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Introduction.
Sustainability is the exercise of developing and preserving conditions that promote and reinforce the continued wellness and health benefits to individuals and the environment (Kim, Barber, and Kim, 2019). Sustainability involves minimising waste, conserving resources, and improving the environment and community standards of life. Sustainability also involves balancing society's socioeconomic and environmental requirements. As the hotel sector expands quickly, there is a rising need to adopt sustainable practices to preserve local customs and the natural environment, according to Tiwari and Thakur (2021). Sustainability entails environmental care, resource conservation, eco-tourism, and using green practices to reduce carbon footprints. Environmental stewardship is the deliberate action taken to lessen negative environmental effects and to safeguard and conserve natural resources (Chandran and Bhattacharya, 2019). Resource conservation entails using resources sensibly and efficiently to reduce waste and increase sustainability. The overall quantity of atmospheric greenhouse gases that a business, person, or activity accounts for refers to the "carbon footprint. Green practices are intended to lessen an industry's or company's negative environmental effects. This paper discusses sustainability in the hotel industry. Attention is given to analysing the hotel industry's sustainability practices' interrelation, how the hotel sector is adapting and responding to sustainability, and why sustainability is a primary focus in the hotel sector. 
Relationship Between Sustainability and the Hotel Industry
Protecting the cultural and natural features that allure guests to a location is essential to hospitality organisations' success. Socially conscious and ecologically leaders in the hospitality industry can increase efficiency and attract more clients interested in ethically acceptable and green products (Ramírez et al., 2021). Sustainable practices provide a competitive edge to the hotel sector. Today, diners, hotel guests, and retailers want to be sure that their service providers adopt ethical business practices regarding social, environmental and cultural aspects. The hotel sector demands more from the ecosystem and natural materials (Salguero et al., 2019). However, the sector also depends on similar natural surroundings, including unspoiled scenery, turquoise seas, glaciers, sandy beaches, coral reefs, clean air and waterfalls. These natural components make great tourist attractions. Consequently, there is always a risk that individuals and businesses could compromise the foundation upon which hospitality is found. 
A fundamental idea or approach crucial for building a more sustainable world is called a "pillar of sustainability." Sustainability pillars describe the basic components of sustainability, including economic, social, governance and environmental sustainability. Each element of sustainability is meant to help achieve the overarching objective of building an environmentally friendly future. Environmental sustainability aims to reduce the negative effects of hotel operations on the environment, for instance, waste reduction, water and electricity utilisation. Hotels must practise social sustainability to guarantee a hotel's beneficial impact on the community. Economic sustainability aims to safeguard a hotel's stability and financial well-being (Kim, Barber and Kim, 2019). Governance sustainability involves upholding ethical and responsible hotel management standards that comply with all applicable laws and regulations. 
How the Hotel Industry is Responding and Adapting to Sustainability.
Environmental Sustainability
Many hotels are taking significant steps to lessen their environmental effect as the industry has recognised the need to address environmental sustainability. The hospitality sector is adjusting to and adapting to environmental sustainability in various ways. Many hotels have adopted energy-saving strategies and technologies, including LED lighting, energy-effective cooling and heating systems, and smart building automation systems (Chandran and Bhattacharya, 2019). These steps have the potential to drastically cut energy consumption, energy expenses, and the hotel's carbon footprint. Hotels have introduced low-flow showerheads and restrooms, recycled greywater, and established water-efficient designs to save water. These steps enable a reduction in water utilisation, wastage, and conservation.
Additionally, hotels are establishing composting and recycling programmes and limiting single-use plastics. They also donate extra food to community food banks and non-profit organisations, decreasing food waste and boosting local communities. Hotels also purchase products and services from environmentally and socially conscious suppliers (Tiwari and Thakur, 2021). This includes eating natural and organic food, using environmentally friendly cleaning supplies, and purchasing furniture built from sustainable materials. Hotels are also employing sustainable energy sources like solar or wind to run their businesses. According to Chung (2020), green technologies, such as water-saving plumbing fixtures, energy-efficient heating and cooling systems, and lighting, are a great way hotels can lessen their environmental impact. Hotels are pursuing green certifications for the latter, including   Green Globe or LEED, to demonstrate their commitment to sustainability. These certifications are useful in demonstrating their willingness to promote sustainability, improve brand reputation, and attract environmentally concerned customers. Hotels also involve visitors in sustainable practices through various activities, including providing eco-friendly facilities, incentives for customers who engage in sustainability programmes, and educating visitors on the hotel's initiatives to promote sustainability.  
Social Sustainability
The hotel sector is adjusting to and coping with social and environmental sustainability. Social sustainability entails ensuring that hotels support the community and promote social well-being. In a discussion by Olya et al. (2021), many hotels cooperate with local and non-profit organisations, support regional enterprises, and purchase items from the area. This involvement contributes to the community's economic growth and social well-being. Hotels prioritise their workers' welfare by establishing an enjoyable and secure workplace, fair compensation, and staff benefits, including paid time off and medical coverage. This benefits the personnel and develops the hotel's standing and guest fulfilment (Ramírez et al., 2021). Hotels also promote inclusiveness and diversity by providing a warm and accepting environment for all customers and staff, regardless of colour, background, age, belief, or sexual orientation. This contributes to a more positive and accommodating social atmosphere both within the hotel and throughout the community. 
Furthermore, hotels promote and preserve local culture and tradition by displaying local art, music, and cuisine in their buildings and sites. This supports local artists and businesses while also preserving cultural customs. Some hotels practise philanthropy by donating a portion of their income to local charities and non-profit organisations, as Hossain et al. (2021) elaborate. This contributes to the support of social causes and the improvement of community social wellness.
Hotels show their dedication to sustainability using a range of Corporate Social Responsibility (CSR) initiatives. These initiatives include constructing and decorating the hotel with eco-friendly resources, for instance, bamboo,  wood and organic cotton sourced sustainably; adopting energy-efficient practises; putting solar panels or additional renewable energy forms in place; reducing water consumption through the use of low-flow shower heads and additional water-saving gadgets; and waste reduction through recycling (Latif, Pérez and Sahibzada, 2020). By implementing these CSR efforts, hotels effectively demonstrate their dedication to sustainability and differentiate themselves from their rivals.
Economic Sustainability
Another key facet of sustainability to which the hotel sector adapts and responds is economic sustainability. Economic sustainability entails ensuring that hotels are economically viable and sustainable while participating in the local society's economic development (Njoroge,  Anderson and Mbura, 2019). Hotels employ various cost-cutting strategies, including energy efficiency projects, trash reduction projects, and water conservation programmes. These steps not only lessen the hotel's environmental effects but also help reduce money on power bills and other operating costs.
The hotel sector is a significant waste producer and consumes resources like energy and water. To preserve the environment, generate a beneficial social effect, and enhance economic growth. Many hotels use income creation tactics such as providing extra facilities and amenities, boosting local attractions and events, and providing special packages and discounts. Kim, Barber and Kim (2019) elaborate that these tactics assist the hotel in creating additional money while also supporting the local economy. The hotel business is a major employer, and several hotels produce employment opportunities in the surrounding neighbourhood. This not only aids in reducing unemployment but also encourages economic growth and progress. Some hotels engage in initiatives such as renovating and upgrading their facilities, constructing new hotels, and investing in other infrastructure and transportation (Salguero et al., 2019). In addition, some hotels offer loyalty programmes or provide customers discounts, which shows economic sustainability measures to boost the value of their business.
Governance Sustainability
The rules, procedures, and practices hotels implement to guarantee that they function morally and openly are called governance sustainability (Ramírez et al., 2021). The hotel sector upholds governance sustainability by implementing various measures to encourage transparent and ethical business practices. Many hotels implement CSR policies and practise, such as disclosing their social and ecological effects, funding community development projects, and participating in charitable events (Latif, Pérez and Sahibzada, 2020). These rules contribute to the promotion of ethical business practices and the enhancement of the hotel's reputation. Hotels follow local and national legislation for environmental protection, labour rights, and various social and ethical concerns. This assures that the hotel runs legally and ethically without detrimental influence on the local community. Hotels also promote transparency and accountability by presenting clear and precise facts to customers, staff, and other stakeholders. This involves providing information about their sustainability practices, financial performance, and other relevant metrics. In addition, Hotels also work with stakeholders such as staff, guests, suppliers, and the local community to guarantee their opinions and concerns are considered (Birendra, Dhungana and Dangi, 2021). This contributes to the development of trust and the promotion of ethical business practices.
Why Sustainability is a Key Focus in the Hotel Industry
For several reasons, the hotel sector places a high priority on sustainability. The hotel business substantially negatively influences the environment with its high water and energy usage, trash production, and emissions. Adopting sustainable practices can therefore aid in minimising this effect and lowering the service sector's carbon footprint (Birendra, Dhungana and Dangi, 2021). Another important driver for hoteliers to promote sustainability has been competitor behaviour. In addition, hoteliers have adopted sustainability measures to differentiate their company, including putting green practices in place, buying renewable energy, and putting money into energy-efficient equipment. Hossain et al. (2022) outline that when it comes to hotels, consumers are always looking for socially responsible and environmentally friendly solutions. By implementing sustainable practices, hotels may attract these conscious customers, leading to higher occupancy rates and revenue.
Numerous governmental and regulatory agencies have also implemented hotel industry sustainability policies and standards (Ramírez et al., 2021). Increasing energy efficiency requirements for buildings, limitations on the use of hazardous products, and specifications for waste management are instances of how government rules continually change to reflect the significance of sustainability. Hotels not fulfilling these criteria may be fined or subject to other sanctions. Thus, adopting sustainable practices is not only socially responsible but can also assist hotels in complying with regulations and avoiding penalties (Olya et al. (2021). Additionally, hoteliers may profit financially from the implementation of environmental strategies. Hoteliers can lower energy and waste management costs by utilising green technologies and procedures, which enables them to maintain their competitiveness while abiding by environmental standards.
Additionally, boosting the hotel's financial line may increase client loyalty and favourable press publicity. Therefore, hotel sustainability is essential in helping the hotel industry cut costs and enhance efficiency. By installing energy-efficient equipment and practices, hotels may minimise energy usage and operational costs. Garbage reduction and recycling, for example, can help hotels save money on garbage disposal rates. Camilleri, M.A., 2020) research on corporate social responsibility in hotel industries establishes that sustainability is a critical component of hotels' corporate social responsibility (CSR). Consumers and stakeholders demand firms be socially and environmentally responsible. Hence CSR is becoming increasingly vital for enterprises (Latif, Pérez and Sahibzada, 2020). The circular economy is an economic system that strongly emphasises cutting waste and improving resource utilisation. It is founded on sustainability tenets, which aim to satisfy present demands without compromising the capacity of future generations to satisfy their own needs. 
According to Camilleri (2020), the circular economy and CSR policies strongly emphasise minimising the environmental impact of business operations and output. Reducing the use of single-use plastics, supporting the adoption of renewable energy forms, and fostering material recycling and reusing are several CSR tactics that support the circular economy. Companies can also put into practice techniques that allow for the reuse and recycling of materials, such as items take-back programmes and disassembly designs (Salguero et al., 2019). Additionally, businesses can collaborate with environmental groups to explore and create cutting-edge solutions that save resources and waste. Companies can also interact with stakeholders to find teamwork opportunities and create sustainable solutions that benefit all parties. 
Conclusion
Within the tourism and hospitality industry, sustainable good practice involves minimising the environmental impact of tourism activities, promoting social and cultural awareness and preservation, and maintaining economic viability for local communities. This includes reducing energy and water consumption, managing waste and pollution, promoting renewable resources, and supporting local businesses and communities. Sustainability is a key focus in the hotel industry for several reasons, including environmental impact, consumer demand, regulatory compliance, cost savings, and corporate social responsibility. By adopting sustainable practices, hotels can enhance their brand reputation, attract environmentally and socially conscious consumers, and operate socially and environmentally responsibly. Hotels must work to set themselves apart from the competition to draw clients because of the industry's competitive climate. The circular economy strongly emphasises cutting waste and improving resource utilisation. The circular economy and CSR policies place a strong emphasis on minimising the environmental impact of business operations and output.
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