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Community Development – Written Component
Nagle (2018) describes communities as groups that can live in the same area and are often unique but share common characteristics.  A community can have varying amounts of people, depending on the nature of the community.  For example, the deaf community share the characteristic that they are deaf or partially deaf, but they do not all live in the same area – they are a global community.  Contrastingly, the ‘Pwll Village Noticeboard’ is an online community of people whose common characteristic is that they live in the locality of Pwll and share information and events specifically about the village. Living in the same area can produce a common feeling of togetherness and a sense of ‘home’, where people have a sense of ‘belonging’ that connects them to each other (Block, 2018).
Human beings are social creatures that thrive on being around other people.  Even the earliest humans on earth worked together to survive, whereas people who were alone often died. People in a community have a shared interest, goal or purpose, and are bound together by these principles (Pluss, 2021).  Similarly, an online community can share these same principles, but are in a ‘virtual’ world.
Topic - Obesity
In Wales, there is a concerted effort to tackle obesity and Public Health Wales have developed various public campaigns to do this (Public Health Wales, 2022).  The Welsh Government have introduced the ‘Healthy Weight: Healthy Wales’ scheme, with the aim of reducing the obesity levels in Wales among adults and children (Welsh Government, 2020). The NHS are aiming to reduce the gap between the children living in the most and least deprived areas; there is a higher prevalence of obesity in poorer areas, due to the lack of affordable fresh fruit and vegetables (NHS, 2022).  Obesity describes a person who is very overweight or carries a lot of body fat (NHS, 2019).  
We know there is a problem
The adverse effects of obesity can cause many other serious and sometimes fatal conditions, and the treatment of these conditions' costs over £70 million to the Welsh NHS every year (Public Health Wales (PHW), 20222).  Being obese means that a person’s Body Mass Index (BMI) is between 30 and 40, and morbidly obese if it is over 40.  Obesity can cause Type 2 diabetes, high blood pressure, cardiovascular disease, some forms of cancer, increased risk of stroke and heart attack, kidney disease, liver disease and can shorten the length of a person’s life in the long term (PHW, 2022).  Shockingly, 26.4% of children in Wales are overweight or obese, and the highest levels are found in the most deprived areas (Williams, 2021).  
Target Audience
[bookmark: _Int_r7kVsWhQ]Public Health Wales want to target children and young people, to encourage a healthier lifestyle from a young age and make better choices when it comes to food – and part of the way to do this is to target the parents.  Parents themselves are part of a community, including the school community where the children attend, and the locality that they live.  Curtis, Lahiri and Brown (2015) explain that by encouraging parents to change their behaviour, and reduce the portion sizes they give to their children, they can break the cycle of bad habits which are formed in childhood.  Scaglioni et al. (2018) state that pre-school children who ate the same food as their parents at meal times, were more likely to be eating a diet of fruit and vegetables, which continued as they got older. Palfreyman, Haycraft & Meyer, (2015) confirm that the way a parent models eating behaviours has a significant effect on the child’s interest, enjoyment and desire to eat certain foods.  That said, if children are to develop good eating habits and enjoy healthy foods then the influences and modelling behaviour needs to come from the parent.
 Has this been done before?
[bookmark: _Int_tZwy6Oie]Since 2009, the NHS has had a campaign called ‘Change 4 Life’, which aims to encourage everyone to eat well and exercise more (NHS, 2022). The Department of Health’s aim with this social media campaign is for a reduction in obesity, and to encourage a behaviour change amongst the population, particularly parents of children between the age of 5 and 11 years (NSMC, 2022). The campaign focuses on preventing the ways that people gain weight and changing behaviours so that children can develop good habits, and make better, healthier choices.  The way that the message was conveyed was by television, social media, posters, leaflets and questionnaires.  The campaign drew attention to the fact that there was a link between gaining weight and becoming ill in the future (NSMC, 2022).
The campaign also went on to target other audiences such as pregnant women, families and black and minority ethnic groups.  The language that the campaign used, helped to promote the desired behaviours, for example, ‘5 a Day’ ‘’Me Size Meals’ and ‘Cut Back Fat’ (NSMC, 2022).  In Carmarthenshire, the authority has developed ‘The Carmarthenshire We Want: 2018 – 2023, which is a requirement from the ‘Well-Being of Future Generations (Wales) Act’ where public service boards set out how they plan to achieve their Wellbeing goals. In this plan the authority plans to co-ordinate campaigns to tackle obesity and promote a change in behaviour (Carmarthenshire County Council, 2022).
Effectiveness
The campaign has been judged to be a success as it has become a recognised and trusted brand, possibly because it is not advertised as being from the UK Government which can sometimes feel like the government are telling people what to do.  Over the last 13 years the campaign has targeted different areas of society, and most people now recognise the logo and branding.  One of the most popular has been the 5 a day campaign, and many families started to talk about having their ‘5 a day’, something that continues to this day.  There appears to be a greater awareness by parents on what is acceptable/not acceptable for their child to be eating, partly due to the introduction of new laws in schools, which discourages parents from providing unhealthy lunchboxes, and only serves nutritious food in the dinner hall (WLGA, 2022). 
What needs to change?
Sometimes there is too much emphasis on technology and a successful campaign should be across all platforms, to reach the many thousands of people who are not regularly on social media (UK Government, 2017).  There are still many people who are not very good at using a computer or laptop, and may not attempt to get involved because they think that that it will be too complicated, so it would be better to stick to a platform that is the simplest and well known, for example, Facebook.  
What means were used to convey the message?
There are many different social media platforms, and each have their advantages and disadvantages. Online campaigns can be a very useful way of promoting healthy eating, and the nutritional value of their food choices, especially if it incorporates a theme or topic that the children have been studying at school (Action for Healthy Kids, 2019).  One of the most popular is Facebook, which has millions of different types of communities that are able to connect with people.  Facebook is the ideal way to advertise events or healthy eating initiatives, allowing people to be interested and find out more information without committing to anything (Action for Healthy Kids, 2019).   People can discuss specific topics around the subject in question, pass on information and learn from each other (Burton, 2021). The use of images can be very effective.  Children spend a large amount of time in front of a screen, whether it is a television, I-pad or phone, and are hugely influenced by the images they see (Smith et al, 2019).  This needs to change if the future generation are to grow up as a healthier generation.  
What Metrics were used for success?
Reach - The number of parents with children under the age of 11 who saw the campaign online or in other settings was reportedly 99% (NSMC, 2022).  The Reach is how far the campaign can cover or the size of the audience.  
Awareness – How many people in the community/country are aware of the campaign?  The change 4 Life campaign has had a lot of television coverage over the last 13 years, so the public awareness should be high – the advert is distinctive in colour and simple.   
Size of community – The amount of people who are part of the community.  Some people do not actively take part in the activities or discussions, and are happy to stay in the background, so this can be hard to measure.  
[bookmark: _Int_58PxuORt][bookmark: _Int_Ecpl0jF7]Logo Recognition – Do members of the community recognise the logo, have they seen it in the local library or on TV?  Do they know what it represents? Most parents recall seeing the posters at the school, GP surgery/ Dentist or on the television, and there have been questionnaires for parents to fill out.  The Change 4 Life Logo uses primary colours, on a yellow background and stands out from other advertisements.
Impact – This can be very hard to measure, but statistics that show a drop in obesity levels or an increase in local activity, a reduction in local obesity related illnesses or conditions.  As mentioned previously, another indication of impact would be greater awareness in the community as a whole, and community members being able to signpost others to the appropriate information.  
Beck & Purcell, (2020) explains that most people in the modern world belong to fragmented groups, which are diverse in nature and environments where we tend to be isolated due to the nature of our lives today.  Whereas fifty or sixty years ago, a community could be described as geographical, for instance, the locality we lived – where everyone knew everyone, and most people worked locally.  In today’s world, people are connected digitally and virtually, and may not even see their neighbours very often, especially as most people do their weekly shopping in large out of town stores or online and get them delivered.  A health campaign fifty years ago would have to rely on word of mouth and information from doctors, health visitors and midwives who were very much part of the community and revered for their knowledge and respectability.
Today, people know too much – health professionals have a much harder job convincing people to take their advice, as they have watched documentaries, or ‘googled’ information, and think that they know better.   Society today appears to feel a sense of ‘self-entitlement’, and don’t seem to trust the information that is produced by local authorities and health boards.  When developing a community, it is essential to make sure that the needs of the community are considered, and what the overall aim and goals are, to ensure that the information and language used is tailored to these needs, in order for the community to be successful. 
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