc514030698]2.5 End of Chapter Conclusion

Within this chapter, it has been discovered on how business theories such as the Stakeholder Theory, has an effect on the financial performance of football clubs. It has been found that the fan as a stakeholder, not only effects the financial performance of the club, but has an effect on the sportive performance. This chapter has also looked in to how the sportive performance of a football club has an influence on the financial performance, through how relegation and promotion of a club, has an effect on the financial performance of the club.


[bookmark: _Toc514030699]3. Chapter Three: Research Methodology

The purpose to this chapter of the research paper is to provide a discussion to what methods the researcher has used to conduct the research, and explain how these methods have been implemented. The methods used are to help achieve the aim and objectives of the research, where the overall aim of this research paper is to evaluate the financial performance of football clubs. Looking at what effects the financial performance and how the sportive performance of a football club has an influence on the financial performance.
To meet the aim, the following objectives have been set to obtain the outcome:

1. Discovering what effects the financial performance of football clubs, using business theories.
2. Discovering how the sportive performance of football clubs has an influence on the financial performance through conducting a literature review.
3. To explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games through primary research. 
4. To provide recommendations which have been discovered based on what has been written throughout the research paper for future developments in the topic area. 
This chapter is not necessarily focusing on the objectives above, although this chapter does explain the research methods used in which the objectives will be met, that will contribute to meeting the research aim. This chapter will explain how the researcher plans to gather the data to support the study, how the research is generated and how it will be analysed. 
[bookmark: _Toc514030700]


3.1 Definition of Research

It is defined by Collis & Hussey (2014, p. 344) that research is “A systematic and methodical process of inquiry and investigation with a view to increasing knowledge”. Research is then split in to two different methods which are known as primary research and secondary research (Surbhi, 2016). Primary research is created by the researcher from using a number of methods such as questionnaires, focus groups or interviews to collect findings (Devault, 2018). Secondary research is where the information that has been discovered was originally created by others (Collis & Hussey, 2014).

[bookmark: _Toc514030701]3.2 Research Methods

[bookmark: _Toc514030702]3.2.1 The Research Onion
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[bookmark: _Toc514029602]Figure 4: Saunders’ Research Onion (Saunders, et al., 2009)

Figure shows the research process which is known as the “Research onion” which was designed by Saunders, et al., (2009). For the research to be practical it is crucial for each layer of the ‘onion’ to be chosen carefully. The researcher has chosen to take a positivism approach as Evans (2016) explains, this approach defines the knowledge on observable facts and does not give any credit to non-observable entities such as values and feelings. The idea of positivism is that if the research was to be repeated, the results would be similar. This method was chosen as the researcher has decided to do online surveys with closed ended questions. The survey will be unibiased, where the personal involvement with the responadents to the survey will be kept to a minimum. 

The approach that wll be adapted in this research study will be deductive. This approach will be used by the researcher as the deductive approach is aimed to testing theory, which is used to identify whether there is any relationships that can be found in the primary research and what has been already founded by the secondary research (Gabriel, 2013).

The strategy of research that has been chosen by the researcher is surveys. This will be detailed further on in this chapter. The research will adapt a mono method approach. This is because the study will be grounded on a single research paradigm, which will be the quantitaitive method of data collection (Yeong, 2011). This method is chosen as the data that will be generated is numerical data.

The cross-sectional timeframe will be chosen for this research. Unlike the longitudinal study, the cross-sectional study collects data only once and is done in a short period. This method allows different elements to be compared such as different population groups at any time and the participants are selected based on inclusion and exclusion criteria set for the study (Setia, 2016). This will allow the research to compare variables, which will help aid the primary and secondary research findings. 

[bookmark: _Toc514030703]3.3 Research Sample

Sampling can be defined as, “the process of selecting units (e.g. people, organisations) from a population of interest so that by studying the sample we may fairly generalise our results back to the population from which they were chosen” (socialresearchmethods, 2006). For the purpose of this study, the population that has been chosen to be considered is football fans. It is identified from this population that purposive sampling has been used. This is because a specific audience has been targeted by the research that will aid the study that is undertaken (Crossman, 2018).

The aimed sample size for this research paper is between 60-80 responses. This is based on a report by National Audit Office (2001) that suggested that a reasonable sample size that would be a benefit to the researcher is 50-100 responses, as this would have a higher reliability of data collected. The researcher has decided for the selected sample to stay on an anonymous basis. The reasoning behind this is because the researcher has decided to create the survey using closed questions and there is no need to interact with participitants. The purpose of this survey will be stated on the researchers social media which helps to create the audience that this survey is intended for, football fans. Respondents to the survey must also be over the age of 18 as the researcher has decided with the nature of the survey, this will help promote reliability.

[bookmark: _Toc514030704]3.4 Survey

[bookmark: _Toc514030705]3.4.1 Survey Design

An online survey has been chosen by the researcher to obtain the data needed to support the study. The reasoning behind this choice is because a relatively large population has been chosen and with the use of social media, the survey can be promoted, where it has easy access for participants respond. Surveys are also quick so that the participant can easily respond and it does not take up much of their time. For the purpose of this research, the suvey will have 10 questions. There will be one open question for the respondent to state their favourite football team. The use of this will help the researcher get a better understanding of what teams the respondents support so that when the data is analysed againt secondary research, relationships between the respondents and the secondary research may occur which will further aid the study. The rest of the questions that the researcher will be asking will be closed questions, which Schuman (2008) states are used to retrieve responses that have a specific response. These are used for the researcher to be able to put the responses in to graphs and analyse the data. To prevent ethic issues, the researcher has decided to keep the survey anonymous. A copy of the survey will be in the appendices.

[bookmark: _Toc514030706]3.4.2 Advantages of Online Surveys

One of the main advantages online surveys’ is that the researcher has low costs, as there is no printing out physical copies because of the distribution online. This also saves a lot of time as the researcher does not have to go out and find people to participate, it can all be done through sharing the link through social media which increases the rate of responses because respondents can answer according to their own pace, chosen time, and preferences (Sincero, 2016). Another advantage to online surveys is that it can all be done anonymously, which maximises comfort for those answering. This puts the respondents at ease and encourages honesty in the answers and according to Debois (2016), this makes it the most accrurate method. Lastly, there is the advantage of getting responses from different geographical areas which may show some slightly different views.

[bookmark: _Toc514030707]3.4.3 Disadvantages of Online Surveys

There are a lot of advantages to using online surveys, but there are also a variety of disadvantages. Firstly there is a disadvantage with the understanding of the questions, respondents may have a problem grasping the meaning of a question that was created by the researcher. With there being an absense of the interviewer, this may result in respondents not completing the survey (Debois, 2016). Lastly, the main disadvantage can be down to the respondents having a hidden agenda. The respondent may have an interest in the research conducted, but as the research is promoted through the researchers social media, this could encourage friends and family with no interest in the topic to complete the survey because they believe they are helping out (Sincero, 2016).

[bookmark: _Toc514030708]3.4.4 Distribution of Surveys

The survey has been inputted in to Survey Monkey, this is a website specifically for designing surveys. The website offers a variety of different designs for the survey so that the researcher can design the survey to aid the topic of the study. The survey through Survey Monkey will then be distributed through the researchers social media accounts. This allows for a wide audience originating from different demographic backgrounds. In order to retrieve the ideal amount of around 50-100 responses the survey will remain open for three weeks, which allows time for respondents to be made aware of the survey and answer any questions respondents may have.

[bookmark: _Toc514030709]3.4.5 Piloting the Survey

To ensure the survey is suitable for distribution, the researcher has decided to pilot the study that will be used on a small amount of volunteers. A pilot study will be used to identify improvements to, for example, the wording of questions and to highlight errors in grammar. This is supported by (Terrell, 2016), that mentions that using a pilot stud will help determine the sequence of questions that will be asked and although it is time consuming it helps with the reliability of the research conducted.

For the purpose of this study, a pilot survey will be used on volunteers. This will consist of friends and family to identify any areas of improvement that may be needed before the distribution of the survey. This may include erasing questions that are similar to others for the opportunity to create more.

[bookmark: _Toc514030710]3.5 Reliability and Validity 

Bryman (2012) argues that reliability and validity of the research being carried out is an important factor to establishing the quality of the research. To support this, Terrell (2016) suggests that anyone who is conducting research should consider the way of the collection of the data to ensure that the work is reliable, valid and that the data is consistent.

The research conducted can be repeated to test the reliability. It is unlikely that the same results will be obtained, but there should be a strong positive correlation between the results which indicates reliability (McLeod, 2013). Validity can be defined as “a test is valid if it measures what it claims to measure” (McLeod, 2013).

Considering the above,the reliability of this research could have been tested by creating a second study and posting it on a football forum to get a more geographical view, and see if there was a correlation with the results from the first study. However, the researcher was limited to time and instead chose to test the reliability through the piloting of the survey. With regards to the validity of the research, again the piloting survey will allow for any issues that may occur, for example, any grammar mistakes.

[bookmark: _Toc514030711]3.6 Limitations of the Research

The main limitation to this research being conducted is that due to the survey being distributed through social media, there may be a struggle getting responses from a wide range of age groups. This is due to the age of the researcher, so it is suggested that the respondents could be of the same demographic background, which could effect the reliability of the research conducted. Another limitation due to the researcher is the location. Respondents are mostly from the same geographical area as the researcher, so there could be a similar interest in the favourite football club selected due to the area that the researcher is based. Had it been possible to get a variety of responses from around the country, the reliability and validity of the research would have improved.

[bookmark: _Toc514030712]3.7 Data Analysis

Due to researcher choosing Survey Monkey to design the survey, the website automatically creates a variety of interactive graphs, including pie, bar, area, line or column which aid the analysis of findings (Survey Monkey, 2018). The researcher will be using this feature to identify patterns in the responses received to be analysed.

[bookmark: _Toc514030713]3.8 End of Chapter Conclusion

This chapter has discussed the research methods that will be used to conduct the survey through using Saunders (2009) research onion. There has also been a discussion to what is involved before distribution takes place, and what form of primary research that has been chosen to be used (online survey). From this discussion it will aid generating accurate data aswell as making the survey easy to understand which will enable respondents to be honest while they participate in the survey. 


[bookmark: _Toc514030714]4.  Chapter Four: Data Analysis

This chapter of the research will look in to the results of the survey that was conducted by primary research, based on the research methods that were discussed in Chapter 3. To reinforce the aim of this research paper that is to evaluate the financial performance of football clubs. Looking at what effects the financial performance and how the sportive performance of a football club has an influence on the financial performance. The survey needed to corporate with the objectives of the research study which are: 

1. Discovering what effects the financial performance of football clubs, using business theories.
2. Discovering how the sportive performance of football clubs has an influence on the financial performance through conducting a literature review.
3. To explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games through primary research. 
4. To provide recommendations which have been discovered based on what has been written throughout the research paper for future developments in the topic area. 
The purpose of Chapter 4 is to use an deductive research approach, to analyse the findings from the primary research done by the researcher and compare them to the literature which was discussed in Chapter 2, in order to discover any correlation between them. The purpose of this survey was to:

1. Identify the demographic background of football fans, in form of their age.
2. Discover how often these fans attend games of their favourite football team, and how often they watch their team on broadcasted television.
3. Discover what could influence these football fans to attend/watch more or less games.
The amount of responses that were obtained for the purpose of this research, was a total of 61. A copy of the survey will be under the appendices.

[bookmark: _Toc514030715]4.1 Demographics of the Sample

[bookmark: _Toc514030716]4.1.1 Question One

[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2018.47.36.png]
[bookmark: _Toc514029603]Figure 5: A Graph to Show Results of Question 1

Figure 5 shows a graph of the ages of the respondents that completed the survey. More than 75% of the respondents fit in to the age group of 18-24. This is due to the researcher distributing the survey through social media, where many of the researchers connections are a similar age group. The researcher decided to provide this question to get a better understanding of who is responding to the survey.

[bookmark: _Toc514030717]4.1.2 Question Two

[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2018.56.02.png]
[bookmark: _Toc514029604]Figure 6: Question 2 of the Survey

[bookmark: _Toc514030718]Question two of the survey was the only open question which was to ask the respondents on what team they support. The reasoning behind this, is not to find out how many respondents support each team but for further analysis in to some of the questions. To do this the researcher will look in to individual responses for certain teams to compare them to the literature in Chapter Two in further questions. For this reason, the researcher has decided to not provide all the answers in this part of the research. It is shown to the research that the majority of respondents support Premier League football clubs.


4.2 How the Respondents Spectate Games

[bookmark: _Toc514030719]4.2.1 Question Three


[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2019.14.13.png]
[bookmark: _Toc514029605]Figure 7: A Pie Chart to Show Results of Question 3

Figure 7 shows a pie chart that represents how many games of the respondents favourite football team, they attend a season. The purpose of this question was to discover how many games are attended so it can be analysed alongside Question 4 of the survey which is ‘On average, how many games of your favourite team do you watch on television a season?’, which will be discussed further on in the chapter. It is discovered from the findings that over 70% of the respondents attend none or little amount of the games a season.




[bookmark: _Toc514030720]4.2.2 Question Four

[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2019.26.53.png]
[bookmark: _Toc514029606]Figure 8: A Pie Chart to Show Results of Question 4

Figure 8 shows a pie chart that represents how many games of the respondents favourite football team, that they watch on television a season. As discussed in Question 3, there will be a analysis of the findings for both Question Three and Four. It is discovered that the majority of respondents watch 16+ games of their favourite football team through television a season.

[bookmark: _Toc514030721]4.2.3 Analysis Between Question Three and Four

Figures 7 and 8 have been discovered that many fans decide not to attend games, with the majority of respondents attending none or 1-5 games in a season, and only 10% of respondents attending 16+ games. It has been found that fans are most likely to spectate their team through television, with 80% of respondents watching 16+ games a season. Comparing these results to previous research found in Chapter Two, that Morrow (1999),  stated since the rights to televised coverage, there has been a threat to the football attendances. Also previously mentioned was Taylor (2015), that discovered 80-90% of the Scottish leagues income comes from televised games, he also states that games that are scheleduled on television show a drop in attendance. This is evident that fans are more likely to watch football through the comfort of their own home and although the football teams still get their revenue through television rights, this may be a threat to their match day attendances which can still have an effect on the financial performance. Therefore the findings for this particular outcome correlate with the literature in Chapter 2.

[bookmark: _Toc514030722]4.3 Influences on Spectating

[bookmark: _Toc514030723]4.3.1 Question Five
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[bookmark: _Toc514029607]Figure 9: A Graph to Show Results of Question 5

Figure 9 shows a graph that represents how many of the respondents feel would be encouraged to attend more games, if their favourite teams were to be stopped from broadcasting on television. The results of the question show that more than 60% of the respondents would be encouraged to attend more games and compared to the literature by Morrow (1999), who stated that there is a threat to football attendances through television coverage, if football was to stop being broadcasted as much, there could see an increase in attendance to football games. The researcher has decided to look in to a respondents answers for this question, for a local football club. (figure 10)

[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2020.11.31.png]
[bookmark: _Toc514029608]Figure 10: A Respondent Supporting a Local Club

As can be seen from the respondent, no games are attended, although games on television are watched. The respondent has stated that if the games were to stop being broadcasted, this would encourage them to attend more games. If televised games were only selected games, then football clubs could stop relying as much on television rights, but getting attendance revenue instead. Although as seen from the literature Sky have made a deal that will show all EFL Championship games via their interactive service (Cadden, 2017).






[bookmark: _Toc514030724]4.3.2 Question Six

[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2020.18.03.png]
[bookmark: _Toc514029609]Figure 11: A Graph to Show Results of Question 6

Figure 11 shows the results of if the respondent would be influenced to attend/watch more gaes if their club was successfully promoted or qualified for competitions such as the Champions League. The results show that 78% of respondents have agreed that they would attend/watch more games if their club was to be successful and this can be compared to what Hall (2016) has reported, that the average attendance for Leicester in the EFL Championship was 24,990, and with their winning season in the Premier League, the average attendance increased to 31,998. This backs up the study by Arnold (1991) found that there is a strong correlation between the revenue that is generated by English football clubs and their sportive performance through the use of an OLS model. This shows with the sportive performance of the team having an improvement with more games being won, that the attendance has increased which also has a benefit on the financial performance of the club.


[bookmark: _Toc514030725]4.3.3 Question Seven

[image: ../Desktop/Screen%20Shot%202018-05-13%20at%2021.14.59.png]
[bookmark: _Toc514029610]Figure 12: A Graph to Show Results of Question 7

Figure 12 shows the results of if the respondent would stop attending games and watching broadcasted games as much if the team they supported got relegated. The majority of the respondents answered yes to this question. This question does not mean that the respondents would stop supporting the team, only lose interest in attending/watching games of the team due to bad sportive performance. Which is evident to what was found by Rayner (2018), that when Sunderland were in the Premier League their attendance was seen as an average of 41,287 a match, when relegated to the EFL Championship, a dramatic drop seen the attendance go to 27,699. The primary research conducted is evident to the theory by Freeman (2010), that states that the dissatisfaction of any of the stakeholders can compromise a company’s future. This also backs up the study by Arnold (1991), that found that there is a strong correlation between the revenue that is generated by English football clubs and their sportive performance through using an OLS model.  As the stakeholder (fans), are dissatisfied by the sportive performance of the team, this reflects on to the financial performance.

[bookmark: _Toc514030726]4.3.4 Question Eight
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[bookmark: _Toc514029611]Figure 13: A Graph to Show Results of Question 8

Figure 13 shows the results of the respondents that would be influenced to attend more away games if free coaches were provided. 60% of the respondents have stated that they would not be influenced. The purpose of this question was to discover if this would help with attendance from the literature found, that Chelsea Football Club provide free coach travel for selected away games (Simpson, 2011). It has been discovered although 60% of respondents have responded with no, there are still 40% that have agreed that this would influence them to attend more away games. With more fans attending, there is not only a reflection on the financial performance, but there can be a reflection on the sportive performance where Szymanski (2003) discovered that the supporters of football, have an influence on how the team play.




[bookmark: _Toc514030727]4.3.5 Question 9
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[bookmark: _Toc514029612]Figure 14: A Graph to Show Results of Question 9

Figure 14 shows the results of the respondents that would purchase the shirt for a new world class player to their club. Just under 80% of the respondents have agreed they would purchase the shirt. In a study by Szymanski (2003), it was found in the results of the study that a clubs growth in spending is correlated to a better financial performance. With the new player, not only could the player help with sportive performance, but with shirt sales of that player the financial performance could improve.








[bookmark: _Toc514030728]4.3.6 Question 10
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[bookmark: _Toc514029613]Figure 15: A Graph to Show Results of Question 10

Figure 15 shows the results of the respondents that would have an effect on attending games, if ticket prices were to rise. Over 70% of respondents have agreed that this would effect the way they attend games. This research is evident by the Liverpool game that seen 10,000 fans protest and walk out due to ticket prices rising, which the opposing team came back to score two goals in the last ten minutes to make the game a draw (Guardian, 2016). This goes back to the theory by Freeman (2010), that states that the dissatisfaction of any of the stakeholders can compromise a company’s future, as it is shown that the fans were dissatisfied and because of the protest the sportive performance was effected due to the draw of the game, which reflects on the financial performance of the club.





[bookmark: _Toc514030729]4.4 End of Chapter Conclusion

This chapter has analysed the findings from the primary research conducted with the literature from Chapter 2. Correlations between fan participitation having an effect on the sportive and financial performance on football clubs have been found. Although there had been a high amount of responses, the issue that has arose is that most of the respondents are from the same age group. This issue will be addressed more in Chapter 5.


[bookmark: _Toc514030730]5. Chapter Five: Conclusion

The overall aim of this research paper is to evaluate the financial performance of football clubs. Looking at what effects the financial performance and how the sportive performance of a football club has an influence on the financial performance. In order for this aim to be achieved, the objectives that were set specifically for the research were set, these were:

1. Discovering what effects the financial performance of football clubs, using business theories.
2. Discovering how the sportive performance of football clubs has an influence on the financial performance through conducting a literature review.
3. To explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games through primary research. 
4. To provide recommendations which have been discovered based on what has been written throughout the research paper for future developments in the topic area. 
This final chapter will conclude the objectives that were set by summarising the conducted research. In addition to this, recommendations will be included.

[bookmark: _Toc514030731]5.1 Objective One

Objective one was to discover what effects the financial performance of football clubs, using business theories. To meet this objective, firstly the Stakeholder Theory was used. Media being a stakeholder, it was found through the literature review that televised coverage, has been a threat to football attendances (Morrow, 1999). It was later made apparent from primary research that more fans watch football through television than attending games. Although there were a high amount of responses for a specific age group, therefore have an impact on the analysis due to a demographic situation. It is believed that the customer is the greatest stakeholder of football club, which has effect on their financial performance. This is due to the theory of dissatisfaction of stakeholders can compromise a company’s future (Freeman, 2010). This theory is backed by the literature review of the Liverpool protest of rise in ticket prices (Guardian, 2016), and also through primary research conducted by the researcher that found that fans would be effected by the rise of ticket sales. Another theory that was used was Carrolls’ Corporate Social Responsibility Pyramid, it was found that more clubs are attempting CSR to improve their grounds and the environment around them. It has been discovered that stakeholders’ are very important to football clubs and measures should be discovered to keep them satisfied.

[bookmark: _Toc514030732]5.2 Objective Two

[bookmark: _Toc514030733]Objective two was to discover how the sportive performance of a football club has an influence on the financial performance of the club. Primary and secondary reseach was used to discover this objective. The study used to support this was by Arnold (1991), that found there is a strong correlation between the revenue that is generated by football clubs and their sportive performance. It was found in primary research that fans were most likely to not attend or watch the games of their favourite club if they were relegated or started a losing streak. This did not mean they would stop supporting the club, it just found that they would lose interest. This was also found with secondary research with Sunderlands’ back to back relegation, showing attendance decreasing. It has been discovered that the sportive performance of a football club can have a great influence on the financial performance of the club through this research study.


5.3 Objective Three

Objective three was to explore the views of consumers with regards to how the sportive performance of a football club effects how they participate to a football clubs’ games. Through looking at the responses, it was found that fans are most likely to watch the games of their favourite teams through television, rather than attending the games. Arnold (1991) found that there is a strong correlation between the revenue that is generated by English football clubs and their sportive performance. This is evident from the primary research with respondents stating that they are more likely to watch and attend games when a club is promoted or qualifies for competitions such as the Champions League. It has also been found, that the respondents are most likely to lose interest if their club has hit relegation or are performing bad. 

[bookmark: _Toc514030734]5.4 Objective Four

The fourth objective will be recommendations that are based upon the findings of this research study.

1. Based on the responses in the primary research, most respondents are watching games through television broadcasts rather than attending the games. The first recommendation is for football clubs to influence their fans to attend more games and not rely as much on television rights. This will not only help the financial performance of the club through ticket sales, but with the sportive performance of the team can be influenced through the increased amount of support.
2. The second recommendation is for football teams to promote Corporate Social Responsibility (CSR). After conducting research in to CSR of football clubs, it has been found that a percentage of Premier League teams have nothing on CSR. By promoting CSR there is a chance of improving the financial performance, getting a better reputation and improving the brand image.
3. The last recommendation is if the football team is having a bad sportive performance, to lower price of tickets. This will bring in more support from the fans to again influence the team through the increased amount of support. Also this keeps the fan as a stakeholder satisfied as Freeman (2010) stated this was an important factor to any business.

[bookmark: _Toc514030735]5.5 Limitations

The main limitations of this study was due to the researcher being a specific age and distributing the survey through the use of social media (Facebook), there has been a number of responses from the same demographic background being the age and geographical area of respondents. If this study was to be carried out again, the researcher there are changes to the approach of the researcher that could be placed, such as using football forums online to distribute the survey to get responses from different demographic backgrounds. It could also be suggested for the researcher to manage time better, this would give the researcher more time to collect data as there is an implication that there are not enough responses so that if the researcher was to manage time better and get more responses, there would be a truer response. 
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	Information for participants:
	
YES
	NO
	
N/A

	Will participants be paid?
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	☒
	☐

	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	Are there any financial or other interests to the investigator or University arising from this study?
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	☒
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	☐
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SECTION H: Anticipated Risks

	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	Full risk assessment completed and appended? 

Yes                               ☐
 No                                   ☒


	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	No risk
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	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	

(this box should expand as you type)

	

	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
No risk
(this box should expand as you type)

	

	University/institutional risks
For example: adverse publicity, financial loss, data protection

	No risk

(this box should expand as you type)

	

	Adverse outcomes
List measures put in place to limit any adverse effects or outcomes of research activity where appropriate. Include any emergency protocols. 

	No risk

(this box should expand as you type)





	Disclosure and Barring Service

	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	


YES
	


NO
	


N/A

	Has a DBS certificate been obtained?
	☐
	☐
	☒




SECTION I: Feedback, Consent and Confidentiality

	Feedback
What feedback will be provided to participants, how will this be done and when? 

	
Feedback will not be provided as it is anonymous

 (this box should expand as you type)

	

	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded.

	


 (this box should expand as you type)

	

	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
Anonymous surveys

(this box should expand as you type)






SECTION J: Data Protection and Storage

In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	
	YES
	NO

	Does the research activity involve personal data (as defined by the Data Protection Act)?
“personal data” means data which relate to a living individual who can be identified—
(a) from those data, or
(b) from those data and other information which is in the possession of, or is likely to come into the possession of, the data controller, and includes any expression of opinion about the individual and any indication of the intentions of the data controller or any other person in respect of the individual.
	☐
	☒

	If YES, provide a description of the data and explain why this data needs to be collected:

	
(this box should expand as you type)

	

	Does it involve sensitive personal data (as defined by the Data Protection Act)?
“Sensitive personal data” means personal data consisting of information as to –
(a) the racial or ethnic origin of the data subject,
(b) his political opinions,
(c ) his religious beliefs or other beliefs of a similar nature,
(d) whether he is a member of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) his physical or mental health or condition,
(f) his sexual life,
(g) the commission or alleged commission by him of any offence, or
(h) any proceedings for any offence committed or alleged to have been committed by him, the disposal of such proceedings or the sentence of any court in such proceedings.
	☐
	☒

	If YES, provide a description of the data and explain why this data needs to be collected:

	
(this box should expand as you type)



	Will the research activity involve storing personal data on one of the following:
	YES
	NO

	Manual files (i.e. in paper form)?
	☐
	☒

	University computers?
	☐
	☒

	Private company computers?
	☐
	☒

	Home or other personal computers?
	☐
	☒

	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	“Cloud” storage or websites?
	☒
	☐

	Other – specify:

	☐
	☒

	For all stored data, explain the measures in place to ensure data confidentiality, including details of password protection, encryption and anonymisation:

	
The results will be stored on my login for surveymonkey but all respondents are anonymous


(this box should expand as you type)


	Will the research activity involve any of the following activities:
	YES
	NO

	Electronic transfer of data in any form?
	☐
	☒

	Sharing of data with others at the University?
	☐
	☒

	Sharing of data with other organisations?
	☐
	☒

	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	Publication of data that might allow identification of individuals?
	☐
	☒

	Use of data management system?
	☐
	☒

	Data archiving?
	☐
	☒

	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the Data Protection Act (and/or any international equivalent):

	




(this box should expand as you type)



	List all who will have access to the data generated by the research activity:

	Just myself


(this box should expand as you type)

	

	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
Just myself

(this box should expand as you type)

	

	Give details of data storage arrangements, including where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
Stored on website but anonymous and when dissertation is finished, account will be closed

(this box should expand as you type)




SECTION K: Declaration

	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice

	Signature of applicant:
	
	Date:
	



For students:
	Director of Studies/Supervisor:
	

	Signature:
	


	Date:
	



For staff:
	Head of School/Assistant Dean:
	

	Signature:
	


	Date:
	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	
I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)


	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Head of School.




	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.
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STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader
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