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Introduction

e Importance of multilingualism and language awareness in the hotel industry
e Enhancing Guest experience and ensuring effective communication (De Carlos et al.

2019)

e Exploring benefits and practical examples

This presentation would explode the benefits of multilingualism for hotel staff and the
importance of language awareness skills. The presentation will illustrate the points with
practical examples from different European hospital settings to provide a comprehensive
understanding of this critical aspect for success in the hospital industry (De Carlos et al. 2019).
In this model era the ability to commute effectively and respectfully with guests from diverse
background is important in travel industry. Therefore, effective communication helps to

increase and improve and improve guest experience.
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Benefits of multilingualism to enhance customer service

e Enhanced Customer Service
e Increased Cultural Sensitivity (Garic 2023)
e Improved Problem Solving

e Competitive Advantage

Multilingual staff plays an important role in hotel industry as they offer a range of advantages
that enhances the guest experience. Multilingual staff can communicate with wider range of
guests. Guests feel more welcomed and understood when spoken in their native language

(Garic 2023). One significant advantage of multilingual staff is the ability to offer enhanced



service to the customers. This allows for an improved introduction with the diverse clients

which makes the guest feel more at home.
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Increased cultural sensitivity and improve problem solving

e Language skills and cultural Awareness are interconnected

e Staffs can understand and respect customs along with traditions and social norms better
(Barcot 2020)

e Multilingual staff can address and resolve issues efficiently

e Effective communication results to fast solution

Multilingual staff tends to be more culturally sensitive that is important in the hotel industry.
Understanding and respecting different cultures could lead to more improved guest experience
among the travelers. The language skills between the staff contributes to improve problem
solving process within the hotel (Barcot 2020). Staffs can effectively identify and resolve issues
which ensures positive guest satisfaction. For example, in Italy a hotel with staff proficient in

Italian and English can handle guest issues with greater efficiency.
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Importance of language awareness skills and effective communication

e Effective Communication
e Politeness and Etiquette (Zerajic 2020)
e Handling Special Requests

e Conflict Resolution

Multilingual staff can provide a competitive advantage in the hotel industry. This could lead to

an increased booking and a broader international client. Effective communication is at the core



of language awareness skills which helps to minimize misunderstanding and ensures guest
requirements are meant efficiently (Zerajic 2020). Politeness and etiquette are vital factors of
language awareness. For example, in Germany speaking Germans mainly enhances guest staff

interaction in a Berlin Hotel.
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Conclusion

e Language awareness helps in understanding and fulfilling special requests.

e Language skills are invaluable in de-escalating conflicts.

e Delivering positive guest experience depends on proficiency in relevant language
among the staff.

e Multilingualism and language awareness skills are important for the hotel industry.

In conclusion multilingualism and language awareness skills are important for creating
exceptional guest experience in the hotel industry. Language awareness skills are important for
handling special requests like dietary restrictions and other requirements of the guests. In
multilingual environment language skills are important for resolving conflicts and maintaining

a harmonious atmosphere.
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