




AI Statement 
 
 
I confirm that I have not presented any AI generated materials as my own work. 
 
I confirm that I have copies of my drafts, notes, and other resources I used, which I may be asked to provide in evidence. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Digital Skills for Personal and Professional Growth 
Task 1 and Task 2 
Module Code: BMSW4008 
Lecturer: Philippa Fitzgerald 
Student: Syed Muktadirul Hussain 
Student ID: 2408771 


Table of Content
 
Task 1:
 1. Introduction and project overview
 1.1. Questionnaire creation and Data collection
 2. Data analysis and Key insights
 3.1. Dine-in vs Takeaway preferences
 3.2. Spending range and perceived value
 3.3. Key choice factors: Quality, Taste and Service
 3.4 Audience segmentation: who visits and with whom
 4. Website creation and SEO strategy
 5. CANVA Marketing materials
 6. Summary of the analysis
 7. References
 
Task 2:
 1. Essay on importance of Excel in the Digital Era
 2. References 
 




Task 1

1. Introduction and Project Overview
This project combines market research, data analysis and digital content creation to support a small business idea: a Jaipur Indian Restaurant concepts offering both sit-in dining and takeaway.  Mixed methods are used for data collecting and analysis to meet research goals (Al Saadi, M., 2025).  The goal is to utilise customer insights on Indian food preferences, dining frequency, spending levels, and restaurant selection variables to create a simple two-page website & marketing materials.
There are four main parts to the work: making & sending out the questionnaire, analysing the answers, using the results to make a website and CANVA materials, and writing an analysis report that clearly connects the data to the final business and design decisions. To give a business a competitive edge, it’s important to know how to use data analytics to make decisions better (Li, et al 2022)
 
2. Questionnaire Creation and Data Collection
 
The first step was to design a market research questionnaire using an online tool called Microsoft Form. In a research project, a questionnaire is crucial for gathering useful data about the topic (Taherdoost, H., 2022).
This questionnaire focused on preferences of people who eat Indian meals. The survey contains 11 questions, mixing multiple choices, single-choice, and others option. Questions were based on the Jaipur Indian Restaurant questionnaire I already drafted, including:
· Frequency of going for an Indian meal (weekly, monthly, seasonal, yearly, never) 
· Preference for takeaway vs sit-in vs both 
· Preferred spice level and dietary preferences (vegetarian, non-vegetarian, vegan, halal, gluten-free, other) 
· Willingness to travel (e.g. 15-20 minutes, 25-30 minutes, 35-45 minutes, other) 
· Usual spending range on an Indian meal (e.g. £10-£20, £25-£30, etc.) 
· What matters most when choosing a Jaipur Indian Restaurant (price, portion size, quality, service, taste, menu variety, other) 
· On-site facilities (free parking, step-free access, kids-friendly zone, etc.) 
· Who they usually go with (family, friends, colleagues, others) 
Some questions may utilise Likert scales to measure opinions more precisely by rating agreement or importance from strongly agree to strongly disagree. The Likert scale is well known as an easy and reliable scaling approach with which it is possible to evaluate and comprehend respondent’s perceptions (Tanujaya et al 2022).
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Figure 1 Survey Results: How often do you go for an Indian meal? 
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Figure 2 Survey Results: Do you like Takeaway options more or Dine in Restaurant?
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Figure 3 Survey Results: What type of Indian food do you prefer? 
 
[image: ]
Figure 4 Survey Results: How far are you willing to travel for a Indian meal? 
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Figure 5 Survey Results: Do you like trying new restaurants every time you plan for an Indian meal? or it has to be same one? 
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Figure 6 Survey Results: Who would you most likely to visit an Indian with? 
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Figure 7 Survey Results: Roughly how much would you will to spend on your Indian meal? 
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Figure 8 Survey Results: When choosing an Jaipur Indian Restaurant for a meal, what matters the most to you? 
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Figure 9 Survey Results: Which on-site facilities matter the most when choosing your Jaipur Indian Restaurant meal? 
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Figure 10 Survey Results: What is your main preference on meal choice while going for an Indian? 
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Figure 11 Survey Results: Which course in the Indian meal you like the most ? 
  
 



3. Data Analysis and Key Insights:
After collecting the answers, the survey platforms generated graphs and summary tables (bar charts, pie charts, and response counts), which was exported as portfolio screenshots. The research focused on 3-4 key questions that provided the most valuable information about the business idea and website. The length and quantity of questions in a questionnaire indirectly influence the response rate, which is an important element is assessing the quality and validity of survey results (Sharma, H., 2022).
 
 
3.1 Dine-In vs Takeaway Preference
One key question asked if respondents favoured takeaway, sit-in or both. A significant percentage of respondents chose both, with the remaining respondents choosing either sit-in or straight takeaway, according to the possibility but accurate data. This comes with wider changes in the food sector where both dine in and off premises consumption (takeaway and delivery) have become everyday components of people’s lives.  People choose their meals at restaurants differently than they do at homes (Greene et al 2024).
 
3.2 Spending Range and Perceived Value
Another significant question was how much customers were willing to pay on Indian meals. Most responders chose £10-£20 or £25-£30, indicating a mid-range casual eating expectation rather than ultra-low budget or premium fine dining. This matches the industry research which suggests that value isn’t only judged by its price but also by portion size, quality, and overall experience. Food looks more appealing when it has symmetry, form, freshness, glossiness, and dynamic presentation (Głuchowski et al 2024).
 

3.3 Key Choice Factors: Quality, Taste, and Service
When asked which feature are most important when choosing an Indian restaurant, most respondents said quality of food, flavour, and customer service, with fewer saying price alone. This is consistent with research that suggest that restaurant customers are more concerned with the eating experience, including flavours, service, and atmosphere, than with getting the cheapest meal possible. Customers satisfaction is seen as one of the most important signs of a successful business. Food quality, cleanliness, service speed, and price all play a big role in how satisfied customers are with a restaurant (Kim et al 2022).
 
 
3.4 Audience Segmentation: Who Visits and With Whom
The question about who respondents generally visit (family, friends, colleagues, others) helped identify audience segments. If most respondents chose family and friends, the concept could focus on being a social, family-friend’s environments rather than a formal business venue. People eat less when eating with strangers than when eating alone, but more when eating with family and friends (Higgs et al 2022).
 








4. Website Creation and SEO Strategy
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Figure 12: Web page – 1
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Figure 13: Web page - 2 
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Figure 14: Web page - 3 
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Figure 15: Web page - 4 




5. CANVA Marketing Materials
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Figure 16: CANVA Marketing Materials 
 
 
6. Summary of the Analysis
 
The primary goal of the analysis report is to demonstrate how the raw data from the questionnaire is transformed into concrete business and design decisions.
· Key Questions Analyzed: 
· Dine-in vs takeaway preference 
· Willingness to spend per meal 
· Most important factors in restaurant choice 
· Who respondents usually visit with 
· Trends and Significance: 
· High demand for both sit-in and takeaway leads to a hybrid service model and prominent mention of both options on the website. 
· Mid-range spending expectations shape menu pricing and promotional messages, positioning the restaurant as great value rather than “cheap”. 
· Focus on quality, taste, and service influences visual branding, tone of voice, and customer promises across the website and CANVA materials. 
· The dominance of family and friend groups as visitors drives a family-friendly, social atmosphere, which is communicated through images, language, and website structure. 
It is a comprehensive approach to collect, analyse, and utilise data to gain actionable insights and make informed business decisions (Bharadiya et al 2023).
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Task 2:
 
Nearly all organisations in the digital age rely on the data for decision making, performance monitoring, and future planning. Despite being 40 years old, Microsoft Excel is still one of the most used programs for these uses. One of the popular tools for teaching & practicing statistics in both colleges & universities is Excel. Faculty & students can readily utilise its statistical summary feature (Gonçalves, R.A).
The digital age demands that data insights be delivered clearly & fast. While dedicated visualisation tools exists, excels charting capabilities are enough for most internal reporting requirements. The users can convert data from tables into professional charts, graphs and graphs, often using sparklines or conditional formatting to emphasise key performance indicators right within the data table. This seamless integration of data processing & visual display speeds up the reporting processes, ensuring that analytical conclusions are easily comprehended by non- technical stakeholders. Results overwhelmingly indicate Microsoft Excel remains the popular spreadsheet application among employers & faculty should carefully consider before modifying Excel training programs or eliminating related certifications (Rebman et al 2023).
For a small business such as a local restaurant, Excell provides an efficient and cost-effective method for managing finances, projecting cash flow & evaluating various strategies prior to implementing changes in the real world.  Using Microsoft Excel for business finance planning helps visualise plan and implements ideas for starting a business. Microsoft Excel is a program that helps you create a business financial planning procedure for a new work (Powell, G., 2023).
Excel is also a valuable resource for financial planning and forecasting. Excel is often used to create cash-flow forecast templates and budget models because it automatically calculates totals, future balances, and what if scenarios. For my small business example, the one-year financial spreadsheet displays month income, expenses, and profit/loss. I can instantly observe how modifying expected sales or costs in the spreadsheet affects the end of year profits. This type of forecast is critical when selecting whether to invest in new equipment, add employees, or run a special advertisement. This Excel forecasting approach is suitable for small businesses with moderate timelines, requiring only a relatively limited number of time series forecasting outputs, where high precision is not critically essential (Rahardja, D).
For my own restaurant business scenario, Excel is not just a calculation tool it is a decision support system. The finance spreadsheet I designed keeps track of monthly dine-in and takeaway revenue, as well as expenses like food supply, employee compensation, rent, and marketing. With formulas that calculate total income, total, expenses, and profit/loss for each month, the owner can quickly determine whether the business is sustainable. If the bar chart shows that certain months have lower income but comparable expenses, the owner may opt to implement seasonal promotions or special deals during those months, Excel facilities the conversion raw statistics into clear financial insights. Excel is a better choice for data visualization because of its user-friendly design and ability to generate attractive and informative graphics (Mahmud et al 2024).
Excel also helps with communication and transparency. The foundation of successful business depends on effective leadership behaviours and communication, which promotes cooperation, understanding, and shared goals (Kfukfu et al 2024). Charts and graphs make it easier to explain performance to partners, staff, or potential investors. A simple bar chart comparing annual income & expenses, like the one in my spreadsheet, can quickly show whether the business is on track or needs adjustments. Because Excel files can be shared via email or cloud platforms such as OneDrive and Microsoft 365, they support remote collaboration multiple people can review or update the same financial model from different devices. An integrated business performance monitoring approach has various advantages, the most significant of which is its capacity to offer actionable information for decision making (Ojonugwa et al).
 
In conclusion, Microsoft Excel continues to be an essential, adaptable, powerful tool for handling the complex issues of any new businesses, even when contemporary cloud-based solutions offer a promising advantage. Microsoft Excel is an essential factor in my own Indian restaurant business. It strengthens digital skills, supports data literacy, and underpins evidence-based decisions in organizations of all sizes. In my small business example, one-year Excel finance spreadsheet is central to planning income & expenses, identifying profitable & risky periods, communicating performance through charts. As businesses continue to become more data-driven, Excel will remain a practical starting point for turning numbers into meaningful strategies. Excel remains a crucial tool in the digital era because it combines data management, financial modelling, visualization & basic automation in one accessible package.

Excel Spreadsheet and Bar Chart:
Spreadsheet and bae chart.xlsx
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10. What is your main preference on meal choice while going for an Indian?
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6. Who would you most likely to visit an Indian with?
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11. Which course in the Indian meal you like the most ?
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3. What type of Indian food do you prefer?
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4. How far are you willing to travel for a Indian meal?
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2. Do you like Takeaway options more or Dine in Restaurant?
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7. Roughly how much would you will to spend on your Indian meal?
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5. Do you like trying new restaurants every time you plan for an Indian meal? or it has to be same
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