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INTRODUCTION


The report aims to analyse the need of community engagement and how the organisation can achieve their goals and objectives. This shows that, there is requirement of the key potential areas that require effective strength and weakness of the society. The participation of the people gives them value and courage to stand for themselves. Every individual needs to be responsible towards their society and be ready to make efforts for their welfare. For that instance, there is requirement of key benefits of stakeholders which will encourage and boost awareness among society. Many issues are faced by the people which could not get solved by any legislative practices (Lardier and et.al 2018). For that Instance, the charitable organisation plays crucial role in giving relaxation to society by meeting with their needs and requirements. This report is going to reflect on the key practices of Marie Curie foundation. It is  It will be done through analysing their collaborative strategies and use of social media platforms to engage stakeholders. Also there will be demonstration of the necessary activities and practices which needs to be taken by the Marie Curie foundation. 

MAIN BODY

TASK

Relationship between the stakeholders and what strategies are suitable for engaging them.

It is crucial to engage the stakeholders towards the organisation in order to take advantage of their efforts and value. It shows that, there is key practices in order to get relevant practice to promote the charitable trust. It is necessary to maintain the relationship with stakeholders to keep them happy and satisfied for long term benefits. Social media is a great platform to reach to the maximum number of people. It helps the Marie curie foundation to connect with different stakeholders not only on local level but they can reach to national level also. Social media is a source to be active in the eyes of public and reflect their practices to the world (Tan, and Apisit-Isariyah, 2018). The more they will be popular, the more people will take participate in organisation initiative. It can be done through reflecting on the approaches used by Marie Curie foundation to   help in accomplishing better strategies and get worldwide engagement. These strategies are described below:


Community meetings: It is a great strategy which is adopted by the Marie curie foundation. It shows that the company needs to conduct often meetings in which all the people and stakeholders will take participate. The main purpose of conducting this meeting is to plan new policies, make strategies and take opinion of others. The Marie curie foundation use social media platforms to conduct online meeting though Zoom or Skype. It impacts on their performance as every stakeholders gets informed about the current requirements and targets of the organisation. These meetings come up with great decisions and better strategies for society welfare. Every person gets opportunity to provide their point of view and be a part of discussion.  It is an effective strategy that motivates the stakeholders by feeling valuable and listened. 


Web based engagements: It is necessary to engage the stakeholders from the perspective of web based system. It shows that, the organisation needs to adopt digitalisation in order to secure their present and future. They use digitalised software to communicate stakeholders. During the time of Covid-19 pandemic, it becomes crucial that there is requirement of effective management and day to day communication. Therefore, web based systems make the online connection possible easily (Christensen, 2018). It is crucial approach to make them informed through social media which is less time taking and cost effective. The diagnosed people are not able to move from one place to another and require mental support at such crucial time. These web systems are a saviour for the Marie Curie foundation to fulfil their goals and work on them believes to fulfil last wish of their patients. 


Launch online campaigns, surveys: As per this approach, the Marie curie foundation is different in their strategy by launching campaigns and surveys. It is a great way to approach people and identify their views. The Marie curie foundation use Facebook, Instagram and their own website to launch their programmes and promote through these channels. This way, they spread awareness among people regarding their initiatives to deliver essential things for people who suffer from diseases. Therefore, in order to create better areas and development of the campaigns, stakeholder’s engagement is necessary. The stakeholders gain utmost trust and confidentiality over the organisation through seeing their efforts. 


Keep stakeholder’s data and privacy safely: In the modern world, everything is become possible in order to achieve better relationship targets with the stakeholders. Therefore, through using social media platforms and digital software, it becomes easy to keep the records of information and their private data (Dumlao,  2018.Shabalala, and Ngcwangu,  2021). It gets kept in the password protected software which gives authenticity and reliability. This shows better responsibility towards the society that will have major impact on maintaining relationships. Not every voluntary sector or NGO can use digital software as it requires much investment. Therefore, they can strengthen their position through setting foundation name globally. 

Sharing relevant content: This is necessary to share relevant content on the digital platforms in order to attract shareholders. The Marie curie foundation has its vision to provide utmost care to ill people. They want to make their left out days more memorable and fulfil their last wish. Therefore, they engage in good content sharing to attract people for long term engagement and ensure unity. This is also an effective strategy to look for the development of Marie curie foundation in response to the global areas. Hence, it is required to carry out best market research to make relevant content which gives some knowledge and information that will be useful for the people. 


All these are the important strategies for community engagement which helps in attracting people through social media platforms. It involves their participation through sharing values, believes and viewpoints. Therefore, it will be easy to ensure many practices to operate in the wide public areas. 

Explore relevant avenues to promote community participation, collaboration, diversity, and inclusion.

It has identified that the avenues are required to promote community participation, collaboration and diversity. Community engagement is all about effectively engage in the society and diversify the cultural factors to promote unity (James, 2019). It enhances the collaborative efforts of the people in order to create better plans and inclusion among the people. There are various avenues which helps in accomplishing targets and mission of the Marie Curie foundation which will assure inclusive practice for the people. In Marie Curie foundation, communication is a key to engage people within one community and make sure that, all people are aware about their rights and potential (Huang, and et.al 2020). In order to assist the and ensure better practices for creating stakeholder engagement is to take proper decisions. In order to develop the community participation, it is vital to analyse their needs and wants. It is creating better engagement of the community participation which undertake collaborative efforts. The Marie curie foundation creates better development for their patients through providing them necessary facilities and in accomplishing their targets. In order to promote community engagement, there are some avenues which will lead to enhance the key opportunities for overall findings. It approaches the vital behaviour in achieving the targets to provide health facilities. 
Stakeholders: They are the key people of for the organisation which believes in delivering health and safety services. These people have various opportunities to contribute in the business through giving funds, provide their opinions and experts guidance and achieve the targets of the company. The stakeholders are creating better impact on the productivity and profitability of the organisation. The Marie curie could become the top NGO firm who delivers health and safety facilities and help people who are in need. This could be done through having appropriate resources, equipment’s, professional staffs and funds and investments. Stakeholders includes all these people who are connected with the firm and even have minimal responsibilities towards it. The success of the organisation is based on the stakeholders’ involvement. The Marie curie have their list of stakeholders which includes government, charitable institution and ascertaining vital needs to encourage better responsibilities. It is necessary to involve the point of view of each stakeholder to take decisions which will be beneficial for long term sake to the organisation. It demonstrates the ability to ensure great powers and concerns towards the company. 
Practice of Inclusion: As per this area, inclusive practice is all about giving an equal treatment to all the people. the charitable organisation is meant to provide welfare to each and every person irrespective of any discrimination (Swanberg, and et.al 2018). This shows that, people tend to get all the facilities in fighting with health diseases. It influences on the basis of the key practices that will include the targets to achieve. This should be demonstrated on the basis of the practices that in included by the roles and factors which will helps in provide better services. This shows the kindness and diversified behaviour on the various roles and responses. The Marie curie will work on to solve the problems of community for solving any type of harassment, lack of funds to get treatments and suffering from mental disorders. All the combination of inclusive practices has direct impact on the community engagement. It reflects on the appropriate findings of the key potential activities. The practice of the inclusion describes the effective engagement of vital audience. This describes the activities that will promote the active behaviour of the people towards cultural aspects. It demonstrates the necessary influence on the active participation. 
Socio-culturalism: As per this factor, there is requirement to support social behaviour which includes key attitude and behaviour of the community. Social culture reflects the different people which belong to same society and require equal treatment. Social perspective is important to look for giving facilities with the viewpoint of every individual of society. It is also known as the contribution which society makes to an individual development. It includes the feelings, attitudes and beliefs of the religious class people, wealth distribution, business and health safety. The Marie curie foundation makes sure that they give contribution in providing health care services through creating awareness among people (Satar,  2019). The foundation keeps focus on the social values to the people who are suffered from many diseases. This shows key factors towards engaging community to do good practices. It enhances the efficiency of Marie curie foundation to provide good treatment. 
Multi-culturalism: As per this factor, it promotes culture practices that includes different talent, beliefs and values (Johnston, and et.al 2018). There are key practices to involve with different people and make them united to together effort in the society. Social values and work ethics are necessary to launch their campaigns. It impacts on multi culturist factors which is vital for the growth of Marie curie foundation. 
CONCLUSION

The report has concluded that, community engagement is a vital factor which is necessary to engage the people towards welfare of others. It has believed that, the society can only be uniting together when every individual keen to adopt different culture. Therefore, it analyses the areas of concern which society require to solve their problems and issues. Community can be developing effectively to make sure that, there will be key aspects of delivering vital importance of the programmes and campaigns. Therefore, it is necessary to emphasize on the relevant society development through using social media platforms. 
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