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Introduction 
In this 21st century, the concept of sustainability is enrooted in every aspect of and at all levels; individual lifestyle along with the way businesses are conducted across various industries. Sustainability is defined as the study of how natural systems work, maintain their diversity, and provide everything required for the ecosystem to remain in balance. Additionally, it emphasizes the need for resources for the maintenance of human civilization and the modern way of life. In today’s developed world, we now lead mostly urban, consumerist, modern lives and use a lot of natural resources every day. (Mason, n.d.) Needless to say, we bring most of our agricultural resources from rural zones. Knowingly or unknowingly we the ones with greater wealth and power are actually depriving people of those areas and of the coming generations. On the other hand, with greater cross border accessibility and economic improvement in peoples living standards, the demand for travelling to tourist destinations have immensely increased. Like any other industry sustainability is also a concern in the tourism and hospitality sector. This report entails the application and relevance of sustainability in the tourism industry and how sustainable practices are performed across different parts of this industry. 
Sustainability and its relevance on tourism and hospitality 
The environment, society, and economy are the three cornerstones of sustainability. In many national standards and certification programs, these "pillars" serve as the foundation for addressing the major issues the globe is currently facing. Moreover, none of the other two can be achieved unless environmental preservation, social equality, and economic viability live together.  (Simon, 2022) These pillars are as follows:
· The Social pillar includes programs, laws, plans, and policies that promote social issues. These include preserving diversity, a high standard of life, access to healthcare, literacy, community development, native culture, and some parts of religion. However, because the social component has an impact on all aspects of human activity, it is inextricably related to the ecological and economic facets of sustainability and sustainable development. They also include battling poverty, promoting social justice, peace and security. 
· A business must be economically viable in order to be sustainable, which is a requirement of the Economic pillar of sustainability. However, a profitable company should view profitability as only one element of its overall business plan. Particularly in regard to the fact that the current economic system is still focused on "unlimited" exponential development, it is crucial to keep in mind the limits of the planet's resources. Sustainability-concerned company leaders should support a more balanced culture in which social and environmental concerns are taken into account alongside economic sustainability and profitability.
· The management of land, forests, air, natural resources, and animals are only a few examples of the environmental facts and challenges that are addressed by the Environmental pillar rules, laws, and other tools. This pillar entails the direct management of the environment, including actions on the human consumption, planting, waste management, carbon emission pollution and preservation of trees that produce oxygen. 
(Simon, 2022)
Sustainability is a crucial component of tourism and hospitality industry and importance has led to the development of the term “sustainable tourism”. Sustainable tourism is defined as tourism that "meets the requirements of present tourists and host regions while safeguarding and enhancing opportunities for the future" by the United Nations World Tourism Organization. It is an idea that supports all tourism-related activities rather than being a specific kind of product. As a result, it is essential to all facets of tourism development and administration rather than being an add-on element. Retaining the socioeconomic benefits of tourism development while minimizing or neutralizing any negative effects on the natural, historic, cultural, or social surroundings is the goal of sustainable tourism. (Nagy, 2021)
Application of sustainability in tourism and hospitality sector
Sustainability plans have been adopted by numerous hospitality firms. This strategy entails integrating sustainable measures that affect all corporate activities, such as a decreased waste management system, energy saving, and the usage of organic amenities. The hospitality sector must make sure it respects local communities, does not deprive them by the unnecessary abuse of resources, works to preserve biodiversity, and is aware of its social and economic impacts. The industry defends its very survival by doing this.
To encourage "green" business operations, the federal government and certain local governments have implemented a number of schemes. Businesses that participate in incentive programs receive tax deductions, insurance premium savings, financial incentives, and expedited regulatory approval. Furthermore, cutting-edge, eco-friendly technology can lead to long-term cost savings.  Although initially people involved in the hospitality and tourism business may be hesitant on acquiring sustainable practices because green practices are costly both in terms of money and time, it is definitely better than use of artificial and non-renewable resources. It prevents untimely depletion of resources and the deprivation of such resources for the future generations to come.  
From the viewpoint of the tourists, sustainability assurance is also a major component in their selection of tourists’ spots, hotels and tourism services they want to avail for themselves. People nowadays, especially the younger generation are very concerned with sustainable practices. The growth of environmentalists as a result of which policy makers of heritage maintenance and tourist spots are in pressure to infuse sustainable business practices.  According to a online article published by the University of Central Florida, 69% of survey participants indicated they intended to make even more ecologically conscious travel decisions in the future. Moreover it was discovered that 62% of travelers had chosen more environmentally friendly accommodations, meals, and transportation services.  
Sustainability-concerned organizations are in fact more energy-efficient and capable of earning a good brand reputation for consumers and also patrons. The accessibility and progress of technology has made sustainable practices more achievable in the tourism and hospitality sectors.  The cost of utilizing sources like solar or geothermal energy has also decreased as a result of advances in renewable energy technology. The cost of utilizing sources like solar or geothermal energy has also decreased as a result of advances in renewable energy technology. Additionally, in the long run, tourism businesses that collaborates with and promote local communities while preserving their ecosystems, benefit financially. Some businesses might be concerned that adopting sustainable practices would ruin the visitor experience. Organizations can, however, enhance this area of their business if they carefully consider what customers need and tailor their offerings accordingly and in way that they too recognize its need for the betterment of the future.  (UCF Online , n.d.)
Sustainable practices in the tourism and hospitality
· The destination management organization, the local government, first nations, community organizations, and tourism firms should all be represented on a permanent stakeholder committee for the tourism destination. Additionally, they might work with liaisons from the provincial authorities and governments. To guarantee a shared awareness of sustainable tourism, the opportunities it brings for the destination, and the hazards involved with doing nothing or moving too slowly, it is ideal to offer the committee introductory training on the topic. To navigate, inform, and learn from the next steps, this committee should convene at least four times per year.
· After setting goals, and making an action plan to attain sustainable goals. Making sure sustainability is widely known and that it becomes a frequent topic of conversation and decision-making will be made easier by integrating the sustainability initiatives into the current meetings and accountability routine. Reevaluate your sustainability performance in relation to objectives at least once a year to make sure the businesses are moving in the correct way and to see what effects the activities have had.
· There should be some amount of public reporting on the results and development of your objectives. Ideal reporting practices involve including important sustainability performance indicators and metrics into regular monthly, quarterly, and/or annual reporting initiatives. Publish these reports or provide public summaries of them, and of course include the accomplishments and long-term objectives into destination marketing campaigns to strengthen the organization’s reputation and brand as a location that values sustainability. These reports can also serve as the foundation for nominations and prize applications.
(Nagy, 2021)
· Urban areas: Urban areas play a significant part in tourism since they frequently act as gates, or points of entry, for travelers into a nation or region, as well as as lodging hubs, bases for excursions to rural areas, and destinations in and of themselves. These measures include encouraging the use of public transportation, revitalizing central business areas, changing the way land is used to put daily amenities closer to hand, and limiting accessibility to the central business center. Concentrated urban environments offer greater options to be less vehicle dependent than environments where sprawl is predominant in terms of urban spatial dispersion. Although it has been argued that a decrease in energy use for transportation may not be connected to city concentration.
· Mountains and rural areas:  Although it might be challenging to categorize rural places accurately, there are some characteristics that can help, such as scale, traditional character in terms of legacy, culture, traditions, and lifestyles, open space, and connectedness to the natural world. Many elements that are unique to mountain and rural tourism locations have an impact on sustainable transportation decisions. Many visitors to these locations engage in leisure activities that necessitate the movement of large objects and equipment. During peak periods like school breaks and holidays, cars can pose a threat to the resources that support tourism in those areas by causing air pollution, visual and aural intrusion, traffic congestion that can delay bus services, and a lack of parking spaces that can cause parking to "overspill" into unsuitable areas. Tour guides must make plans considering all these issues.
· Islands and archipelagos: Islands rely heavily on transportation despite variations in their size, shape, and proximity to the continental mainland. Island nations and sub national entities may be distant from other areas and rely on air and sea travel to reach them. The amount and growth of tourism in an isolated area, as well as the accessibility of those areas, affect the mode of transportation that visitors opt for. In many cases, only the distance between the airport and the lodging provider is enclosed. In other instances where visitors require a car to get around the islands, whether they use a rental car or a private vehicle depends on whether they are arriving by boat or plane, as the latter allows visitors to bring their own automobiles. 
(Lohmann & Stanford, 2012)
· Walking, using public transportation, sharing a ride rather than using many cars for a small group of people, and—most importantly—cycling are some examples of sustainable mobility. Certainly, it is that the spread of civilization rendered us dependent on transportation by vehicle. The only source of energy for these transportation systems was the burning of organic fuel, and as the need for transportation increased, so did the harm to the ecosystem. To minimize the harm to the environment, an alternative to conventional automobiles is being sought. Making sure that these ecologically friendly transportation solutions are implemented is now the main challenge. It could be difficult for huge oil firms and the most competitive market structures to deal with changes and adapt to them in a way that keeps up with transportation supply and demand. (Schauble, 2020)
Conclusion
There are many factors to take into account in order to properly integrate sustainability into tourism, from laws and regulations to the local population and tourist demand. Due to this it is crucial to consider sustainable tourism from both the standpoint of the travel industry and the individual traveler. Committing to sustainable tourism has numerous great advantages, with the three main ones being support for local people, economic advantages for the destination, and protection of the environment. Sustainability in tourism is mostly dependent on environmental protection. When offering a tourist experience, concerns including waste, pollution, the usage of non-organic items, and frequent tours must be taken into account.
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