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[bookmark: _heading=h.n6qgl87k3pss]Introduction
The dissertation on price promotion frequency and brand loyalty on Nestle had to face some complex academic research procedures. The reflection applies the Learning Cycle by Kolb to look at my progress during the project by looking at tangible experiences, observations, conceptual learning and future application.
[bookmark: _heading=h.mniyzij2racy]Concrete Experience
The dissertation required a systemic review of secondary literature that looks into promotional practises in FMCG markets. I gathered information on academic databases, such as the EBSCO and Emerald Insight, on consumer behaviour patterns and the mechanisms of loyalty. The thematic analysis presented five key themes that related promotional frequency to the brand loyalty outcomes. The theoretical studies covering the dense theoretical constructs such as the prospect theory and adaptation-level theory had been a challenge to my analytical skills. My first problem was with making contradictory conclusions on the effectiveness of the promotion, especially balancing the short-term sales benefits and long-term loyalty harm.
[bookmark: _heading=h.ceszgokujub3]Reflective Observation
The critical analysis of the research process provided the valuable information on the topic of academic rigour and knowledge synthesis. According to Egan et al. (2023), the cycle by Kolb is episodic and lifelong, serving the purpose of enabling learners to process discrete data, but accumulate the cumulative knowledge. This was attested by my experience with each iteration of literature review making my understanding of promotion-loyalty dynamics deeper. I noticed that to conduct a good research, one has to go beyond the surface reading that involves critical assessing the methodological approach and theoretical assumptions. According to Ezezika and Johnston (2023), reflective writing activities make undergraduate learners critical thinkers. This dissertation also compelled me to doubt the credibility of the source, find gaps in the research, and build logical arguments based on pieces of evidence.
[bookmark: _heading=h.iwbzilyukgzw]Abstract Conceptualization
The study experience provided a significant amount of education on the matters of scholarly research and commercial analysis. I was taught that the secondary research methodology includes all the available knowledge in general but is not specific regarding the best promotional frequencies. Thematic analysis was useful in the identification of the patterns in various sources but it was not able to quantify specific relationships. According to Sheppick (2024), reflective learning reveals the advantages to the professional practise linking theoretical knowledge to practise. This dissertation has shown how the theoretical backgrounds provide explanations to problems encountered in the real world of marketing, especially in the context of how the theory of adaptation-level elucidates the reason why repeated promotions undermine reference prices. I gained experience on the importance of striking a balance between competing goals in marketing strategy because high promotion induces short-term sales at the expense of long-term brand loyalty.
[bookmark: _heading=h.qhvijf6hbprg]Active Experimentation
These insights will be useful in future research and professional practise. I will handle marketing issues by looking at the immediate outcomes and long-term outcomes, I will realise that short-term outcomes may blindly look at the strategic risks. In the consumer behaviour analysis, I will also take into account psychological mechanisms in addition to the straightforward price reactions with the loss aversion and reinforcement patterns. The dissertation also indicated gaps that needed primary research and as a result, future projects should consider integrating both qualitative and quantitative techniques of establishing the best promotion frequencies in product categories and consumer segments.
[bookmark: _heading=h.jvtsxs14wgvw]Conclusion
The application of the Learning Cycle as developed by Kolb showed that the dissertation has enhanced my research skills and my thinking skills. It also caused me to change the view of promotional strategy that I had previously held as an oversimplified perception of discounts working to reduce prices as a promotion technique.
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