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[bookmark: _Toc129260063]Executive Summary
This report offers a summary of the cultural differences and similarities that exist between the United Kingdom and India. For the purpose of examining the cultural differences between the United Kingdom and India, the cultural dimensions theory developed by Hofstede will be used. In addition, the report offers a list of things that should and should not be done when it comes to serving Indian guests at the Premier Inn Hotel, including tips on communication, respect for cultural traditions, and sensitivity to dietary and religious requirements.
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In today's increasingly globalised world, cultural awareness is an essential skill for those who are working in the hospitality industry (Mkono, 2020). The Premier Inn Hotel extends a warm welcome to guests from a wide variety of countries and cultures. The staff of the Premier Inn Hotel are required to be aware of the cultural differences that exist between these two countries to deliver the best possible experience for their guests. In this report, a comparison of the cultures of the United Kingdom and India is made using Hofstede's cultural aspects theory, and the employees of Premier Inn Hotels are offered guidelines on how to best serve Indian guests.


[bookmark: _Toc129260065]Host Country (UK)
A nation's culture is comprised of its history, traditions, and people. There is a wide range of racial and ethnic backgrounds in the UK. The people of this country communicate with one another using mostly English. There are other languages are spoken such as Welsh, Scottish Gaelic, and Irish. Holidays such as Christmas and Easter, as well as Bonfire Night, are celebrated all throughout the country. To welcome someone formally, people of the UK shake hands or nod their heads. The people and the history of the UK have given rise to a varied cultural landscape (Klemm, 2021). Premier Inn Hotel is one of the renowned hotels in the UK. The hotel is happy to have guests from other countries and treats them very well (Premier Inn, 2021). 
[bookmark: _Toc129260066]Guest Country (India)
The long and eventful history of India has had a significant impact on the country's culture over the course of many centuries. Cultures flourish in India, and the nation celebrates a large number of festivals throughout the year that highlight the variety of languages and cultures found there. In spite of the fact that India is home to a large number of diverse regional cuisines and culinary traditions, the country's food is famous the world over for its robust flavours and aromatic spices (Arabandi, 2019). Depending on the culture, a greeting may take the form of a hard handshake or a hearty round of namaste. The whole of Indian culture may be summed up as an ever-evolving and mind-blowing mixture of artistic expression, musical expression, cuisine, and religious observance.
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Hofstede cultural dimensions are an excellent way to analyse a country’s culture. Here is an analysis of the UK’s and India’s cultural differences:

Figure 1: Hofstede Cultural Dimension Scores of the UK and India, Source: (Hofstede Insights, 2022).
Power Distance
With a power distance score of 35, the United Kingdom demonstrates a preference for equality and intolerance of extreme power imbalances or hierarchies (Arabandi, 2019). In contrast, India receives a 77 on the power distance scale, suggesting that its citizens are more likely to tolerate and anticipate significant power inequalities and to submit to those in charge.
Individualism
The United Kingdom scored an 89 on the individualism scale, which indicates that its citizens place a premium on personal freedom and independence and that they are more likely to put their own interests and desires ahead of those of the community (Peterson, 2019). By comparison, a score of 48 for individuality in India suggests that its citizens are more likely to value social cohesion and mutual aid (Eaglen, 2020).
Masculinity
The United Kingdom gets a 66 on the masculinity scale, suggesting that its citizens place a premium on aggressive behaviour and conventional gender norms (Peterson, 2019). A score of 56 on the masculinity scale indicates that India places a comparable focus on conventional gender norms as the United Kingdom, but with considerably less emphasis on aggression.
Uncertainty Avoidance
With a score of 35 on the uncertainty avoidance scale, the United Kingdom indicates that its citizens are at ease with ambiguity and change, and are more likely to take risks and be innovative (Smith, 2022). Similarly at ease with ambiguity, but somewhat less risk-averse and innovative than the global average, India receives a score of 40 on uncertainty avoidance.
Long Term Orientation
The United Kingdom received a 51 on the scale measuring long-term orientation, suggesting that its citizens are more concerned with the here-and-now than with the far future (Cecil and Wang, 2019). India has a long-term orientation score of 51 which is the same as the UK.
Indulgence
The United Kingdom got a score of 69 on the indulgence scale, meaning that its citizens like indulging in hedonistic pursuits including seeking out and partaking in enjoyable activities and placing a premium on their own personal time for the sake of creative expression (Caton, 2018). With a score of 26 on the indulgence scale, India shows a low emphasis on pleasure and leisure time, but slightly less emphasis on self-expression (Bowen, 2019).
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	Do’s
	Don’ts

	· Welcome visitors with “sir” or “madam” and with a smile.
· Show respect to their cultures and customs
· Provide vegetarian alternatives and avoid beef and pork to satisfy visitors' religious constraints.
· Provide towels and pillows before visitors ask.
· Avoid touching visitors or their things and remove shoes before entering rooms.
· Provide enough information about hotel facilities and services
· Be flexible with check-in and check-out
	· Avoid complex language 
· Do not interfere in their privacy
· Hotel staff should not discuss sensitive topics
· Do not force them to make quick decisions may be rude.
· Don't assume all visitors are religious or culturally similar.
· Many Indians don't speak English, so don't criticise their English.
· Do not make assumption about their budgets and objectives



Table 1: Do's and Don'ts (Own)
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In conclusion, it can be said that understanding and respecting cultural differences are essential in the hospitality sector, especially when dealing with visitors from other countries (Bowen, 2019). To ensure that all guests at Premier Inn Hotels should be appreciated and respected throughout their stay. Moreover, it is crucial for all employees to have the skills and resources they need to properly serve guests from diverse cultural backgrounds.
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Recommendation for Staff
· All the staff of the hotel should be sensitive to cultural differences: Because India is a country with a rich and diverse cultural heritage, it is essential that Premier Inn Hotel staff are aware of and sensitive to these differences.
· They should communicate effectively as it is key to creating a welcoming and comfortable environment for Indian guests. Hotel staff should speak clearly and avoid using slang or idioms that may be unfamiliar to guests.
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Hofstede Cultural Dimension Scores of the UK and India

UK	
Power Distance	Induvidualism	Masculinity	Uncertainty Avoidance	Long-Term Orientation	Indulgence	35	89	66	35	51	69	India	
Power Distance	Induvidualism	Masculinity	Uncertainty Avoidance	Long-Term Orientation	Indulgence	77	48	56	40	51	26	
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