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                     WELCOME TO MYPRESENTATION Student Name : ANDREEA RALUCA SUCIU Student ID number: 2206963 Lecturer : Kathryn Flynn    Hilton Manchester Deansgate
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To reach its target market, the Hilton hotel
brand is concentrating on growing into new
locations throughout the globe

The brand's target market consists of elderly
individuals and middleaged professionals

People between the ages of 26 and 60 having
high earnings are also targeted Prabhu and
Wani, 2015).

The Hilton hotel offers only the finest services
and commodities to its guests.
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                                               Principal Clients of    Hilton Hotel   To reach its target market, the Hilton hotel brand is concentrating on growing into new locations throughout the globe   The brand's target market consists of elderly individuals and middle - aged professionals   People between the ages of 26 and 60 having high earnings are also targeted ( Prabhu and Wani , 2015).   The Hilton hotel offers only the finest services and commodities to its guests.   The majority of Hilton's clients like the range of cuisine the firm provides   Additionally, the brand is for independent individuals who like living a lavish lifestyle.      
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Introduction
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This study will focus on Hilton's group, Hilton Manchester Deansgate
J
<
This presentation will also discuss the significance of Hilton customers and
their objectives.
—— <

One of the most well-known and successful hotel brands in the world is Hilton
Hotels

y,
<
Hilton Hotels is a global brand.This motel is near many city sights.
— <
Hilton has 3,890 hotels with 6,42,000 rooms in 88 countries and six regions.
y,
<
(Hotels across 24 time zones, Hilton Manchester employs 1,35,000 worldwide.
y,
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                Introduction  This study will focus on Hilton's group, Hilton Manchester Deansgate  This presentation will also discuss the significance of Hilton customers and their objectives.  One of the most well - known and successful hotel brands in the world is Hilton Hotels  Hilton Hotels is a global brand.This motel is near many city sights.  Hilton has 3,890 hotels with 6,42,000 rooms in 88 countries and six regions.  Hotels across 24 time zones, Hilton Manchester employs 1,35,000 worldwide.
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* Hilton hotel management
cares about guest
satisfaction.

e Hilton values customer
service most.

e Hilton Manchester hotels
include

Scope and
Role of
Guest
Services and
Facilities

* Hotel guests make up a

big part of the
hospitality industry. If
Nature of this works, Hilton
Guests Platinum members

receive breakfast

* Free Diamond Members
Lounge access
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                     Nature, Scope and Role of the Customer Services of Hilton Hotel        Scope and Role of Guest Services and Facilities • Hilton hotel management cares about guest satisfaction. • Hilton values customer service most. • Hilton Manchester hotels include  Nature of Guests • Hotel guests make up a big part of the hospitality industry. If this works, Hilton Platinum members receive breakfast • Free Diamond Members Lounge access
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)0ses of Guest Services in
Hotel Industry

\_

X
Hilton Hotel follows numerous rules and techniques
to earn favourable reviews and long-term clients.

J
N ~N
Hilton Hotel managementprioritises outstanding
service and creative visitor attraction.
J
<
| Retention methods increase return visitors. Some
\ hotels provide the most to attract guests.
J
a \
Hotels eliminate paperwork to make booking easy
and speedy (Maltseva et al., 2020).
. J
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                Purposes of Guest Services in Hotel Industry  Hilton Hotel follows numerous rules and techniques to earn favourable reviews and long - term clients.  Hilton Hotel management prioritises outstanding service and creative visitor attraction.  Retention methods increase return visitors. Some hotels provide the most to attract guests.  Hotels eliminate paperwork to make booking easy and speedy ( Maltseva et al., 2020).
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Exceeding

Functions of Guest

Services
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Hotels may gratify guests in
several ways.

Hotel management should also
teach staff about customers'
cultures.

The hotel's staff is familiar with
clients' customs and habits.

Ince trained, staff will
understand guests' emotional
needs.

Hotels should teach staff to
handle different customers and
follow marketing trends.

Thus, hotels can provide client
service and grow their
businesses.
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                         The Hotels Exceeding Functions of Guest Services  Hotels may gratify guests in several ways.  Hotel management should also teach staff about customers' cultures.  The hotel's staff is familiar with clients' customs and habits.  Once trained, staff will understand guests' emotional needs.  Hotels should teach staff to handle different customers and follow marketing trends.  Thus, hotels can provide client service and grow their businesses.
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                Significance of Hospitality  People are able to work and have regular lives because of the hotel industry.  Hospitality is sometimes devalued since it occurs in so many locations beyond the home.  It generate more than £1.2 trillion annually  It is also thriving in terms of expansion
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                Conclusion  Conclusion   In conclusion, Conrad Hilton founded Hilton hotels in 1919   Hilton employs 1,350,000 globally. In 88 countries, 3,890 Hilton hotels have 6,42,000 rooms   The Hilton is the 38th biggest UK private hotel, according to industry figures.   A sports court and fitness centre help Hilton maintain its high standards.   Hilton hotels' brand loyalty boosts income   This presentation also explains the Hilton Hotel's main guests and guest services, including their size and function   The hotel industry generates more than £1.2 billion yearly and employs people from throughout the world   It also addresses hotel guest services   Hilton offers many incentives to guarantee customer satisfaction and surpass expectations.
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                The role and importance of quality service, hospitality, and guest services within the hotel Industry


