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Data are information, available in the form of figures and facts obtained from surveys and experiments, and are often used for making conclusions as well as calculations for drawing finite conclusions. They are information, in the form of images, numbers, sounds and texts, are suitable for processing and storage by computers. Information describes the definite knowledge supplied or acquired regarding an event or something or anything; are usually, the collected data and facts regarding a specific subject (Godbout, 1999). It is a communication of certain knowledge and facts. Knowledge is a general possession and experiments of ideas, information, principles, and truths, or ideology. It describes an explicit information or clear awareness, of a certain fact or situation. Knowledge is about all the facts, information, truths, or principles learned by human throughout time. It is the understanding and familiarity gained through study and experience. Wisdom is the experience and knowledge required to make sensible judgement and decisions, to distinguish between the right and the wrong. It is an accumulated knowledge throughout a particular field of life gained through enduring study and experience, an opinion which almost all individuals want to express and share and could be regarded as a form of ancient saying or teachings (Godbout, 1999).
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Evaluating and identifying appropriate information sources is a crucial step throughout the process of carrying out a research. From journal articles to books, internet websites to media reports, it is important to evaluate information critically before deciding to include in reports, research or assignments. Crucial investigation through some important checklist questions intended to identify and verify information sources can result into identifying the right, appropriate and reliable information. Some of these questions include (Godbout, 1999):

· Checking the information author like if he/she has the desired qualifications, credentials and affiliation with any establishment, institution or university.

· Has the articles been reviewed prior to publication or release? There are well known publishers and journals where the information is reviewed before publishing. Some authors create their own profile in their specific areas of study and can be verified (Godbout, 1999). 

· The accuracy of the information has to be verified through incorporating statistics, facts and figures. Also the information must have bibliography or works cited in order to be accurate about the information (Driscoll & Brizee, 2017).

· Is the data or information available is objective in nature? Sometimes content and information may be biased and in such case the writer or the author may be trying to promote a certain specific idea or product or service. Such information may impact the very idea of research (Driscoll & Brizee, 2017).

· Is the data and information available is of current origin? The information and data available has to be current and up to date in order to be pertinent for a particular research (Godbout, 1999).
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According to Marshall and Rossman(1999) the process of data analysis is bringing into order, the meaning and structure to the volume of samples or data collected. The process is described as ambiguous, time-consuming and messy, but is also a fascinating and creative process. –In true sense of the term, analysing data does not progress in linear fashion but is an activity of theorizing and interpreting data which signifies an investigation of statements from the collected data (Schwandt, 2007). Hence data analysis is also said to require application of some kind of logic into it. As described by Best and Khan (2006) data interpretation and analysis is a representation of the application of inductive and deductive logic to a specific research. Similar views are shared by Verma and Mallick (1999) who opined interpretive approach involves deductive approach of the obtained data and depends more on participative action and is often a part of qualitative research. Whereas many a times researchers also rely on experience to read information from subjects involved within the specific study. Such process is called the mixed method of collecting the data, which is a combination of both quantitative and qualitative methods and is more focused on application of pragmatic position as well as phenomenological approach while doing the research (Godbout, 1999).
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Online and e-commerce sales have shown recent spurt by nearly 18 percent across the UK year on year. Approximately, 82 percent of internet users across the UK, shop online on a regular basis.  Click and Collect deliver an alternative option to shopping online with delivery and also allows individuals to explore possible online purchases in detail as well as perform transaction (Kitonyi, 2017). The increase in ‘click & collect’ services, only signify the requirements for bigger warehouse inventories and stocks, demanding more staff; operations, customer service as well as warehouse managers and representatives. One of the biggest advantages of online shopping is that it is time saving as well as saves money spent for travelling to stores and the malls. Generally adequate amount of time is being spent on getting ready, travelling, and moving towards one store and another in order to look for customer’s choice of products. The process of shopping online also allows customers to browse from a larger catalogue collection within a short period as well as compare designs and prices before making the purchase. Customers may also compare the prices of same products across different online retailers (Kitonyi, 2017). 

As customers arrive to collect goods purchased online from warehouse of John Lewis, they use several other high street stores (Wilson, 2013). The popularity of m-commerce business is greatly influenced by increase in services like collect and click, which have occupied a crucial role in shopping. It is estimated that online reservation or purchasing and collecting the goods in store, have accounted for nearly 25 percent of sales across multichannel retailers. Business with multi-channel retailers, having both high-streets as well as online presence, has recorded a growth of approximately 16 percent month-on-month during 2014 December (Kitonyi, 2017).
As shopping online have become routine task for individuals across everyday lives, prospect of growth in e-retailing would not slow down. There were predictions that the online market across the UK would reach 17 percent each year during 2014. Online shopping has turned to be a leisurely activity with mobile devices fundamentally changing the way individuals customer are engage more into several brands. Very often people are found browsing over their smart-phones and other tablet devices. The frequency of tablets and mobile devices now account for nearly 4 in 10 visits in case of e-retail web service visits and accounts for 27 percent of online retailing market across the UK (Kitonyi, 2017).
It does not matter how technology is advancing over time but the joy and pleasure experienced by customers going across malls and stores for shopping is something which cannot be anyway replaced even through ease of shopping online.
The process of high street shopping provides customers the advantage of finding and venturing out a break against their busy daily lives. However, the process of online shopping must involve application of technology and gadgets for which high street can provide individuals a pleasant feeling away from these busy live or electronic devices for some time (Mughal, 2016).
The click and collect service offers a free collection of order placed the very next day from the company’s stores, and is developed on the basis of ship-to-store basis made from the firm’s main distribution centre. A clear and positive effect of click-and-collect service is that it impacts retail footfall, thereby creating additional opportunity for sales across store. For customers the ultimate drivers behind choosing click-and-collect service is that is the lack of charges associated for delivery, as well as convenience factor from conventional home delivery process (Mclegg, 2015).
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The data displayed below shows the sales revenue of the company John Lewis across their several departmental stores throughout the UK operation from year 2009 to 2017. During 2017, John Lewis Company, a British retailer has generated sales revenue of approximately 3.7 billion pounds annually. The company’s departmental store chain sells variety of product categories like Furniture and Lights, Home and Garden, Beauty, Electricals, clothing as well as sport and leisure (Kitonyi, 2017).



UK customers are spending considerable time towards their smart phones usage for browsing, which have a direct influence over retailing trends across the UK. Customers shopping via smart phones are considered as increasingly secure, as well as the convenience delivered by mobile internet for online retailing is unparallel. Many big retailers have invested substantially towards mobile-optimisation to launch shopping apps, etc. Even though sales growth through using tablets devices is slowing down, the use of Smartphone for online retailing have doubled during 2016 in comparison to previous year as reported by IMRG (Mughal, 2016). This has become possible partly as a result of Smartphone screens becoming bigger over time. Besides, the ease and use of purchasing through smart phones have dramatically improved due to several established payment processing firms like Visa, PayPal and MasterCard as well as new competitors like Apple and Android Pay, as transactions are performed securely with fast turnaround time. Online retailing through mobile has therefore gained more popular accounting for nearly 51 percent of share value (Mughal, 2016)).
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The process of high street shopping provides customers the advantage of finding and venturing out a break against their busy daily lives. However, the process of online shopping must involve application of technology and gadgets for which high street can provide individuals a pleasant feeling away from these busy live or electronic devices for some time. Nonetheless, UK customers are spending considerable time towards their smart phones usage for browsing, which have a direct influence over retailing trends across the UK.This has become possible partly as a result of Smartphone screens becoming bigger over time.The click and collect service offers a free collection of order placed the very next day from the company’s stores, and is developed on the basis of ship-to-store basis made from the firm’s main distribution centre. John Lewis ‘Click and Collect’ service has been made available since October 2011. Through this service, UK customers have been able to collect their favourite products from the company's store. The service offers UK digital shoppers with an opportunity to shop and choose from a catalogue of around 170,000 products. The move to implement the service was the growing trends in customer service needs. According to the head of multi channel marketing, Simon Russel, click and collect scored the highest in terms of service recommendations by customers.
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