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                                                      Marriott – Circular Economy – CSR


J. Willard Marriott and his wife Alice Marriott created Marriott International in 1927, and it has grown to be the largest lodging firm in the world. Marriott's core principles are to "Put People First," "seek excellence," "accept change," "act with integrity," and serve our world.’’  Because of its diversified workforce, Marriott is an innovative corporation that is aware of its consumers' needs. 
The circular economy emphasises material and product recycling, refurbishing, and reuse. To put it briefly, it refers to finding new uses for materials or products that already exist in order to minimise waste. Environmental protection via lower petrol emissions and the development of sustainable products is one of the circular economy's main advantages. The environment is severely harmed by excessive packaging trash, of which the average person produces 180 kilogrammes annually. Adopting a circular economy could also increase employment opportunities by encouraging innovation. The linear economy of today, where goods and materials are discarded after being used and past their expiration date, is significantly different from the circular economy. However, people are not as familiar with this idea as they should be, and there aren't enough policies in place to help it transition.
This essay will explore how Marriott uses a circular economy in their CSR and what strategies they adopt to make sure it is implemented correctly. Marriott is a member of The Alliance, an organisation that was established thirty years ago and has several programmes aimed at achieving net-positive hospitality. It seeks to revitalise the environment, promote culture around the world, and generate employment by collaborating with regional destinations. Through the Serve 360 Platform, Marriott organises its efforts to become more environmentally friendly. "Nurture our world," "Sustain responsible operations," "Empower through opportunity," and "Welcome all and advance human rights" are the platform's four guiding concepts. 
CSR was defined by the European Commission in 2001 as the practice of businesses integrating environmental and social concerns into their daily operations. Social innovations are any enhancements made to a company's corporate social responsibility. In recent years, corporate social responsibility (CSR) has grown in a number of areas, advancing economic, innovative, and social aspects and enabling companies to combine profit-making with social and environmental responsibilities. CSR has connected to the circular economy by embracing environmental and sustainable issues. Since 2016, large corporations have been required to submit CSR reports; however, smaller businesses with 250 employees or fewer are still free to choose not to. Non-profit data, including environmental and social outcomes, is included in these reports. Furthermore, a growing number of companies are including sustainable development objectives in their plans. 
Marriott promises to incorporate environmental and social practices into their supply chain by collaborating with businesses that share their values. The company endeavours to mitigate its adverse effects on the environment and society by prioritizing sustainable and locally sourced materials. Marriott pledges to source 95% of its meat, eggs, water, cleaning supplies, coffee, sugar, linens, and room amenities responsibly by 2025. Marriott has aimed to procure 48% certified paper products, 27% certified seafood, and 26,50% cage-free eggs by 2022. The company has invested over $6 billion in various suppliers to ensure that they work with the most sustainable ones. Marriott has minimized its environmental impact by employing renewable energy sources, cutting waste and carbon emissions, and managing their energy and water usage. These not only help the company but also the community in which they operate. They promise to achieve at least 30% of their electricity coming from renewable sources and to cut their carbon, water, and waste footprints by 50% by 2025. By 2022, they will have reduced carbon emissions by 24.6 percent, and 90% of their luxury brands will have switched from single-use to larger, refillable toiletry bottles. In an effort to do away with paper, more than a thousand hotels in the United States have embraced My Digital Office. Marriott has incorporated sustainability into its business plan. To lessen their impact on the environment, they design and run sustainable hotels. Marriott actively seeks out partners, suppliers, and associates that have similar values. 650 of their hotels will pursue LEED certification, and 100% of them will have sustainability certification by 2025. Thus far, 267 hotels have achieved LEED certification, and 28,8% of their properties have achieved sustainable certification. In terms of social responsibility, Marriott promises to provide 15 million volunteer hours by 2025 in order to help underprivileged children and young people in particular. They would support the kids' knowledge and skill development in order to increase their employability by doing this. They had raised $3,9 million for Childrens Miracle Network Hospitals by 2022, having managed 33,4% of these hours. Furthermore, they have given UNICEF a million dollars. By 2025, 80% of Marriott's managed hotels and 50% of its franchised hotels are expected to have engaged in community service. Over two million dollars have been raised by the Marriott Disaster Relief Fund to benefit humanitarian organisations and those impacted by the conflict in Ukraine. Marriott collaborates with The Foundation of Amazon Sustainability to reduce greenhouse gas emissions and aid in deforestation. Marriott has reforested 50 acres in the US since 2018. Marriott is collaborating with The Ocean Foundation to turn seaweed into organic compost in order to limit the amount of seaweed that ends up on the beaches and assist create higher-quality crops. By converting the seaweed, Marriott proves its commitment to circular economy. With an emphasis on producing leaders for the future generation, the hotel chain also assists in skill development and training through initiatives like Tahseen, Succeed Through Service, and The Sustainable Hospitality Allowance. Marriott is dedicated to equality and diversity. They reached equal gender representation by 2023, and by 2025, they will have 25% of their executive staff who identify as people of colour. Their goal is to form partnerships in order to create training programmes for refugees and those with disabilities. Marriott was recognised as one of the "Best places to work for disability inclusion" in 2022 as a result. Marriott recognises and encourages cultural awareness and knows that travel is the most effective way to do so. This is demonstrated by their global presence. They want guests from all walks of life to feel at ease and included in their hotels. They collaborate with companies that foster intercultural understanding and awareness, and they back the Generation Change Fellow Programme, which brings together leaders from nations devastated by conflict. Marriott sources its honey from a unique apiary that nourishes 3000 hectares of woodland while safeguarding bees. The Sheraton Buenos Aires hotel was awarded a Green Seal certified by the government in recognition of its dry waste management efforts. 98% of the water used by the Marriott hotel Sao Paolo in Brazil is recycled and used for hotel cleaning. The company participates in a fresh initiative launched by the World Wildlife Fund to lower food waste in the lodging sector. Since the production of food has the most negative environmental impact, the hotel sector must take steps to enhance its food management practices. The hospitality sector has the tools necessary to encourage change, according to Pete Pearson, Director of Food Waste. Additionally, he believes that widespread training in food management is necessary. Marriott has joined together with Clean The World, a programme that gathers, recycles, and gives away discarded soaps and personal hygiene items to underprivileged areas. Marriott is the leading hotel chain in this campaign, having gathered over 50,000 pounds of items and over 75,000 pounds of soap. Marriott's Nobility of Nature programme has contributed to the preservation of a significant freshwater resource in the Sichuan Province of China. Additionally, by promoting jobs in beekeeping and honey production, this effort helps prevent deforestation. According to JoAnna Abrams, CEO of MindClick Global, the company is impressed with Marriott's commitment to environmental and social responsibility. Despite not expecting it, the brand was able to successfully procure 75% of its furniture and equipment from MindClick Hospitality Index providers in 2012. Marriott Sustainability Assessment Programme, or MSAP, has recognised Kaldewei with a Leader Level designation. This company, which counts Marriott as one of its partners, advocates for environmentally friendly toilet products throughout the hotel sector. Many of the rooms at Marriott are equipped with bathrooms made of enamelled steel. Their main goals are cutting carbon, water, and waste, as well as using renewable energy. Products are made from sustainable and recyclable steel enamel and raw natural materials. Marriott is working on an electric car programme in Asia with the goal of using 30% renewable energy. The hotel company has more than 100 EV charging stations built, with more to come, across Thailand, Indonesia, and India. Installing solar panels to recycle rainwater can help achieve sustainable energy consumption, according to Neeraj Govil, Senior Vice President, Operations, Asia Pacific. Thirteen Marriott hotels' worth of food waste has been turned into power thanks to a collaboration with O-Park in Hong Kong. According to Ralph Frehner, Vice President, Design Development Operations, Marriott International, the company is modifying design guidelines to produce environmentally friendly lodging. In order to assure that the Maldives coral reefs would be little impacted, a marine team evaluated the oceanic conditions. Additionally, Marriott developed Good Travel with Marriott Bonvoy to assist travellers in improving the lives of communities throughout Asia. Marriott has produced masks for its staff members during the COVID-19 pandemic. In addition, the hotels have given front-line staff members and underprivileged families food, cleaning supplies, and other necessities. In an effort to help feed the globe, the hotel company has donated its empty event space to food banks. Marriott promised to give healthcare staff ten million dollars worth of complimentary hotel stays. Marriott uses its Serve 360 Platforms to promote the Sustainable Development Goals of the United Nations. The four sections of this platform are: Promote Human Rights; Empower Through Opportunity; Nurture Our World; and Sustain Responsible Operations. The Marriott brand is a participant in The Regenerative Revolution and runs hotels and resorts all over the world. Marriott demonstrates how the circular economy aids in the reconstruction of a regenerative global enterprise with the use of surveys and case studies. After the pandemic, Marriott and IMEX aim to not merely return to business as usual, but rather grow and prosper in the future and make significant changes. With the help of corporations, social entrepreneurs, and local government, they flourish in reinventing themselves. With its Green Key certification, JW Marriott Grosvenor House London has demonstrated how deeply ingrained sustainability is in its operations. To reduce their environmental effect, they utilise 85% energy-efficient lighting and smart metres. Like Marriott's 360 Serve Programme, Premier Inn launched Force for Good, a programme where they partner with Great Ormond Street Hospital to provide food donations to the community and strive for net zero carbon emissions. In order to conserve and grow their own honey, the Accor brand also constructs hotels with rooftop bee hives. The kitchens employ locally grown produce, the catering areas don't use single-use plastics, and waste is naturally recycled.  As a leader in the hospitality industry on a global scale, Marriott has the duty and chance to make a positive impact in everything they do. They think that making a good impact on the world and running a successful business are equally vital. Attempts to restore ecosystems and emphasise ethical and regional sourcing. Marriott saw a possible risk to the company in the shifting travel preferences of consumers due to sustainability-related issues, so they made the decision to address the growing interest of stakeholders in sustainability. "To enhance the lives of our customers by creating and enabling unsurpassed vacation and leisure experiences" is the mission statement of Marriott. Additionally, "to be the world's favourite travel company" is the mission statement of Marriott. Marriott International has committed to sustainability and the circular economy and will do so for a very long time. Marriott, one of the biggest names in hospitality worldwide, is dedicated to acting responsibly in all spheres and has a responsibility to protect the environment. The circular economy will help transform everything that is impacted and dependent on it, providing answers for the social, environmental, and economic impacts.
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