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How tech affects daily

Tec
of t

lives and workplace

nnology is becoming more embedded in our daily lives by the minute. Believes most
he employees may have experience with different types of technology and software

in t

ne company. More and more companies are transforming the fundamental training

to digital, such as Employee Onboarding & Training, Predictive Analytics for HR, Virtual

Assistants & Chatbots, Employee Well-being & Mental Health, etc...
(HRD, 2023)
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Al vs Machine Learning vs

Artificial
intelligence (AI)

Classify machines that
mimic human
intelligence and human
cognitive functions like
problem-solving and
learning.

Machine Learning
(ML)

A subset of Al that allows for
optimisation. When set up
correctly, it helps you make
predictions that minimise the
errors that arise from merely
guessing.

Deep Learning
(DL)

A subset of ML and is a
neural network with three
or more layers

Attempt to simulate the

behaviour of the human
brain

(IBM, 2023)



Virtual Reality training

Automobile industry interested in implementing VR solutions?

Safe and no harm
training environment

Increases productivity Better Platforms

and loyalty for Employees

Businesses are able to improve Provide a three-dimensional

the performance of an space, simulating a real

employee in the current working environment,

position or a new employee . especially for fast moving
vehicles.

(Velichko, 2018) (Meta, 2023)

Employees can start practising
skills in a safe environment
from the very beginning of the
training.

(Velichko, 2018)



How BMW Group transform to the business

“Al for everyone.”

Not only for the customer but also for
every employee.

e Vehicles

e Customer service

e Staff training

e Human resources management

e Safety control

"Artificial intelligence is an important part of the digi-

tal transformation at the BMW Group and thus one of ,
the pioneers for inspiring and intelligent customer Based on deep learning BMW Group

experiences.” provides simulation training for customers
and employees before on the road.

Peter Lehnert
Vice President New Technologies, Research and Innovations Digital Car

(BMW Group, 2023) (Intel, 2023)



VR new avenues in BMW

i Focused on exploring the application of VR
technologies and VR integration with training,
production, and marketing.

™\
- e Workstation planning

e Training and qualification
e Target/actual comparisons in operations

(BMW Group Press, 2023)



Employee’s
Thoughts

® 1 on 1 coaching in the real world
® Access to unique immersive data

e Understand associate know and
don’'t know
e Adapt the training for continuous

BMW innovates employee improvement
training on safety with e VR based immersive learning aids
Immersive Learning with Strivr our assoclates experience and

(Strivr, 2019) https://www.youtube.com/watch?v=5EAa3H8LP5k engagement at work (Strivr, 2019)



"Responsible Al has a huge potential to create long-
term benefits for all of our customers, employees and
other stakeholders. We are therefore committed to the
advancement of Al driven by ethical principles that

always put people first”

Carsten Sapig,
Vice President Strategy, Governance & IT Security

“Always put
people first”
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Human agency and oversight.
Ensure primacy of humans is
given in Al applications.
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Technical robustness and safety.
Prevent unintended consequences and
errors with robust Al applications.
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Privacy and data governance.
Apply and extend methods for data protection
and data security to Al applications.
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Transparency.

Ensure explainable Al decisions

and communication of usage.

(BMW Group, 2023)
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Diversity, non-discrimination and fairness.
Develop fair Al applications and prevent
non-compliant behavior.
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Environmental and societal well-being.
Develop Al applications promoting the
well-being of customers, employees, partners,
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and our planet.
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Accountability.
Identify, evaluate, report and mitigate risks in accordance

with the measures for good corporate governance.




Business
effects of
generative Al

Based on the survey of 1,000 business
leaders in July and August 2023.

94% of employers believe that will have
an impact on their business. 4% believes

without impact.

9% of companies have fully deployed a
generative Al use case in their organisation

(MIT Technology Review Insights poll, 2023)



Challenges & Concerns

Generative Al implementation challenges
What are the primary challenges your organisation faces in
successfully implementing generative AI? (Rank three.)
(MIT Technology Review Insights poll, 2023)

Understanding therisks
Better understanding our data

Developing use cases

Engaging with regulators or 40%
uncertainty around regulation

Hiring talent or upskilling employees 26%

Determining how it could
help our bottom line
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Creating an overall Al strategy

Developing Al governance policy

Gaining support from
executive team and board

Partnering with suppliers
or customers

Common concerns:

Data Privacy & Security Concerns
Employee Resistance to Automation
Integration Complexity

Cost & Resource Allocation
Overcoming Resistance from
Traditional Processes

Regulatory Compliance

(PixelCrayons, 2023)



“How do you reskill them?”

“How do you help match them to other
jobs?”

“How do you give them superpowers
to do other jobs?”

“A.I. Is an answer. Use
the technology to help do
the transition”

by ethics, guideline, educations, etc
(Fortune Editors, 2023)
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