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	Student Number
	2107610
	Student Name
	Maria may dale 

	

	Website Chosen 
	Hollywood bowl

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded super quickly and smooth it was noticeably clear and vibrant with no buffering or glitching. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
yes, it holds many sub-pages every page features a clear top navigation menu. This includes buttons like “Book now” that direct users straight to booking sections and links within pages, such as “find your nearest centre.” Structured headings and categories further organise the content, making it easy to navigate between different sections of the site.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book directly through the website. The site features “Book now” buttons across multiple pages and allows customers to select a location, date and time, and number of players. Bookings can be done online using various payment methods. The terms confirm that users can “make bookings using our websites.”


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

While the website is functional, several improvements could enhance usability.
[bookmark: _Int_AwXyx6zh]First, simplify navigation. Some information is spread across multiple pages, and a search bar or clearer menu categories would help users find it faster.
Second, improve the booking flow. Streamlining the booking system with fewer steps and adding a progress bar would help users understand their booking progress.
Third, optimise for mobile. While the website is accessible on mobile devices, improving the layout and speed would enhance the overall user experience.
Fourth, display clearer pricing. Prices vary by location and time, which can be confusing. Displaying example prices upfront would improve transparency.
Finally, improve the account system. A more centralised account and login system would make repeat bookings easier.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is visually appealing and modern, with a clean layout, clear headings, and well-organised sections. The use of spacing and structured menus makes it easy to read and navigate. On a computer, the site appears more spread out with a full navigation bar and larger images. On a mobile phone, the layout becomes more compact, with a menu icon (hamburger menu) replacing the full navigation bar and content stacked vertically. The website is designed to work across different screen sizes, ensuring it is still usable and readable on both devices. 


	Question 2b -  How does the website use imagery, video, and colour? 


	Answer:  The website displays bowling, food, and entertainment with high-quality imagery, creating a visually engaging and appealing experience for customers. Images highlight activities venues and offers while videos promote the fun and social atmosphere. A bright and vibrant colour scheme featuring blues reds and neon-style colours reflects the energetic environment. Contrasting colours also enhance readability and accessibility. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website lacks a prominent live chat tool, instead offering contact forms, FAQs, and email/contact details. While these options are helpful, a live chat feature would be more effective. It would provide instant responses, improve customer support and booking enquiries and enhance user experience, particularly for quick questions. Therefore, the current system is functional but less efficient than live chat support.


	Question 2d – How effective are the social media links on the website?


	Answer: The website features social media links like Facebook, Instagram and Twitter which are effective for several reasons. They keep users informed about offers and promotions build brand engagement and trust and provide alternative contact methods. However their effectiveness hinges on visibility and activity. Placing them clearly in the header or footer makes them easy to access and useful. Overall, the social media links are effective but could be improved by making them more prominent and encouraging user interaction through call-to-action buttons.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Click on “offers”, “parties” or “games” in the subheadings at the top of the website to find what you’re looking for. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Yes, they’re clearly listed at the bottom of the page and are all fairly recently updated, about a month or two. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website is very well presented and at a pleasant high quality. I would highly recommend this company as I have been there many times and it is an amazing activity place for dates or large family and friend groups. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
 It’s not as clear as it could be. For example, you must scroll down and click “Book Now” to go to another page just to see the price list.


	Section 4 – Search-ability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Arcade 

	
	3. Activities

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, they do and are particularly important. They give people the opportunity to thoroughly explore all the information and services on the website before making a full commitment or decision, even just for a new learning experience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I believe the price list should be as easily accessible as the subheadings and reviews.  Navigating to a separate page after clicking “book now” can be time-consuming and inconvenient.
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