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If we don’t start doing action rather than just talking it will be too late. Cities will be under the water forest will become desert; some animals will extant. We must react quickly!!
Beautiful city like Amsterdam, Basra, New Orleans, Venice, Ho Chi Minh City, Kolkata, Bangkok, and more and more it could be under the water by 2030. people will leave their home and the place they grow up in will be disappeared. Animals like Bumblebees, Whales, Asian elephant, Oceanic bird species and sharks and too many more will be extant because the climate change. What should we do and how we fix it? We have been burning more and more fossil fuels like oil and coal, which release CO2, to power our home, factories, airplanes and cars. There is also a lot more of us. The global population has tripled in the past 70 years. And we are consuming more products from animals that release another pollutant called Methane. All those gases are in the air, and when the sunlight gets into earth the heat get trapped into the atmosphere and the plant gets wormer. Scientists call it the “Greenhouse Effect”. But the concern is not that the earth is getting wormer the problems it happens so quickly. The temperature on earth rises one degree since 1800 and that not bad and if it rises one to one and half degree in 2100 it will be ok, but the problem is scientist saying that it might rise to one and half degree by 2030. Sea levels are rising 3 millimetres a year because sea water rise as the temperature rise. Milting ice add trillions of tons of freshwater to the oceans. And that will affect us all. Entire cities could be under the water in the next 80 years and millions will lose their home. How can we change that? The answer is we have to change our way of doing things, like to cycle to work, eating less meat, reduce our energy use and bills, we have to protect and respect our green spaces like parks and gardens because plants and trees absorb the CO2, try to use stuff can be recycled and avoid single use items, talk to the people you know about the change you make. How can governments change that? Invest in renewable energy and keep the fossil fuels in the ground. Encourage people to switch to electric cars, improve farming and encourage vegan diet, restore nature and protect forests and the oceans, reduce how much people consume and reduce plastic. People must take climate change serios and save our mother earth and make it healthier because healthier planet healthier ecosystem healthier ecosystem healthier people. 
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Persuasion and influence on others 
Influencing and persuasion skills are among the most useful ways to solve problems, gain the trust of others, and establish acceptance on them without the need for material or moral enticement or unwanted pressure to achieve a specific goal. Persuasion aims to receive communicative and social people in order to affect their level of acceptance, adoption and satisfaction with a certain idea or matter, and influencing others deals with the issue of clashes resulting from differences in opinion and thinking by localizing words, opinions and attitudes in the hearts of others and convincing them of the mechanism, idea and method without resorting to authority, so the other adopts an idea People who are able to influence and persuade them easily, easily, and love, away from enticement, intimidation, and power.
Persuasion and influence in language 
The language dictionaries expressed in the word persuasion the state of establishing consent, approval, and submission to the opinion skilfully without intimidation or intimidation, while the word influence was used in the dictionaries to express the ability to subject the other to an effect by causing an impact in himself, and making a strong feeling followed by a move Emotions and their interaction.
Persuasion and influence idiomatically.
defines persuasion as the art of addressing the audience or their mouths with the aim of getting them to influence them, and it is one of the arts of self-expression, communication of ideas and effective communication with others through discourse based on fluency of the tongue and the ability to express and state and arrange ideas and the flow of meanings and words, and this art differs from person Influence is defined idiomatically as a directed activity that includes communication processes aimed at changing the ideas, beliefs, behaviours, and orientations of people towards a specific goal or behaviour by transforming their opinions and gaining their approval and support by persuasion.
Methods of persuasion and how to influence others.
· The transmitter or source must be completely convinced of the idea he seeks to spread and have deep faith in its goals and principles. As the confusion and mediation in his conviction of his idea reflects the weakness and superficiality of the idea. Which leads to the recipients not being convinced of it or distorting the message itself.
· Avoiding generalization and inclusiveness, preserving the relativity of meanings and limiting words to clear and specific words aimed at interpreting the idea and showing it as a primary goal in the dialogue without being distracted by generalities.
· Avoiding arguments, arguments, and explosive bullying of opponents. The owner of the idea is responsible for conveying it with friendliness and benevolence, away from exclusivity and celebration of the ability to prove, and he must establish the argument with evidence, facilitation, winning hearts, and support instead of antagonizing it.
· The persuasive recipient is informed of the result in a clear and understandable manner, and he also needs to know the justifications for its adoption, its advantages and the reasons on which it is based. Accordingly, the source is responsible for analysing the dialogue into logical premises that explain the strength of data and facts, and present final results that make the difference in realizing
· It is not important for the interlocutor to prove that he is right, but rather for everyone to reach a real and logical conclusion free from personal victories and competitive bullying.
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What is design thinking and what are its importance, stages and basic principles?

Design thinking is an approach used for practical and creative problem solving. It draws heavily on the methods and processes used by designers (hence the name) but has evolved from a range of different fields - including architecture, engineering and business. Design thinking can also be applied in any field; It doesn't have to be design specific.

The Four Principles of Design Thinking

The Human Rule: Regardless of the context, all design activities are inherently social, and any social innovation will bring us back to a "human-cantered point of view."
The Rule of Ambiguity: Ambiguity is inevitable, and it cannot be removed or oversimplified. Experimenting with the limits of your knowledge and ability is crucial to being able to see things differently.
Redesign rule: All design is redesigned. While technology and social conditions may change and evolve, basic human needs remain unchanged. We are essentially re-designing the means to meet these needs or only to achieve the desired results.
The tangibility rule: Making ideas tangible in the form of prototypes enables designers to communicate them more effectively.

The five stages of design thinking

Based on these four principles, the design thinking process can be divided into five steps, or stages, according to the Hasso Plattner Institute for Design at Stanford University: Empathy, Define, Reflect, Prototype, and Test.
The first stage: empathy
Empathy provides the critical starting point for design thinking. The first stage of the process is to get to know the user and understand their wants, needs, and goals. This means observing people and engaging with them to understand them on a psychological and emotional level. During this stage, the designer seeks to set aside his assumptions and gather real insights about the user. Learn all about the key empathy-building methods here.
The second stage: selection
The second stage in the design thinking process is devoted to defining the problem. You will collect all your findings from the empathy stage and begin to understand: What are the difficulties and obstacles that users face? What patterns do you notice? What is the big user problem that your team needs to solve? By the end of the definition phase, you will have a clear problem statement. The key here is to frame the problem in a user-cantered way
Once you put the problem into words, you can start coming up with solutions and ideas - which brings us to the third stage.
The third stage: the idea
The third stage in the design thinking process is where creativity happens, and it is important to note that the thinking stage is a no-judgment zone! The designers will hold brainstorming sessions in order to come up with as many new angles and ideas as possible. 
Fourth stage: prototype
The fourth step in the design thinking process is about experimentation and turning ideas into tangible products. A prototype is basically a scaled-down version of the product that includes the potential solutions identified in the earlier stages. 

Fifth stage: testing
After prototyping comes user testing, but it's important to note that this is rarely the end of the design thinking process. In fact, the results of the testing phase often led you to the previous step, providing the insights you need to redefine the original problem statement or come up with new ideas you haven't thought of before.
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