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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
If the Wi-Fi is good, then it loads in 5 sec but sometimes delays can be caused if the Wi-Fi is week or not working

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yea jd sports website have multiple subpages, because they are a online retailer as well and have many different varieties of products, the website is divided into sections, each with subpages


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: you can’t really make bookings because they are an online retailer, but you can pay online and do click and collect and also get the item delivered to you, they also offer pre order options which is only available for some new release’s items, where you are allowed to order in advance 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: JD sports have filters, but they can use some improvement which can help the customers more, more advanced filtering for customer preference, like limited edition items, ecofriendly, and things like latest releases, this is going allow the customers to have a good, customized experience


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: jd sports web page id a clean and pleasant looking webpage, on computer it has a spacious layout and obviously lager images to choose from, and the mobile version is optimized for a smaller screen, using bigger buttons and a slightly different looking menu but the bigger buttons are there for easier navigation, while the computer vision gives you a more expansive experience. Bothe versions are appealing and pleasant to look at with the phone version it is tailored for no the go shopping and the computer ones is more detailed shopping


	Question 2b - How does the website use imagery, video and colour? 


	Answer: JD sports they use high quality imagery to showcase their items from different angles and a lifestyle setting, allowing customers to visualize them in real life , they also use videos to promote the new arrivals, limited edition and collaboration, the website colour scheme is minimalist, black, white and grey background, to make the product image and sales promotions to stand out 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: they have a online chat tool on the website for customers with inquiries, it helps customers ask questions about products, availability, or service, the chat service give quick responses 


	Question 2d – How effective are the social media links on the website?


	Answer: social media link on JD sports websites are effective for their brand engagement and marketing, the link direct customers to social media like Instagram, Facebook and twitter where customers can follow the JD sports accounts t get updates like sale, exclusive campaigns 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: they clearly communicate their service through prominent navigation links, dedicated service page for delivery, returns and click and collect, the banners highlighting promotions


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: customer reviews on JD sports are easily accessible on the product page, its normally beneath product descriptions, the reviews include ratings and detailed feedback from customers talking about the quality, fitting and price, and yea the reviews are most of the time up to date with new reviews soon as they are submitted by customers 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: they present high quality service through a user friendly website, which had clear policies on delivery and returns, and a big selection of popular brands like Nike, adidas and puma also the website is very easy to access, and customer support is readily available via live chat, customers can trust JD sports for a reliable and seamless shopping experience


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes the prices are very clearly listed just under the image of the product in clear writing and in my option I do think that the prices are fair for the quality and service they provide because the products from JD sports they last for a very long time, even after years the shoes basically look brand new but they also do have some things which may not be much up to the standards, for example some of their clothes are very average quality yet so overpriced  ,  I think they charge the amount they do is because of the brand name


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. shoes

	
	2. Nike

	
	      3. sports 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, most of the time it’s the first one to come up after typing these words


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  yes I think that the JD website does have relevant in the Morden uk business, because a business must have a website, even though social media is a big thing nowadays, a website is still important for a business to run, this gives the business a professional and proper appearance and is also more trustworthy looking to the customers, people still do use websites to get things done, I would say websites are used even more in the Morden uk 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: if I could make one suggestion about improving the jd sports website, then my suggestion would be that they should make the navigation a bit cleaner for mobile users, sometimes it feels a bit cluttered or hard to find exactly what you’re trying to find, like when your trying to search for a specific brand or size, I’m suggesting this because a more smother and organised menu would be made, making it easier for customers to do their shopping 
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