                                                 Eco Tech Solution - Marketing
         
Solar Panels and Smart Energy Systems

1. Market Segmentation


· ﻿﻿Demographic: Age 30-55, middle to high income, homeowners
· ﻿﻿Psychographic: Eco-conscious, tech-savvy, values energy independence
· ﻿﻿Geographic: Sunny regions, suburban/rural areas
· ﻿﻿Behavioral: Willing to invest in long-term savings, actively researching green tech
                                            
2. Primary Target Audience


· ﻿﻿Homeowners aged 30-50 in high solar-potential regions
· ﻿﻿Interested in reducing utility bills and living sustainably 
Why them: High readiness to invest, strong environmental values


3. Positioning 

· ﻿﻿Unique Value Proposition (UVP): Affordable smart solar energy solutions
· ﻿﻿Turnkey installation, smart app integration, fast
ROI
· ﻿﻿We are seen as: Modern, transparent, eco-driven, and tech-enabled
                                        

                      4. Marketing Channels & Tactics


· ﻿﻿Social Media (Instagram, TikTok, YouTube):
Customer stories, education
· ﻿﻿Content Marketing: Blogs, FAQs, energy-saving guides
· ﻿﻿Email Campaigns: Educational sequences and personalized offers
· ﻿﻿Influencer Partnerships: Eco-bloggers and tech reviewers 
                                                          

                                                             5. Promotion Strategy


· ﻿﻿Seasonal Discounts (up to 25% during summer)
· ﻿﻿Referral Program: Invite a friend, get rewards
· ﻿﻿User-Generated Content: Photo/video contests
· ﻿﻿Offline Presence: Exhibitions, home improvement fairs

