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 Hotel standards, reputation management, building and retaining customer loyalty

Hotel standards refer to both the operational standards (such as staffing, guest amenities, advertising, etc.) and the physical standards such as the quality, condition, and utility of the fixtures and leased personal property, that ensures the hotel and all of its facilities and activities are operated in the same manner as is customary and the usual in the operating of a first class hotel and in any case, that will provide such facilities and service.
In an article by askurite, G. Powell says ‘’standardization for hotel chains is a fundamental strategy to attract and retain travels, hotel service standards can provide a sense of professionalism, and at the same time, they can evoke a sentiment of familiarity.’’
[bookmark: _Int_EEpm5xWa]Furthermore, what is brand consistency? The process of maintaining aesthetic uniformity throughout all of the company's output is known as brand consistency. to guarantee is known as brand consistency is presented in a consistent and recognised manner, this calls for the consistent use of logos, typefaces, colours, and other visual elements.
Branding is crucial for both digital and offline media, to ensure that your business is portrayed in a professional and appealing manner. This can apply to anything you might produce as a business not only hotels, such as websites, emails, advertisement reports and so on.
There are lots of benefits that come from brand consistency, brand recognition results from brand consistency. This makes it more likely that customer will recognise your hotel right away,  customers are more likely to trust and be loyal to you when your  branding is consistent and your identity is powerful and its crucial to maintain brand consistency to set your business apart from the competition, customers frequently focus their judgements on looks in a highly competitive market like the hotel industry.
On an article by Forbes, W. Arruda says ‘’branding is key to differentiating yourself from the competition, but if you do not build your brand promise around reality or consistency live up to it, your branding efforts are pointless’’.
[bookmark: _Int_wBxZkmRZ]If we ask ourselves the question do all hotels have the same standards? no all hotels have different standards, it all comes to the business itself and what it represents.
[bookmark: _Int_A5VrAFuz]Monitoring and influencing how your hotel is viewed online are the main goals of hotel reputation management. Monitoring reviews websites, participating in social media, optimising your site for search, and many other things are all part of it, to put it in another way, maintain a positive internet reputation for your hotel is really important so its overall business.
On an article by customer-alliance, M khan says ‘’in the competitive environment of the hospitality industry, online reputation directly affects sales volume, effective hotel reputation management helps you secure a competitive advantage.’’ 
In an article by Hospitality world P. Goswami says ‘’about 49% of customers demand a minimum four-star rating before choosing a hotel’’ so that is just how important and useful are reviews online.
Reading the guest reviews not only helps the hotel improve their services but also satisfy the guest, a bad hotel guest experience could have a range of effects on a property's success, a hotel guests with a complaint can create a long-lasting impression, whether it can be by rising an alarm while on the resort or by hurting your ranking with an negative internet review.
Successful hoteliers and industry experts place a high priority on managing customer complaints professionally because they are aware of the negative effects and impact that an unresolved guest issue can have on an hotels performance. 
[bookmark: _Int_e7vUAYtZ]On an article by trustyou, L. Bodiu says ‘’actually paying attention to what your guests have to say is the key to improving not only your hotel reputation but also the internal operations that you struggle with’’.
In another blog by Hotelogix, P. Bhatnagar says ‘’Guest expectations in hospitality, today, is higher than ever and there are serval factors be hide this, technology plays a huge role in making them more aware and connected than before’’. 
[bookmark: _Int_866nNoR3]Hotels can build customer loyalty in a lot of different ways like, meeting the expectations the guests have, providing immaculate customer service to the guests, like I said previously give guests feedback on their reviews, and build a relationship with the hotel guests that come and go. The purpose of this is to gain and keep the customers and keep them coming back to your hotel.
[bookmark: _Int_C1rdtkYg]On an article by Cvent B. James says ‘’ business may offer rewards for loyal customers in attempt to capture their continued business’’.  An example I can give is hotel Marriott, they developed a loyalty programme called ‘’Marriott Bonvoy’’
The purpose of Marriott Bonvoy is that you can earn rewards by earning points for nights spent in their hotels etc, credit card spending at the hotel and tours and activates but also the customer can also use these points on hotel nights, flights, car rentals, concerts, shopping and gift cards so as you can see there are loads of benefits as a hotel guest with joining a loyalty programme for a hotel.
[bookmark: _Int_ISRmg1zC][bookmark: _Int_HLI4FAtj][bookmark: _Int_U1IldkRx][bookmark: _Int_W1uTnMFq]Another hotel that has a loyalty programme is Hilton Hotel and it is called ‘’Hilton Honors’’ and it is one of the biggest loyalty programmes within the industry, it is somewhat similar to Hotel Marriot’s programme and by that, I mean like earning points with booking nights and more, Hilton’s loyalty programme Hilton horons says ‘’As a Hilton Honors member, you'll receive exclusive perks when you stay at our more than 7,000 hotels around the world – including amazing resorts, luxury and boutique hotels’’. I would definitely say Hotel Hiltons ‘’Hilton Honors’’ is more expanded and well done and also even more beneficial than Hotel Marriot’s ‘’Marriott Bonvoy’’. 
On a blog by upgraded points, A. Miller says ‘’ your free membership grants you access to benefits at Marriott properties’’.
What recommendations I have for hotels regarding market trends are to firstly promote your hotel on social media because no matter what age everyone is on social media so what I am saying is to put up advertisements on the internet even if it is as banners on websites etc or as no more than 16 seconds clips of your hotel commercial because the public in general do not like long advertisement clips, an example I can give is an advertisement clip in 2021 everyone knew was hotel trivago's which was a 16 second advertisement video, from my memory and also others memories I can remember you would see hotel trivago's advertisement all over YouTube( a video streaming platform).
[bookmark: _Int_dDLKrwTy]The obstacles that some hotels face are I would say is competition, there will always be competition between hotel the companies because they all have the same goal which is to gain customers and be the most known and unforgettable hotel. 
On an article by Boutique hotelier, E. Crowe says ‘’TikTok, the Wildy popular app which sees users share videos that are between 15 seconds to 3 minutes, is set to be utilised by hoteliers to attract new customers’’. I think TikTok is perfect for hotels to promote their hotels on, because over a billion people use it according to google and the people who mostly use it are the younger generation, so it is a perfect time to appeal to the new generation and attract new customers.
[bookmark: _Int_ARUasYWJ]In conclusion, hotels need to look at the latest trends and strategies in order to be a successful hotel.
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