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A comparison of the marketing methods of two multinational hotel chains.
(Hyatt Hotel and Hilton Hotel)



The two hotel chains will be compared in this essay. One of the largest hotel chains in the world, the Hilton Hotel and Resort is recognised as one of the most prominent multinational hotel networks of the Hiltons trademark brand. With locations in most city centres, close to airports, and in high-traffic areas, this firm aims to give both business and leisure travellers an opportunity to enjoy luxurious hotel stays while going to perform any business meetings. In most of the world's holiday spots, the hotel chain has grown. The primary goal of this Hilton hotel is to make sure that the globe may evolve in a way that the company's clients can feel hospitality and light by giving them one-of-a-kind experiences at each Hilton Hotel chain location they visit. The primary factor that led to the Hilton Hotel's growth plan is their change from a vertically integrated hospitality and property Management business to a positive-focused organisation. The primary focus of the Hilton hotel chain is to expand its global franchisor of its brand to generate large advertising and marketing elements. This hotel collection was started in the year 1920 by Mr Hilton when he built a hotel which consisted of around 41 rooms. In 1968, Hyatt International was founded, and eventually became public. The Pritzker family bought private equity stakes in Hyatt Corporation and Hyatt International Corporation in 1979 and 1982, respectively (askanydifference.com, n.d.). Hyatt Hotels Corporation was formed by combining Hyatt Corporation and Hyatt International Corporation, which were both owned by Pritzker family business interests. Total Chance has been regarded as the corporation with a major market position in the hospital sector and applying distinctive marketing qualities, which will be covered in the section below.

Recognize that Hilton Hotels has a specialised promotional team to cease promoting and that online marketing for Hilton Hotels is quite effective. To make sure that the promotion mix may be established effectively, public connection and publicity have been taken into consideration as significant parts of their marketing approach. In 115 countries, the product catalogue of the company's 18 brands is sold to a wider variety of consumers thanks to its marketing strategy, as well as to its devoted Hilton Honours members (Gillaspia, 2021). The brand has separated its services because of these and other extra services including wellness, fitness, and hygiene components, price, and staff. This brand uses a premium price strategy to appeal to the upper classes of society. It uses a differentiating strategy for its customers. By concentrating on the intended client category, hotels typically focus on creating hotels in extremely popular places. The Hilton brand often caters to middle-aged and older professionals in the range of 25 to 55 years old. At the Hyatt International Hotel, it was recognised that the emphasis should be on the hospitality industry, by offering the highest possible standard of services and goods in an opulent manner, the company has grown to become a market leader in the hospitality industry. The business has put a lot of effort into forging devoted cooperation where researchers share their thoughts on the overall issues present in the business and which significantly satisfy the needs of both the guest and the business. The business plans to target high-end travellers and concentrate on maximising its profits by focusing on the outpacing leisure trend, mashup of the business, and even leisure travel as its main issue. The company uses a marketing strategy that focuses on observing customer behaviour. It does this by utilising forward-thinking analytics, which enables the hotel chain to not only recognise its customers across a variety of channels, from democratic to preferences to different, but also to recognise their interest, behaviour, and demographics. Focusing on the income level of gigantic services often targets the company's entire range of services. The business plans to use a fresh approach that focuses on guaranteeing its clients that it will offer various services depending on their needs and financial status. Regarding this, it offers 3-5-star services in its hotels and resorts in accordance with the needs of the clients, and the experiences and services vary according to the pricing of the services (Knoji, 2018). The Hyatt hotel has been able to attract a wider variety of clients because to its marketing campaign. Due to its emphasis on culture and history, the company has established itself as a key player in the hospitality industry with a strong brand.


Given that the services offered by the hotel chain are mostly in the areas of luxury, leisure, business meetings, and others, Hilton hotel chains concentrate on clients who have higher levels of income and belong to the upper social class. In order to make sure that licence agreements can be managed with the brand, it was observed that Hilton Hotel has put a strong emphasis on upholding brand standards. Even Hilton properties, properties in airports, and the largest resorts are typically managed by corporations. As a result of concentrating on middle-aged and senior-level workers with greater incomes, Hilton Hotel has been able to gain a market share of close to ten percent. On the other hand, it can be said that the services offered by the Hyatt Hotel chain are typically divided into different categories based on the variety of offerings, ambiances as well as complimentary services, including the gym and spa, pricing, the hygiene factor as well as its staff, housekeeping services, and the location of the hotel resort and various other properties of the brand (www.sovereign.com, n.d.). It was discovered that the Hyatt International Hotel's current market share is close to $8 billion.
To serve the top class and higher profile business class of society, it is currently observed that Hilton Hotels uses a premium pricing approach. Additionally, it makes use of distinctive tactics to make sure that the company's goods and services may be made appealing to its clients. The business is focused on implementing a premium pricing plan that includes higher levels of rates for its services and ensures that the visitor may receive good quality and features.
However, it should be noted that the Hyatt International Hotel aspires to serve as more of a catalyst for shattering mission company clichés than a simple hotel. The Miraval Group, which is regarded as the organisation that gives experiences and wellness for understanding and providing its consumers with individualised services to ensure that it can stand out in the market, purchased the company in the year 2018. The company's main goal is to establish itself as a market leader by providing the best possible services and goods in a luxurious setting.
The Hilton Hotel was perceived as having to respond to the H1N1 pandemic in a very important way due to the development of an open kitchen in the UK franchise, which allowed them to accept deliveries of close to ten tonnes of excess food each week. The business also offers culinary classes on Zoom, an idea that was inspired by a teacher of the second grade. Additionally, the group has provided computers to UK students. At the time of COVID-19, Hilton hotels also dabbled in supporting environmental and social concerns. Through community service, market familiarity, and goodwill built through this strategy, the company has been able to build an indirect marketing strategy (Glassdoor, n.d.).
[bookmark: _Toc94749488]The Hotel was observed focusing on global clear and clean as a commitment and making sure that safety first well-being always to ensure that at the time of covid-19 the speed of covid-19 virus by indulging in practises like meaning and sanitization, temperature and will be checked, hand hygiene, and social distancing, no can go room services, food safety protocol, and adopting international standards. The company was able to stand out during the COVID-19 pandemic because to all these efforts. This concern has also played a big marketing role in convincing people that the hotel company cares about its guests, employees, and the local community. It is clear from the discussion above that both hotel chains have implemented substantial marketing techniques that have helped them succeed in the market. Both hotel chains have implemented considerable marketing and customer-targeting strategies to increase their market share in the hospitality sector and even deal with the unfavourable effects of COVID-19.
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