Marketing Approach for THE GOLDEN CULTURE LONDON LTD
1. Market Segmentation
· Demographics: Targeting 18-35-year-olds, fashion enthusiasts, influencers, and photographers.
· Psychographics: Trend-conscious individuals who engage with social media fashion and photography.
· Geographic: Focus on London with nationwide online sales.
· Behavioural: Customers who follow fashion trends and premium creative experiences.
2. Targeting
· Primary Audience: Content creators, young fashion lovers, and professional photographers.
· Why? They are highly active online, influence purchasing decisions, and seek exclusive styles.
3. Positioning
· UVP: A premium photo studio and fashion brand offering trend-driven styles and a high-end creative space.
· Differentiation: Exclusive limited-edition fashion, modern studio setup, and influencer collaborations.
4. Reaching the Audience
· Social Media: Instagram, TikTok, and Pinterest for engagement and influencer marketing.
· Email & SMS: Exclusive discounts and early product access.
· Paid Ads: Facebook & Instagram targeted ads for creatives.
· SEO & Website: Optimized for fashion and photography-related searches.
5. Promotion Strategy
· Launch discounts & referrals to attract first-time customers.
· Limited-edition fashion drops to create exclusivity.
· Influencer takeovers & social media challenges to boost visibility.
· Pop-up events & live styling sessions to engage customers.
Summary
The marketing strategy leverages social media, influencer partnerships, and premium branding to attract fashion-conscious and creative individuals, positioning the business as a trendsetting destination for style and content creation.

