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Corporate social responsibility (CSR) implies that business model where the company consider itself accountable to the stakeholders, employees, Governing bodies and most importantly general consumers (Edgell, 2020). It is mandatory for any organization regardless of its sector must comply with the guidelines and obligations by integrating social and environmental policies within the mission and goals of the organization (Batabyal, 2018). For a dynamic and prominent business field like the tourism and hospitality sector inclusion of corporate social responsibility for redirecting sustainability is mandatory, especially after the heat of the COVID-19 pandemic which made the sector most vulnerable and posed challenges in re-energizing (Nzuva, 2022). Regarding CSR performance the tourism sector has experienced inspection and to measure the negative impact inclusion of CSR practices will enhance sustainability and eventually improve the performance of the organization (Inkson and Minnaert, 2018). In this era of fast lifestyle and higher living standards, people tend to spend more on luxury, leisure, travel and entertainment and as a result huge question marks on the sustainability aspect, ecological well-being, and preservation of cultural and aesthetic resources owing to the huge exposure of tourists all over the world (Cooper, 2021). Through this paper, the importance of CSR will be discussed in promoting sustainability by utilizing the reference of the Hilton Hotel. 
Triple bottom line is a widely used corporate social responsibility theory that requires emphasis on social and environmental apprehensions as much as they do on profit (Savitz and Weber, 2013). The idea is to focus on profit, people and the planet as well. The vital components of CSR also focus on these aspects of sustainability. The Environmental pillar of CSR focuses on how to abate the carbon footprint which will eventually assist in reducing costs and benefitting the people of all walks of life (Haski-Leventhal, 2018). The Social pillar focuses on adopting a holistic approach where the stakeholders associated with them receive fair treatment and by equity, a company can become truly sustainable. The Economic pillar ensures long-term viability and financial decisions are aligned with potential financial implications (Savitz and Weber, 2013).
The tourism industry owing to its wide expansion to different sectors and arenas the pressure to maintain sustainability multiplies. The societal and environmental concerns accompanied by global initiatives accelerate the pressure for destination management guidelines and accountability of tour operators (Cooper, 2021). The consumers themselves are more concerned regarding eco-friendly tourism and preserving natural and cultural attractions. One of the significant trends that is well-recognized is the importance towards fitness. As a result adventure holidays are gaining popularity and artificial theme parks are losing appeal in terms of authenticity (Camilleri, 2020). In the same way, the chances that eco-friendly tourism and preserving the environment authenticity pose a threat because of travellers’ insensitive attitudes (Blinova et al., 2018). Tourism puts huge pressure on the availability of natural resources as a consequence of overconsumption as some resources are already in dearth.
Hilton Hotels is one of the global brands which provides full services of hotels and resorts expanding all over the world with 5500 properties (Sleiffer, 2022). The brand understands and recognizes the sensitivity and responsibility to protect the planet from the widespread curse of carbon emission, global warming, reducing waste disposal, lessening water usage etc. (minneapolisnorthwest.com, 2016). Its Environmental, Social and Governance (ESG) programme is called Travel with Purpose. The hotel has the honour of winning an award for its contribution to lessening environmental impact across franchised hotels and securing the leadership position in combating global climate change by abiding by targets established in the Paris Agreements (Otley, 2022). Well-known hotels such as Hilton can pose a great example by taking initiatives through CSR where the major environmental concerns are taken into consideration. Within 2030 the brand is committed to reducing its negative impression by setting targets of lessening carbon emission, and water wastage, doubling investment, and emitting zero soap to landfills (Kerencheva, 2022).
Global Climate Change concerns are widely discussed and various authorities in the decision-making position are concerned regarding heat waves, wildfire, and wildlife extinction. the key takeaway of the COP-27 held in 2022 was financing for disaster-prone countries and the decision was lauded by people all over the world as countries recognized the need for funding to manage catastrophic effects, also businesses and industries are held accountable for their actions (World Health Organization, 2023). The Hilton hotel owing to its CSR practices and being the leader in the hospitality industry is determined towards attain a net-zero economy and reduce the discharge of greenhouse emissions (Rama, 2022). The USA ranked highest in terms of per capita greenhouse emissions and according to the COP-27 the world has already reached its critical decade as the greenhouse gas emissions should be reduced to 43% by 2030 (UNFCCC, 2022). Hilton has the reputation of being the first major hotel to follow the science-based target by abiding by the Paris Climate Agreement. The drastic climate change threatens recreational opportunities, the lucrativeness of destinations and tourism infrastructure (Sleiffer, 2022). The coastal areas are more vulnerable as a consequence of coastal flooding leading to damage to tourism, and assets. The approaches taken by Hilton in this regard are praiseworthy.
Maintaining Energy Efficiency is another milestone that needs to be considered for sustainability (Sloan et al., 2017). To develop a sustainable future withstanding energy efficiency lessens resilience on fossil fuel. According to reports, on average America’s 48000 hotels spend $2,196 per available room each year on energy which represents 6% of the total operating cost but a 10% reduction in energy efficiency will eventually result in the same financial outcome (energystar.gov, 2024). Energy efficiency assists hotel owners by saving costs and energy efficiency is crucial for capital equipment. The Hilton was awarded as the top 50 Green brands and is known as the top green brand in the world. The company is unwavering to reduce carbon intensity by 61% by 2030 (Hilton, 2023). By utilizing the renewable power goals and continuously focusing on energy efficiency the utility cost and greenhouse gas discharge can be alleviated. Installing compact fluorescent light bulbs (CFLs), introducing energy and water-efficient laundry systems, and fibre optic lighting all culminate consequence of reduced energy consumption (Kerencheva, 2022). As a hotel company, the comfort and well-being of consumers are crucial aspects to consider but not at the cost of ecological disruption (Rama, 2022).
Water usage is another important factor that needs to be considered in the CSR sustainability aspect. 31% of the world's population is battling water scarcity and almost one-third of them is devoid of pure drinking water (Silva, 2024). Water is the vital element which represents life, and vigor. However, the crisis of availability of pure drinking water is aggravating with the passing days. One of the world’s most precious resources is wasted because of misuse and waste disposal. As a leading organization in the hotel industry, the brand is determined to drive a holistic approach to water management in the entire value chain. One of the crucial decisions taken by the authority is reducing water consumption by 50% by 2030 (Hilton, 2023). Apart from that many water projects are taken to ease access and pliability within the given community. Resilience should be developed to tackle extreme water shortage events and the hotel authority should be robust enough to ensure a fresh drinkable water supply and manage the local authority from the paucity (Fallah Shayan et al., 2022). To ensure such a vision long-term sustainable strategic planning is required. As part of the CSR activity, the hotel industry should be able to influence the lives of local communities positively and a resilient supply chain will continue to safeguard global water security (Costa and Costa, 2022).
Waste management is another critical arena where CSR needs to concentrate heavily (Edgell, 2020). Hotels and other staycation industries must develop proper waste apartheid, storage and disposal systems by abiding by the state laws which will lessen environmental impressions and advance the company's integrity and reputation (Batabyal, 2018). It is mandatory to ensure the waste is not affecting the environment negatively and reusing the waste which derives benefits lowers the probability of contagion. Proper waste management is important to be more sustainable and to withstand a brand’s moral responsibility. As a responsible entity of the society, Hilton is committed to reducing waste by recycling, food management, donation etc. within 2030, the goal is to reduce waste by 50% (Partner, 2020).
Here describing the challenges and opportunities associated with implementing good CSR policies. One of the prevalent barriers to implementing CSR in Hilton is the lack of a clear framework and direction to implement and gauge the initiatives of sustainability (Korstanje et al., 2020). Other business fields have well-organized frameworks and norms that businesses can follow but the concept of CSR is quite debated in the hospitality industry. One of the unprecedented challenges withstood by the hospitality industry is the worldwide lockdown owing to the widespread COVID-19 virus and with the restrictions posed on travel and mobility, the sector experienced its worst year in 2020 as international tourist arrival fell by 74% (Jauhari, 2021). Hilton developed industry-leading guest innovations, touched noteworthy growth milestones and unremitting positive impact on communities around the globe. Another big challenge that the hotel and tourism industry faces is the lack of conciseness and preciseness and as a result, businesses have to develop their very own ways to develop a framework for sustainability (Korstanje et al., 2020). Reports of Hilton say that the method of gauging the efficacy of such initiatives is difficult as the endeavours take longer time to come to fruition and the whole process becomes time-consuming and costly. Another major challenge of implementing CSR policies of Hilton is to report the outcome of the initiatives and how they influence the stakeholders. Owing to the lack of transparency and accountability it becomes mandatory for companies to be honest about their activities and efforts (Coles et al., 2013). Disclosing sensitive information regarding financial and environmental endeavours is crucial here and to alleviate the negative impact companies such as Hilton need to be apparent and open about their efforts but mostly because of the legislative aspects and existing rivalry among alike companies, they are not transparent about their efforts and eventually leads to scepticism among the mind of consumers and other stakeholders (Font and Lynes, 2018). Another barrier in CSR implementation is the balance between short-term and long-term initiatives. The short-term goal of any company is to generate profit, stay at the feed of consumers and become the topic of discussion. As a result, sometimes negative marketing, and unconventional approaches are adopted by marketers. The constant pressure to stay in competition leads to such unhealthy initiatives. Even as the company faced the biggest test in its 101-year history, Hilton’s resilient, capital-light business model allowed it to spontaneously reach its 1 million room milestone. On the other hand, the long-term goal of a brand is to stay relevant to the needs and aspirations of its customers and for this purpose, they must not hesitate to invest in CSR initiatives of being resilient, eco-friendly, sustainable and contributing to making the world a better place. For Hilton, Net zero is an enormously aspiring pledge that relies on intense transformational change (Hughes and Scheyvens, 2020). 
Developing clear and concise definitions by aligning with the mission and vision of the company is the approach to withstand the challenges. The expectations and priorities of stakeholders must be gauged and understood to be able to implement the CSR initiatives (Haski-Leventhal, 2018). The set of guidelines and codes must align with industry trends and governing bodies' rules. The further resolution that Hilton Hotel may implement is to develop a standardized reporting mechanism which will ensure that companies are providing consistent information and can be compared based on alike standards (ISO - International Organization for Standardization, 2018). And it can aid in smooth benchmarking and peer review. For CSR initiatives to be implemented effectively within the premiere of Hilton, subsidiaries and intermediaries must come together under one unified goal which will ensure all the organizations are consistent in terms of responsibility and coordination (Coles et al., 2013). 
Sustainable tourism focuses on both how stakeholders will be engaged in the whole process and how the initiatives create an impact on others. The importance of including wastage management, water usage, energy efficiency and global climate change within the CSR practice is crucial to stay relevant for a longer period. Consumers are now more aware of ecological well-being and prefer to choose green adventurous than mindless spending. The world is changing and so are the dweller's perspectives. Considering the above CSR is predominantly important in the tourism industry as it causes greater benefits than costs. By developing CSR guidelines concisely with well-directed actions the initiatives will influence more environmental conservation and sustainable tourism development is all about making the leisure and entertainment align with the needs of the destination area. Despite having difficulty controlling the elements of corporate social responsibility owing to its fragmented supply chain a holistic approach needs to be developed.
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