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1.  INTRODUCTION 


   Marketing is „ the science and art of convincing customers to buy".
Philip Kotler defines marketing „as a proces by witch companies create value for customers and build strong customer relationship in order to capture value from customers in return „ (Kotler,et al,2017)
Simplistically is „art and science to sell".
2. The Role of Marketing 
    The role of marketing in the market economy is indisputable.
Marketing unites the two fundamental function of society, productions and consumtion,directing the entire economic activity to meeting the needs and wishes of consumers.
Marketing is the present participle of the verb „to market” which means buying,selling.
By its essence,marketing tries to treat the world and understand it through its problems,needs and standardsof life. Marketing offers the possibility of suitability of the production of consumtion throughout the realization of the product. 
Through marketing we understand the development of all the activities necessary to ascertain the needs of the market. Product availability planning, physical distribution,product research facilitation.
Marketing is a new optics and conception of the orientation,organization and development of economy activity.
Using marketing by a company assures it a number of features such as:
· knowing the requirements
· responsiveness to market demands
· adaptability of firms
· inventiveness and creative spirit
· maximum efficiency.
3. Marketing Plan
  The marketing plan includes:
· SWOT analisis
· setting goals
· describing marketing stratetegies: a)  segmentation
                                                       b)  marketing mix
   -    adapting the market program
   -    control the effects of the program implementation
  4.  Market Segmentation
Represent the sharing of the market in homogenous groups of clients that respond differently to the mix of marketing and identifying the segments most atractted by the hotel product.
These segments can be diferentiated by:
· geografic position
· psychosocial position 
· demographic position
· behavioral position. 
5. Marketing Mix
  The decision makers are the 4 P's ( Product-Price-Place- Promotion ),althrough they can be 7 P's including People, Physical evidence and Process.
Product 
The product is the fundamental element for customer satisfaction or dissatisfaction.
Hospitality is the way you get customers ( guest ).
The hotel products elements that contribute to customer satisfaction are:
·  price ( tariffs )
·  place where it is located
·  the image of the hotel  ( renowned )
·  facilities offered
·  the solicitude of the staff.
To assimilate the concept of marketing, the company requires timely knowledge of the internal or external environment, and it requires a permanent and consistent activity of collecting,processing and storing highly diverse information. 
6. Marketing Information System 
      The Marketing Information System is made up of: sources of information, computing equipment, information flow and users.
      With these elements, The Marketing Information System comprises on the one hand collecting, processing and assuring the users with information, and on the other hand the transmission of the decisions adopted by the company's executive.
Within the marketing structure,the information is obtained by the company's management either through the marketing departments or directly through the information sistem available to the company. 
If the information from the internal environment is obtained through a careful analysis of the existing statistical data within the company's departments or by collecting them from its own personnel in direct contact with the environments,those from the external environment are collected through direct market research or by investigating external statistical data resources.
    In his Iacob Catoiu card is defines Marketing Information System  „ as a set of specialists,equipments and procedures by which the relevant information necessary for the company's management to substantiate,execute and control decisions is collected,analysed and distributed correctly and in due time ”. ( Iacob Catoiu – Cercetari de marketing, Editura Uranus,București, 2002,pag. 62 )
The design and especially the efficient use of marketing information system presupposes first of all the identification of the sources of information and the establishment of the users and their places in the decision hierarchy,and then tge elaboration of the ways of collecting, processing and storing the information, establising the form and the way of presentation and the delimitation of the routes that will circulate from the time of collecting until their use.
    All these elements make up the marketing information system, whose components are positioned in two planes: 
· the vertical plane 
· the horizontal plane 
   In vertical plane marketing information system is made up of:
· sources of information 
· management system 
· data processing 
· users. 
In horizontal plane marketing information system is made up of flows through which the information circuit from the source to the users is provided.
        ● Source of information are obtained through marketing specific methods and techniques and starting from the objectives of each research. They provide the necessary and usually sufficient elements to evaluate and present the company environments. In a market research, the identification of sources of information, the choice of methods of obtaining, as well as the actual collection of information are distinct and especially mandatory stages. Given the existence of a well-developed information system, the identification is a relatively easy action. This requires, first of all, the inventory of the information needs necessary to substantiate the marketing decission, but also the selection of the components of the firm environment to which they refer.
        ● The management system ensures the storage, processing and putting into use of the information. 
Under the conditions of modern technical calculation,whitout which the management system can not exist,there are wide possibilities for the establishment of some detabases in which the collected information will be stored,as well as some statistical banks and programs,in which an important place it holds mathematical models.
       ● Users are represented by marketing staff,including decision-makers (company leaders and their departments),marketing and operational department who participate in the design or execution of functions.
       ● The information flows actually constitute the horizontal structure of the marketing system, distinguishing mainly three types of such flows: 
- the system of internal reports that provides the circuit of the information obtained from the company's statistical records.
- the system of information obtained by company personnel in the contacts it has with the external environment (here we can talk about the information obtained by consulting specialized papers,discussions with customers, suppliers or distributors of the company).
- the marketing research system, which in fact represents the most valuable flow of the information system. 
       The application and commissioning of its own marketing information system, involves the mandatory completion of at least the following four stages :
1) Preliminary stage
    This implies the adoption of the decision to set up the marketing information system and to obtain,for this,the cooperation of the potential users within all departments of the organisation. The current decisions will be taken into account the routine and routine decisions taken by users,the decisions that can not be taken into account due to the lack of information are detected,the decisions to be adopted in the future are provided.
2) The establishment of the data bank
Is generated by the need for information to substantiate the decision taken by users.
At this stage will be determinated the concrete ways of using the information, it will determine the equipment and personnel model and prepare the users for their use.
3) The establishment of the statistical bank
Is based on the insufficient of the above data bank. 
The statistical bank is made by selecting the most appropriate statistical techniques for processing the data stored in the bank. The recruitment and training of the specialized personnel in this field is also being carried out at this stage.
4) Creating the program bank
Aims to develop models of information processing and,above all,to substantiate decisions. This time,subjective patterns commonly used by users are identified,appropriate business models are purchased from the organization staff recruited and trained,and private models tailored to the specifics of the company. 
     After these stages,it is necessary to place the marketing information system whitin the organizational structure of the company, assuming a series of organizational,operative measures,as well as establising the hierarchies in the departament, namely the hierarchical relations,defining the attributions,identifying the relations with the management and with other organizational structures within the company, delimitation of competences and competences limits,etc. After establising such a general framework, pists are to be designed and the related sheets elaborated,setting out the duties and tasks of the personnel that carry out their activity in these organizational structures.
7. The Efficiency of the Hotel Industry within Marriott Hotel
        Assessing the importance of marketing information system influence in a company we can consider such information in the hotel industry.
Being a well-estabilished market,when we say hotel industry, we are talking about creating a set of services,willing to meet the needs of a customer, mainly for leisure or busoness,using a variety of strategies. 
The reason why people choose these services are location,atmosphere and quality.
        Strategies used by Marriott are:
· customer preference ,from services to facilities and benefits,while doing and external competition analysis to help improve product quality.
· promoting,making discounts,to increase sales at certain times of the year for both loyal customers and new customers. 
· the importance of relationship  - the loyal customer not only generates good income but also promote the hotel as a brand.

8. Conclusion
       To operate a high standards a company needs to know the needs of its customers,but the most important aspect is to solve the problems.
Having a continous functionality through internal and external data analysis, may allow managers to manage and solve problems.
Analyzing customer responses,Marriott, but not only,focuses not only on product improvement but also on development loyalty to brand.
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