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	The Gibb's Reflective Cycle structures self-reflection and assists in learning from experiences through procedures such as description, feelings, evaluation, analysis, conclusion, and action plan (Adeani et al., 2020).
Description - I knew a lot about the topic before I prepared my presentation on why hotel employees at the Lancaster Hotel and Spa need to be able to recognise and use several languages. The advantages of speaking various languages and the importance of having these abilities will be covered in this presentation. According to Serra-Cantallops et al. (2018), language is crucial in the hotel business. 
Feelings - I was overcome with both enthusiasm and nervousness when I initially started. I was interested in the subject since it seemed interesting and relevant to the modern world. The size of the subject and the need of successfully explaining the idea to a big audience also frightened me.
Evaluation - I learned about the many benefits that bilingualism may provide hotel staff during my investigation. It became clear to me as I read that it meant far more than just being able to speak with them in their mother tongue. It was crucial to provide them a remarkable experience, fulfil the needs of every client, and differentiate ourselves in a competitive industry.
Analysis - My comprehension of the subject matter significantly expanded as I read the articles and considered situations related to the hotel sector. I thought that being multilingual was not only a useful talent, but also one that businesses would appreciate. The whole traveller experience, from buying tickets to checking in, placing room service orders, and lodging complaints, might be completely changed by it (Nieves and Segarra-Ciprés, 2015).
Conclusion – In conclusion, I understood how much more I had come to value the subject. It became evident to me that speaking and knowing various languages was beneficial for understanding other cultures and efficiently interacting with people from them, in addition to being useful for conversation.
Action Plan - Now that I knew more about the matter, I felt I had to plan my presentation carefully if I wanted to show my audience how important it is to speak many languages. I logically presented the information, emphasising the advantages of both the hotel and its patrons. I also made the choice to highlight the benefits of multilingualism in a range of situations using instances drawn from the service sector.

Learning 
Multilingualism is a Strategic Advantage - While I still think multilingualism is a useful talent, I now see how important it is in the business sector. In addition to being a medium for communication, it may also be used to improve visitor experiences, maintain competitiveness, and satisfy customers.
Cultural Sensitivity is key - I learned how crucial it is to learn many languages and to be aware of regional variations. How the individual connect with his guests may be greatly influenced by his understanding of their cultural interests and how to engage with them accordingly.
Structured Communication is Effective - The information was effectively communicated by placing the data in a logical sequence and maintaining an orderly approach throughout the presentation. People found it simple to trace the ideas' development as a result (van der Vleuten et al., 2019).
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