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Introduction
[bookmark: _Toc97369012]The world is a mix of cultures and have a major role for different people. The behaviours and attitudes of people are completely shaped by the cultures and subcultures in which they are born and brought up (Groves, Feyerherm, and Gu, 2015). In this case, the correct approach and service is expected to be met by the people from hotels and usually is different because people from different cultures and their expectations of different  services, being demonstrated when compared from the view of a European guest and then an Asian guest. (Darvishmotevali, Altinay, and De Vita, 2018). The businesses organizations are impliyng to make the service and the delivery process flexible. This way organisations can easily meet the needs and wants of people with diverse backgrounds and cultures. Understanding the cultural elements and the importance of having Bangladeshi guests in a hotel.

Significance of cultural intelligence and sensitivity in hotel management
National culture refers to the overall level of the programming of mind of people coming from a particular geographic background (Alshaibani and Bakir, 2017). The geography and the climate of a specific area have a strong role in shaping the overall national culture of that country. The pattern and the history which is nourished by the country also shapes the culture of the people living in the country.
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Business organizations that are dealing with services must consider the cultural variability among people very important due to the fact that dealing with cultural issues of people wrongly may ultimately in the long run put the business organization to the brink of extinction (Arora and Rohmetra, 2010) .The employees of hotels should have to be properly trained and developed in order to cater to the needs and requirements of people coming from diverse cultures and nations. Also, the hotel is situated in a country, which is also affected by its culture. Therefore, as for hotels, dealing with people from different cultures require a balanced action of hotel management between dealing with the people of different cultures and the hotel’s national identity, which will be made possible by inculcating the cultural intelligence and sensitivity in the employees of the hotel (Afsar et al, 2019).
The globalization in the world has occured in most of the places and has connected people from different corners of the world. Major changes has been made in transportation as people can travel within hours or days to desired destinations. Expectation has been changed in the mind of customers, finding desirable services to accommodate their needs.
Tourism Industry has been developed in no time and faster that has been predicted and transforming services and standards according to guest needs and wants and adjusting service mentality and intelligence as people are not behaving the same way (Young, Haffejee, and Corsun, 2018). Depending on the values and preferences, behaviours usually are different from one guest to another.
The cultural sensitivity is very important so Organizations are changing managerial views and are taking close approach towards cultural intelligence by training their employees to adapt in scenarios where guest from different cultures are involved. Cultural sensitivity also refers to showing concerns and equal behaviours without bias to people from any culture, which certainly increases the reliability of hotels in this extremely competitive business world (Wood and St. Peters, 2014). 
Understanding traditions and food requirements, religions, practices and different decisions, then cultural sensitivity and intelligence may expand. A an instance, most people from China don’t have a problem about food prohibitions or different allowances, In opposition Indian people are very meticulous when is about alcohol or food prohibition.
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Dealing with Bangladeshi guests
Taking in considerations Bangladeshi guests arriving in the United Kingdom for hotels destinations or Holidays and Vacations. Oragisations will take considerations and will deliver proper services in order to satisfy the needs and wants of their guest. Major organisations and Hotels will deliver their cultural services and the mix of elements to their targeted guests. Bangladeshi guests will review and analise their concerns regarding prohibition of food and alcohol during their stay or vacation. Upon arrival at the hotels, The receptions and other Managerial departments will be aware of negativity towards alcohol and pork meat (Ersoy, 2014). Banladeshi guests are very reticient in their culture and with some of the most powerful cultural elements and the Hotel should have their set up strategies and prepare the needs and wants according to their cultural elements. Taking in consideration the religion and all of their other aspect of the culture.
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Conclusion
Organisations understanding all of the cultural elements will make a huge impact towards business competition. Genuine employee trainings must be conducted by the Organisation, satisfying their multi cultural guest across the world. Catering to their guest needs and wants and understanding all of their cultural elements in order to achieve the desired satisfaction.
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