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Introduction
Marriott International is one of the world's leading hotel chains, and it has long been committed to the aspects of Corporate Social Responsibility (CSR). CSR, or Corporate Social Responsibility, is defined as a type of business strategy and framework that involves the process of considering a company's commitment to operate in a manner that, in turn positively impacts not only its financial performance but also its social, environmental, and ethical responsibilities (Haski-Leventhal, 2018). The CSR policy of Marriott Hotels International reflects their dedication to creating a positive impact on society, the environment, and their stakeholders (Management Association, 2018). This report will discuss about the overall approach of CSR of the Marriott group of hotels and how the company extends to environmental conservation, responsible business practices, community engagement, and inclusivity accordingly. The dedication of the employees in bringing about positive harmony by achieving customer satisfaction will also be discussed here. The hotel group is also known to partner itself with some of the high-end non-profits, invest within the communities, and advocate and protect human rights as well as other activities. Accomplishment of the essay will be helpful for the researcher to get a better insight into the hospitality sectors of the world for better professional achievements. 
Body
Corporate social responsibility in the hospitality industry is different from the other industries. In the hospitality industry, it is much more important as the brands can have the liability to establish themselves well by standing alone with the community. In a similar manner, CSR also becomes a top priority too by creating competitive advantage and differentiation. The CSR values of Marriott efforts to make a meaningful difference in the communities they operate in. Their approach of having the implementations of Serve 360 sustainability and social impact platform is a very good notion to this commitment (Wickham, Donnelly, & French, 2021). Through this initiative, Marriott focuses on four major areas: Nurture Our World, sustaining responsible Operations, Empower through Opportunity, and Welcome All & and advancing human Rights. It should be noted that the approach of Marriott to CSR extends to the formulation of environmental conservation, too (Sanvitale, 2020). The dedication of Marriott hotels to sustainability can be observed through their inclusion of environmental goals, such as reducing water and energy consumption and minimizing waste. The authorities also work to empower their employees by providing them ample amounts of opportunities for growth and development while going through the aspects of diversity and human rights. The achievements of Marriott's CSR recognize the fact that businesses are not only accountable to shareholders but also to a wider range of other people. These include employees, customers, communities, and the planet too. The process also involves activities and initiatives that are known to go beyond profit generation and emphasize responsible practices and contributions to society.
There are a number of reasons why CSR is considered to be important. Firstly, it helps in enhancing the reputation and brand value of customers as well as the stakeholders. This can help in increasing customer loyalty and stronger relationships with all the brand communities (Sloan, Legrand, and Chen, 2017). Secondly, CSR is known to be driven by the need to address some of the societal and environmental challenges, like climate change, inequality, and resource depletion. Thus, by properly integrating sustainability and responsible practices into their operations, companies like Marriott Hotels can help address these issues. Thirdly, it should be stated that the local as well as the federal governments are increasingly imposing regulations and expectations on companies to be more socially and environmentally responsible. This makes CSR essential for compliance and risk management. Additionally, as competition grows more in the future days, embracing CSR can provide a competitive edge by attracting customers who align with the values of the company accordingly. 
As per the reports of Marriott International, Inc. ("Marriott") from its 2021 Serve 360 Report, it was being showcased that endeavors are in favour for the Environmental, Social, and Governance (ESG) as part of their pursuit of the 2025 Sustainability and Social Impact Goals (Marriott, 2023). The featuring data was taken from the year 2020. In alignment with the United Nations Sustainable Development Goals (SDGs), the sustainability and social impact initiative of Marriott Hotels, Serve 360: Doing Good in Every Direction, serves as a guiding framework for their overall commitment to creating a positive and sustainable influence wherever they conduct their business (Ge, 2020). This approach also helps in delivering value to employees, customers, owners, the environment, and global communities. It should be noted here that Anthony Capuano, Chief Executive Officer of Marriott International, highlighted the company's two-type focus on the response of the Covid-19 pandemic and recovery along with their broader commitment to the approaches of Serve Our World (Franco et al. 2020). This is considered to be very much particular in terms of reducing their environmental emissions and other damage that it might pose. The CEO of the company also stated that as Marriott continues to progress in its sustainability and social impact journey, the company's commitment to align itself with current climate change conditions and benefiting the communities in which it operates will remain the top-notch priority to achieve for (Denham, 2021). 
In the year 2017, Marriott Hotels was awarded as the world’s most ethical company recognized by the Ethisphere Institute. As per the reports, Marriott has four different CSR goals/standards, which are nurture, sustain, empower, and welcome. The group of hotels has around 6100 properties spread across 120+ countries (Ge, 2020). Each of the stakeholders has the right to look upon the property, and he/she is also responsible for inspiring the employees to participate in sustainable practices. In the context of nature, Marriott also supports diversity along with the creation of new opportunities. Establish some of the new programs so that sports activities and nutrition can also be promoted. In context of sustainability, CSR plays a vital role in the property of making conservation efforts worthwhile. Reducing footprint construction of greenhouse emission chambers is some of the other actions that are being taken (Batabyal, 2018). Other than that, supporting some innovative conservation initiatives is also being considered. Empowerment is being done in terms of CSR by preparing the employees so that they can be ready for their careers. Other than that, empowering diversity along with the provision of impacting education possibilities around the globe and increasing ethical behavior are some of the other actions that Marriott is taking. In terms of welcome, the creation of a safe, welcoming world and pro-travel policies should be checked through. Support programs by allowing people to learn and check other values as well as cultures should be made. Corporate Social Responsibility (CSR) offers a wide range of business-laid benefits for various stakeholders, including businesses, employees, communities, customers, and society at large. These benefits are also known to extend beyond financial gains and encompass both the types of tangible as well as intangible advantages. Different benefits of stakeholders for CSR are given below in context of the Marriott hotels: Enhanced Reputation: CSR activities can help in increasing the levels of Marriott reputation by making it more attractive to customers, investors, and partners (Jauhari, 2022). This can result in increased sales, investments, and business opportunities for partnerships and more. Improved Financial Performance: While CSR may initially involve a certain amount of input costs, it often can lead to long-term financial benefits (Costa and Costa, 2021). This can include increased levels of market share for the Marriott group of hotels, reduced or decreased levels of operating expenses through sustainability measures, and improved levels of brand satisfaction to the customers. Risk Mitigation: By addressing environmental as well as the social issues, Marriott can reduce the risk of legal troubles, negative public perception, and regulatory fines, which could positively impact in lifting up their overall shareholder value. Higher Job Satisfaction: Employees who are constantly working for socially responsible companies like Marriott often report higher levels of job satisfaction. CSR initiatives can help in creating a proper sense of purpose and pride among the other office staff too, which can help in boosting morale and productivity. Talent: CSR efforts can help in attracting some of the top retaining talents. Many job seekers prefer companies that prioritize sustainability within the hotel industry, diversity, and community engagement, along with other qualities and tools. Professional Development: CSR programs help provide some great opportunities for employees to develop new skills, especially in volunteer or sustainability roles, that can enhance their careers. Health and Well-being: CSR programs promote a healthy work-life balance among the employees and support some of their mental health support, or fitness initiative. These, however can contribute to employee well-being. Economic Growth: CSR initiatives can help to stimulate local economies by creating certain job opportunities, supporting local suppliers, and contribution that can be done to community development (Korstanje et al. 2020). Education and Skill Development: Many CSR programs focus on imparting some of the education and skill-building, which helps in benefitting communities by providing access to resources and opportunities for personal and professional growth (Shin et al. 2021). Infrastructure Development: The Marriott hotel company may invest in infrastructure projects such as building schools, hospitals, or community centres, which can enhance the quality of life in the areas they operate in terms of sustainable tourism (Sustainable tourism, 2019).
Product Quality and Safety: CSR initiatives are known to involve certain product quality and safety, which directly benefits the hospitality of costumers residing in. Transparency: CSR reporting and ethical practices enhance trust and transparency in the hotel group of companies, thus providing customers with more information to make informed choices. Society: Environmental Protection: CSR initiatives for Marriott are very much needed in this aspect as it will address environmental concerns, such as reducing emissions, conserving resources, and protecting ecosystems. These, in turn, benefit society by contributing to a healthier planet (Inkson, and Minnaert, 2018). Social Equity: CSR programs for Marriott focus on diversity, inclusion, and social justice contribute to a fairer and more equitable society. Supporting Social Causes: Marriott must get itself involved in certain social causes that can significantly impact society by addressing issues like poverty, healthcare, education, and disaster relief (Eschenbrenner et al. 2023).
Primary stakeholders for employee benefits include the provision of fact that wellbeing is a priority for all employees at Marriott (Edgell, 2020). Along with that, the company provides onsite fitness centers, encourages healthy nutrition, and offers relaxation rooms for stress management. Other than that, the company is also able to increase disability awareness and reach 36% of their board of directors that are held by women (Essential Cooper, 2021). Secondary stakeholders are the local communities where 85% joined the workforce of the company and 93% of suppliers are having themselves suited to the sustainability policy.
Conclusion
In conclusion, it can be stated that the international commitment of Marriott for CSR helps in understanding its role as a global leader within the hotel industry. Their CSR policy is not known to align with their cultural values, but it reflects a proper dedication to creating a positive impact on society, the environment, and their stakeholders. Through their approaches taken with the help of Serve 360 sustainability and social impact platform, Marriott has its sustainability rooted focus on nurturing the entire world. This can be improved on bigger levels by sustaining responsible operations, empowering through opportunity, and welcoming all while advancing human rights. The report here discussed about the Marriott's approach to CSR extends to environmental conservation, responsible business practices, community engagement, and inclusivity. Furthermore, the four aspects of CSR policy with respect to Marriott has also been stated here along with the benefits of CSR. The extension of Marriott's CSR initiatives to the process of supporting non-profit organizations, like investing in some of the local communities, advocating for human rights, and practising ethical practices are a mandate. Their overall commitment to making a meaningful difference in the world extends beyond generating revenue, and this imparts to customer satisfaction and loyalty as well. The study will be helpful for the researcher to achieve professional excellence in upcoming future. 


Reference List 
Batabyal. (2018). Managing Sustainable Tourism Resources. IGI Global. 
Costa, & Costa, C. (2022). Sustainability and competitiveness in the hospitality industry (Costa & C. Costa, Eds.). Business Science Reference.
Denham, H., (2021). Marriott appoints Tony Capuano as new CEO. The Washington Post, pp.NA-NA.
Edgell. (2020). Managing sustainable tourism : a legacy for the future (Third edition). Routledge. 
Eschenbrenner, B., Zlatic, A., Bechtel, M., Collins, B., Straley, C. and Gubbels, G., (2023). Marriott International: A Managerial Strategic Audit. 
Essential Cooper, C. (2021) Essentials of tourism. Third edition. London: SAGE
Franco, S., Caroli, M.G., Cappa, F. and Del Chiappa, G., 2020. Are you good enough? CSR, quality management and corporate financial performance in the hospitality industry. International Journal of Hospitality Management, 88, p.102395.
Ge, X., 2020. Exploring factors of corporate social responsibility in luxury hotels: The case of Marriott Hotel (Doctoral dissertation).
Haski-Leventhal, D. (2018) Strategic corporate social responsibility : tools & theories for responsible management. London: SAGE.
Inkson, C. and Minnaert, L. (2018) Tourism management : an introduction. 2nd ed. London: SAGE.
Jauhari, V (2021) ‘Managing Sustainability in the Hospitality and Tourism Industry: Paradigms and Directions for the Future’ 9th edn.Oakville: Apple Academic Press. Inc
Korstanje, George, B., & Nedelea, A. (2020). Strategies for  promoting sustainable hospitality and tourism services. IGI Global.
Management Association. (2018). Sustainable Tourism. IGI Global.
Marriott International, Inc. (2023). Marriott International - Official Site. Marriott International. Available at: https://www.marriott.com/default [Accessed on October 12, 2023]
Marriott International, Inc. (2023). Our Heritage. Marriott International. Available at: https://www.marriott.com/about/culture-and-values/history.mi [Accessed on October 12, 2023]
Sanvitale, A.L., (2020). Corporate Social Responsibility in the Hotel Industry: A Study of Marriott International and Odyssey Hotel Group.
Shin, H., Sharma, A., Nicolau, J.L. and Kang, J., (2021). The impact of hotel CSR for strategic philanthropy on booking behavior and hotel performance during the COVID-19 pandemic. Tourism Management, 85, p.104322.
Sloan, P., Legrand, W. and Chen, J.S. (2017) Sustainability in the hospitality industry : principles of sustainable operations. 3rdedn. London: Butterworth-Heinemann.
Sustainable tourism: breakthroughs in research and practice. (2019). IGI Global.
Wickham, Donnelly, T., & French, L. (2021). Strategic Sustainability Management in the Event Sector. Event Management, 25(3), 279–296. 

12

