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Introduction in the marketing 

 The marketing is complex thing of publics’ relationships, sales campaign, promoting on social media, estimating price, distribution and any many other functions. 
Marketing is the principal and can be verbal and non-verbal in the advice. 
   
Definition of marketing

The process in Marketing is to plan and implement the best design, pricing, promoting and distributing the ideas, goods and services aimed the market and achieve the goals for individuals and organizations. 

 (source: http://www.riccardoperini.com/marketing-definizione.php)

 Marketing is a complex of process and implements, promotion, services and creating the goals of any company, because the marketing is the face of the industry.



Function of marketing 
The marketing have more functions:
1. Communication
2. Delivering the information 
3. Create value for existing customer  and new customers as well
4. The companies should take into consideration:
5. Employees
6. Stakeholders
7. Society 
8. Product
9. Place 
10. Promotion 
11. Price   
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In the marketing is really important the communication because is represent the company for which we work.

What is use MIS? 
As I searched all the information I understand that, MIS is the use of information to produce and validate action on market insights.
The Marketing Information is the set of people, tools and procedures that collects data, organize, analyse, evaluate and distribute accurate and updated information to marketing managers. A complex of integrated resources, therefore, which aims to aggregate the data, to transform it into useful and necessary information for the definition of business marketing strategies.

Each SIM presupposes, during the design phase, a punctual selection of the data collection channels, an assessment of the information needs, the choice of the type of data, the estimation logic and a way of presenting information that can vary significantly from company to company.

In addition to the primary data, which can be obtained from the company's own business, the SIMs use secondary data for broader analyzes that allow accurate projections of market development or socio-demographic development of the target. Data taken from government sources, open source data, economic and social statistics, data from institutions, trade associations and marketing institutes.

The marketing information system is not an exclusive tool of company marketing management. Its use can be strategically useful also for the definition of marketing policies of bodies, associations and political organizations.

The marketing is using a lot of things to improve the economy of any company. 
The marketing in one complex planning process, performane, ideas and goods to create economic services.
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 The marketing is fading of way   selling of goods and services to realize that profit


Marketing management concepts

Requires a company to condisere the sales to Cruise in the world.  

The marketing and Tourism  of SEA CHEF 
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Sea Chefs company has a lot of employees, more than 50 ocean-going vessels and river cruise ships, plus employees based in Basel and Zug in Switzerland, Limassol in Cyprus, Valletta in Malta as well as, Hamburg and Berlin in Germany                          (Seachef,  2019).
[bookmark: _GoBack]The company is working on the efficient implementation and realisation of the ideas and developed plans in cooperation with our business partners and customers on the Seven Seas, besides various rivers in Europe and Asia                                  (Yourbusiness, 2019).
The Marketing information system is to help a lot of companies in the sector of tourism and hospitality, because is making researches about the marketing and what is actually on the market (Yourbusiness, 2019)
 
The hospitallity of the Cruisess are make the cruisess famous becoouse is complex of: 
1. Luxury 
2. Choice  of menu 
3. Visiting locations 
4. Different town 
5. Programe on the cruisse 
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SEA CHEF is using: 
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1. The cruise ship includes lots of entertainment places for all type of ages including:
2. Spa  
3. Fitness centre
4. Library
5. Theatre 
6. Cinema
7. Restaurants







The rich menu on the Ships are very nice

About the guest, the personal crew is taking care of them
The staff is working, to give the services which the customers paid for and also to meet and deliver the expectations. The hired crew are specialized to meet and respect the service ratings as the company’s policy is requiring for the passengers.





In the first night when you are welcomed on board the company is offering gala night.
One of the secret in marketing inside the company of Amacello is the fresh food. The fresh food is especially collected from France and its cooked in the moment arrives on the ship cruise to be served for the customers.
The seventh days on cruise consists in opulent menu and different name of the nights. 
The customer receive a personalised feedback card after getting on board to share their experience about the food, allergic warnings, this is marketing, because the customer don’t need to explain if they like allergy warnings and preference about the foods. 
Here the marketing in indirect because the customer complete a formulary and like that they make the jobs of the crew more easy because the customer don’t gone choose what to eat, they have already the orders and they now from the first day until the and what they gone eat (Seachef, 2019).
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 The marketing here is really important because it’s important the first impression which the guesses in gone have and the feedback which they will leave.
The second night is Mediterranean night:
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At the second night all of the foods is fish and delicate with fish 
The marketing is how the product is served to the customer. 
The marketing of this company is complex how I understood before it’s really important to impress the customer and to give all the company can give customer back and to send as others customers.



Every breakfast, lunch and dinner are different because it really important the foods and the customer to enjoy and relax to take the relax. 
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The marketing in the cruises is not only foods, it’s also the place for visiting. Any company which is working in this area usually is choose a nice places where the customer will enjoy a nice place and view. 

The route of Amacello is start at Lyon. 
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This picture is make from myself. 
It important to know how to keep the customer engaged and to relax. 
It’s really important the way and the place. 
The marketing here is monitoring how many peoples are visited the place and the feedback to see what they think about the visiting, after that they send the final resultant to the agency with which they have the contract for the tourism. 
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This picture is the Point the Pape or The point D’Avignon, the marketing uses the famous place to can attract the customer, like that they are sure the ship in this area will have customers for the ship. 
The marketing research is really important because is need to find a new places to can have a customer.
Before to leave the ship the customer receive  a monkey show, that is the hotel manager is present at the customer any sector of the Crew front the customers in the bar. 
In the next picture I demonstrate the team of the kitchen and the real faces as cooker and chef. 
[image: ]

Conclusion

The marketing is the way of any company, it’s really important how the manager and the company is gone present the product at the customer.
The face, advice, capital   are really important and also to know how to use the Marketing information system. 
It’s important to understand the fundamental of marketing in order to be able to apply in future. 
The marketing is Monitoring, research and analyses the resultant of the feedback.
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