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The main purpose of this report is to Sustainability for Hospitality Industry. And there has been a big change in the hotel industry towards sustainability. Because people want a business which is an environmentally friendly. Premier Inn Limited is one of the biggest names in the United Kingdom hotel industry. Moreover, it is leading in this trend. It has organized many programme that are meant to reduce any harm that impact on the environment. But greenwashing is a significant problem that has to be overcome in order to achieve sustainability People are not being taken seriously sustainable claims in the business because they are overestimating or lying about environmental efforts. For this reason, Premier Inn Limited's sustainability practices need to examine carefully to determine the degree to which that they are able to connect with the commitment to the environment and the measure that they reflect greenwashing. By looking at Premier Inn's green practices it is possible for hospitality industry can move towards more transparent and obtained accurate methods to sustainability activities.  
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Figure 1: Concern about greenwashing (source: Google)
[bookmark: _Hlk159483092]In 2021, 76% of organizations questioned worried about hotel industry greenwashing. About 20 percent lower than previous year's 94%. In March 2021, these industries were required to have transparency and disclosure under the Sustainable Finance Disclosure Regulation (SFDR), which reduced concerns about greenwashing in the industry.
People are concerned about the reliability and accountability of Premier Inn Limited's sustainability initiatives, which has led to allegations that the company engages in greenwashing. Although the corporation is a supporter of several environmental initiatives, there are others who believe that the statements it makes may be either too positive to be legitimate or excessively inaccurate. Nowadays it is a common method that hotels use to reduce their water and energy utilize by replacing their towels and this industry has come to particularly arrange this strategy (Inkson and Minnaert, 2018). There are many who believe that it is beneficial to the environment to not clean towels on a daily basis. Some people question that if the company do not give evidence which is both clear and convincing that their towel return system is beneficial to the environment, they are just looking to avoid spending money. To start this initiative is really motivated by concern for the environment. This is particularly true in situations when the environmental effect is not well supported by evidence or where the activities pursued may have other objectives, such as reducing operating expenses.
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1. Towel Reuse Program: As part of the effort to be an environmentally friendly, Premier Inn encourages people to utilize towels. Many people think that cleaning towels less often is better for the environment, but some critics say that this might be done to save money rather than truly careful about the environment. It might be seen as greenwashing If the hotel talks a lot about this programme without talking about other, more important ways to be environmentally friendly (Haski-Leventhal et al., 2018). 

2. Energy-Efficient Lighting: Using lighting systems that consume less energy, as part of its dedication to being ecologically beneficial. Even though this is an effective step, some people wonder if the hotel has fully taken advantage of all the ways it can save energy. It might be seen as greenwashing if the focus on energy-efficient lighting takes away from other places where energy use possible to be cut.
3. Waste Reduction Programs: By organizing programme, it’s possible that Premier Inn cut down on trash to reduce its impact on the earth. However, the hotel accused of greenwashing if it speaks about the effectiveness of these programme or fails to provide accurate information about its waste-reduction initiatives. Some people argue that the hotel is focused on insignificant, ineffective steps in order to appear environmentally conscious while not really improving how it manages trash (Sloan, Legrand and Chen, 2017).
4. Carbon Offsetting: To minimize the environmental impact, Premier Inn provide carbon offset options to its customers. While carbon tracking is helpful in the battle against climate change, it is not an alternative for actual emission reduction efforts. If the hotel depends too much on carbon offsets to be more ecologically friendly without simultaneously making significant efforts to reduce its own emissions, this might be seen as greenwashing (Wickham, Donnelly & French, 2021).
5. Marketing Claims: Premier Inn may emphasize its commitment to ecological and environmental preservation in its marketing activities and on its website. However, if these claims aren't supported by actions or if they overstate how ecologically friendly the hotel is, they are considered greenwashing. If this kind of marketing misleads people about how ecologically friendly the hotel is, this will provide dishonest outlooks in their strategy.

It is duty for all businesses to become ecological balanced for the welfare of the earth (Jauhari et al., 2021). To keep from being accused of "greenwashing," the hotel make sure that its efforts to be more environmentally friendly go a long way.
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1. Data Collection and Analysis: It should be accounted for the information about Premier Inn how much energy and water it uses, how much trash it makes, how much carbon dioxide it releases, and what green efforts it has in place across all of its locations. In the same way this information is looked at to figure out how the company affects the world as a whole.

2. Setting Targets and Goals: To be recognized ecological industry, Premier Inn sets clear aims and goals to improve its environmental performance. Some of these goals used to use less energy and water, make less trash, recycle more, and run all of its processes in a more environmentally friendly way.
3. Monitoring and Reporting: Three are several sets of regulation such as key performance indicators (KPIs) and let internal stakeholders, like management and workers, and external stakeholders, like investors, buyers, and regulatory bodies, know how things are going for monitoring and reporting the overall activities (Costa and Costa, 2022). Premier Inn keeps an eye on its progress towards these environmental goals all the time. 
4. Internal Audits and Reviews: It is effective to stay on track day to day observation on internal reports and reviews are to check how well green efforts are working and to make sure that policies and standards are being followed accurately. This method helps to find places to improve and take care of any problems with consistency or following the rules.
5. Stakeholder Engagement: To be prove as the industry of environmentally friendly Premier Inn works with its workers, customers, suppliers, and the local community to find out what they think about its efforts to be more (Korstanje, George and Nedelea, 2020). This helps the company find new problems, deal with worries, and build trust and openness about its environmental efforts.
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1. Continuous Improvement: By evaluating itself Premier Inn can find ways to keep improving its environmentally friendly practices. Also, by this the company can keep making progress towards its sustainability goals by evaluating its environmental performance. It should be done on a regular basis and setting goals for growth.
2. Risk Management: Risk is the part and parcel in the industry (Edgell et al., 2020). So, self-evaluation helps Premier Inn find and reduce the risks that come with damaging the environment, following the rules, and impact on negative the image. It can lower its risks and penalties by taking action on environmental problems.
3. Enhanced Efficiency and Cost Savings: To operates business efficiently Premier Inn can improve business and cut costs related to energy, water, and trash management by looking at how resources are used and finding places where they can be optimized. With the help of using more eco-friendly methods can save money and make in the long run.
4. Compliance and Accountability: To stays in line with environmental laws and standards for the business, self-evaluation makes sure the complies with accountability. It is responsible to the business and keeps its reputation in the market by keeping an eye on its environmental performance and reporting on progress.
5. Stakeholder Expectations: To standard the service and quality, sustainability is becoming more important to customers, investors, and workers, and self-evaluation to helps Premier Inn meet the expectation (Batabyal et al., 2018). The company can build trust and respect among partners by being transparent about its efforts and progress in sustainability. The company must constantly evaluate itself in order to make improvements, lower risks, boost efficiency, make sure compliance when it comes to sustainability practices (Epstein et al., 2018). 
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1. Third-Party Certification: There are some worlds recognized organization that are provide certification third-party approvals that focus on environmental standards rather than depending only on internal reviews. Environmental management system certifications for the business such as ISO 14001 or certifications for the hotel industry like Green Key or LEED (Leadership in Energy and Environmental Design) (Qubbaj and Signes, 2022). To be environmentally friendly These certificates show that a company is committed to obey standards and provide independent confirmation of their efforts.
2. Adoption of Global Reporting Initiative (GRI) Standards: By making sure that its reports follow GRI guidelines, Premier Inn can make its sustainable information more reliable and easier to compare, which will make it easier for stakeholders to get involved and make decisions. A well known the Global reports Initiative (GRI) guidelines for environmental reports used by Premier Inn. This organization offers a complete system for reporting on success in areas of environmental, social, and governance (ESG), along with clear and consistent standards for such reporting (Mgbame et al., 2020). 
3. External Audits and Assurance: To check the environmental success on their own, premier Inn hire outside accountants or guarantee provide external audits to give a fair and true at how sustainable a business is and help make sure that the data they share the information which is accurate. Assurance statements from auditing firms give sustainability disclosures more weight and ensure stakeholders that Premier Inn's efforts are trustworthy (Berhad et al., 2022).
4. Stakeholder Engagement and Transparency: Premier Inn can ask customers, investors, workers, and towns, among others, for feedback for the purpose of make shareholder involvement and openness. That show it cares about customer issues by including them in environmental efforts and decision-making. This builds trust and holds the company accountable.
5. Benchmarking and Industry Comparisons: By involving part in industry wide program such as the Carbon Disclosure Project (CDP) or sustainability indices like the Dow Jones Sustainability Index (DJSI), Premier Inn is able to compare its environmental efforts to those of other hotels in the same business (Dolnicar et al., 2020). And to best practices in order to find ways to improve or keep track of its progress over time. Premier Inn can see how it stand up against other top companies in the same field and learn about new trends and benchmarks. 
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Figure2: Genuine Sustainability (Rane et al., 2023).
 1. Holistic Sustainability Framework Adoption: Premier Inn uses benchmark its environmental efforts against other hotels and best practices to enhance and assess its progress. By implementing industry-wide efforts including the Carbon Disclosure Project (CDP) or sustainability indexes, the Dow Jones Sustainability Index (Rant et al., 2022). It also compares itself to other prominent enterprises and learn about new trends and benchmarks. These help the company expand its efforts to promote sustainability, reputation, and position as a hotel industry leader in corporate responsibility. 
2. Innovative Technology Integration: Sustainable technology integration is a possibility for Premier Inn and other renowned hotels. To optimize resource utilization, reduce environmental impact, and increase efficiency, the company also invest in advanced building systems, green energy solutions, and cutting-edge waste management technologies (Rane et al., 2023). Premier Inn's state-of-the-art technology puts it at the top of green hotel operations.
3. Regenerative Practices Implementation: Premier Inn focusing on sustainability to prioritizing renewal in order to restore and regenerate ecosystems. This includes tree planting, protecting wildlife, and establishing sustainable agricultural collaborations. By taking those measures properly Premier Inn enhance the environment and boost local economies by participating in the recovery of ecosystems (Keiter et al., 2020). 
4. Sustainability Education and Awareness: The organization can concentrate on providing sustainability education and information courses that help employees, guests, and partners to implement sustainable practices (Pereira et al., 2021). The activities include training programme, educational resources, and practical exercises aimed at increasing knowledge of environmental concerns, encouraging eco-friendly conduct, and cultivating an environmental ethic within the organization and its employees (Tursunovich et al., 2022).
5. Circular Economy Integration: This leading hotel is implementing the circular economy by adjusting its business model to reduce waste, optimize resource use, and encourage circular practices such as establishing recycling programme, extending product lifecycles, and collaborating with suppliers to get eco-friendly materials. By adopting a circular economy approach, Premier Inn can decrease its environmental impact, enhance resource resilience, and create lasting value for all stakeholders (Spencer et al., 2018). 
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Throughout this report It has been shown that Premier Inn Limited is trying to make its overall activities more environmentally friendly. In order to move towards real longevity, the company needs to make some appropriate choices. Despite there are still existing problem about possible greenwashing and how the methods are transparent to its self-evaluation process. The organization can improve its trustworthiness and responsibility by getting third-party approvals from reliable groups and implementing thorough reporting systems. All these things prove that the company is serious about being environmentally responsible and comfort people that it is committed to what it says it is doing. Also, Premier Inn can improve engagement with partners to make things more realistic by sharing specific measurements and data. Transparency is necessary when handling complaints about greenwashing and fulfilling the needs of environmentally aware clientele. By means of comprehensive reporting, open communications, and third-party approvals, it can strengthen its position as a pioneer in real sustainability within the hotel sector. By taking such steps, the business can meet consumer demands, complete its environmental obligations, and contribute to the prosperity of the future.
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