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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
It opened fairly quickly for me as it opened in 3 seconds its very ioortant for customers that the page ope up quicly s peoplewuld get fed up waiting , in my case it opend quickly without me witing around so I stayed on this page.a slow website can lead to frustration it is stated that just under 50% of consumers expect a web Page to load in 2 seconds and if not loaded by 3 seconds they will leave.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes it does. It is importand for the eeb ages to filled with information therefore we need sub pages. It was quite easy to follow and the information linked , as in it tells yiu about theclasses then their pirces wic include packages then follows with mire relevant information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes.soon as the information is given in the price and package pan the tab appears to bok the lesson or buy the package. This is a high selling point as it does not make you wait around and actually its encouragement for those who are nut ye sure they will feel motivated seeing the buy button right there!
In this modern era it is vital this feature is on the website with a clear icon to book now and they have this so it will meet demand for sure.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: maybe if there were links , help woth google maps showing the location of the place, or customer reviews  motivating sentences this would all add up.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:the web page is same on the phone as the laptop howeer  I do feel he web page is  alittle biring all the colours uded a nreally nutral wich is nice but   pop of coloyur would be nice. Also if there is somone who is unsure about this yoga class I wfeel ther should be  alittl emire in terms of motivation …


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: all the pictures  of the classes are on line including  a picture of  pregnant lady performing yoga which is even the niche market has been advertised that is  a goodpoint , there are no videos howver. Soi do belive if there was a video it would encourage especially a visual learner who would liketo see things fro real. Me personally I would like ro see a video of how somene is enjoying themselves doing yoga with this company. 
All the clours used a quite neutral the only pop pf colour is used on most images wich have people wearing digferent clour clotjig wich probably indicates you don’t have to wear uniform.a
Unlike the branding of coca cola where it is red and people looking would associate the red to coco cola there is no particular colour here that we could associate with this company. The use if red inpsycology according to provath choudary , (published December 18.2024)creates urgency  and stimulates impulse buys by signalling energy passion and power , making it great use of sales and call to action.  



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: unfortunately one of the biggest tools an online as a key feature to sell a product is the online chat. When selling a service not everyone is certain about it and may need help to decide works for them it would help  if they could talk to someone. people are more likely to buy when they are convinced by the retailer.


	Question 2d – How effective are the social media links on the website?


	Answer: theyaltake you straight to the page and provid erelevat an ddcent amount ofinformation so relatively effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
All sevices offered  are made clear  as ea box explains the sevice and then price package has been stated straight after. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: all reviews are up to date and there is a huge variety to see from , they have broken hem down to each teacher aswell. this pat is very well informed and this is very important for those who will go by what other pope have t  say about the service if reviews are nit so good it will look negative and people would nit want to book although  do feel they have not any negative review quoted . if there was negative it would be nice to see  a response and maybe an alternative or good response for the negative point. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: reviews would tell you that use of this service is good also a wide range of services they offer shows a good customer base as they cater For many. Also customer feedback on trust pilot etc is good .


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: this company makes the prices for each session very clear all packages and sessions are all very clear. if a company does not make prices clear it leads to ambiguousness and this could go either way. People may phone up to enquire or get annoyed and move to another website


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga

	
	2.exercise

	
	3. pilates

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: no unfortunately it doesn’t come in the top10


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes definitely in this day and age and for services that people want to book in this fast paced world you always need online readily available services people can tap into is very important: according to---reference
The culture of UK is such at people are busy and consumer trends means to buy more online and save time whilst people are online they can easily book their yoga class or with their friends and colleagues as an incentive therefore it still suits this nature of business too. It shows people ae efintely more likely to use services online then travel out or use other methods to book. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I feel that the website is very structural and has a more advanced audience , maybe people who are already motivated and simply want to lo on to fid mire information nd they than book etc. Howverr personally soeine like me lookimg into this I would feel I need somthimg personal so maybe an online video to see how the classes work or if we can set up  a metting or chaat with  atrainer so we can talk more personally about the structure of the class, but avideo woud be more ideal
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