
BA (HONS) CREATIVE ADVERTISING Year 1, Semester 2 
MODULE: Advertising Environment LECTURER: Ian Simmons 
OOH Advertising

Brief 

Design a billboard advertising campaign to raise awareness of littering issues. 

• Select and research your chosen target audience.
• Research existing charities/social enterprises in terms of design, cause and digital

visibility.
• Make consideration of your charity in terms of sustainability and ethics.
• Apply and demonstrate understanding of the 4 pillars of branding relating to your

charity branding solution.
• Write a design rationale, which explains your multimedia, layout and design

choices and what it is you are aiming to achieve.

Summative deadline for presentation of OOH task – Monday 2nd  May 2022

Deliverables

• Research and development work.
• Concept boards and mock-up of your OOH campaign.
• A 200 word rationale for your concept. 

Your research books, concept development layout pads and presentation of concepts 
will be used to assess coursework.




