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Tasks in the order I received them: 
Task One: Manifesto =  words 

Task Two:  =  words 
Task Three:  =  words





















Manifestos:
1. Cake always an option when art making. Guilt not included
2. Never write a manifesto again
3. Anyone who does art to become famous and rich are probably unreasonable and unlikeable.
4. Don’t make anyone else follow these rules, they are for me only. Don’t take it seriously
5. Use art to communicate your feelings and use art to help others do the same
6. Get rid of the right and wrong dynamic within art. Who says what’s right and wrong?
7. Constructive criticism to completely overrule negative comparison
8. Treasure the process of the art making over the outcome of your makings.







2.  Never write a manifesto again

This manifesto is not intended to be political and will not suit everyone. This future is not in need of more critics or offending comments. Manifestos are outdated and could offend its readers by its absolute values and beliefs. ‘Traditional methods of communication don’t resonate with this new generation of workers. (Gen Z and Millennials) We need to find creative ways to connect with them and speak to their values and aspirations.’ (Ellenberg 2022)
Therefore, I think manifestos have had their time. They are no longer valid and might upset some one within this era. An artist manifesto is ‘laying out a series of aims and beliefs which you hope to stick to’ (BBC Radio 4 - Manifesto!, Series 1, Seize the Future, 2017) which in an ever-changing, fast paced world that we are living in is hard to stick to. Change and adaptation is how artists stay relevant and ethically correct compared to sticking to rules that quickly become outdated. ‘In other words, the manifesto is a personal or even handwritten statement intending to shock, inspire, or offend.’ (Redding. Dan 2010) With politics and world affaires being so all consuming in a digital era where you can see anything and everything at the click of a button, artist manifestos are no longer a standout ‘outrageous’ piece of work. They simply become lost in the noise of chaos and disorder. They are no longer serving a purpose in 2022. In the 1900’s manifestos helped artists become “a public figure as a result of, not prior to the publication” of a manifesto. (Perloff 1986) which for good or bad encouraged a bigger and wider audience to their visual artwork. In 2022, becoming a ‘public figure’ by speaking one’s opinions is risky and most likely detrimental to one’s artwork, reputation and wellbeing.
Which leads me onto my next point to discuss:
3. Anyone who does art to become famous and rich are probably unreasonable and unlikeable.
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BANKSY, 2018. Banksy piece immediately shreds itself after being sold for $1.1M.
‘Our ancestors knew the arts were synonymous with survival…’ before the concept of money or fame. Humans ‘created art to communicate emotions, our passions, jealousies and our enduring conflicts’ (Nathan 2008) to one another, to an audience who we want to reach. In 2022 with a new digital era, communication can cross countries, languages and knowledge easily which with it brings identity. This is a good thing when it comes to showing the world an art piece that is meaningful for more people than just those that can reach it in person but when the artist or movement uses this identification and spotlight to point fingers, thrust ideologies and take money for themselves this popularity is misused. The delicate use of art as communication gets distorted with people getting greedy and changing the context in which the art sits. For example, Banksy, a famous unknown street artist wants to stay unknown to stop his work being interfered with by popularity and fame. His work has more depth without being corrupted by his fame and riches. Therefore, he as an artist in my opinion is a nice person. 

8. Treasure the process of the art making over the outcome of your makings.

When you take away the pressure of an outcome, a product, then the process of artmaking in itself is therefore therapeutic and helps to connect the mind body and soul through movements, processes, reflection and discussion. Liebmann (2004) says “the philosophy of Art Therapy embraces the idea that all art expression is acceptable. The purpose is not to make great art.” This is when art’s natural creative, exploratory features become therapeutic, taking away deadlines or judgement. K. Patel (2022) suggests these natural traits of art is what can ‘build self-confidence and resilience in someone which, are important life skills for all ages and abilities.’
Another quote to support the importance of the process of art making is ‘most art therapists are more interested in helping the person who makes the art to come up with his/ her own interpretation’ Malchiodi (2007). This push towards imagination, understanding and self-expression is not focused on how ‘good’ the final product looks but what it means to the art maker. 
An example that Ellie Strange, an art psychotherapist, gave during an interview with Aimee Rayer (2022), was when one might ask a client why they chose a red pen over the blue pen leading to a helpful discussion of more importance than the actual outcome of the artwork in order to help find the subconscious context to unhelpful habits and behaviours. This then allows the client and therapist to explore the meaning of their actions in a safe, visual way together to improve wellbeing. 
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